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THESE  PEOPLE  HAVE 
MADE  WASHINGTON  STATE 
A  BETTER  PLACE  TO  LIVE. 

Each  spring,  we  ask  our  readers  to  nominate  people  who’ve  made 
a  significant  contribution  to  a  better  life  in  the  Pacific  Northwest.  This 
year,  184  were  nominated  and  the  six  you  see  here  are  winners  of 
the  1984  Jefferson  Awards  presented  by  the  Seattle  Post-Intelligencer 
and  the  American  Institute  for  Public  Service,  Washington  D.C.  Since 
1977,  we’ve  been  part  of  a  growing  network  of  newspapers  and 
television  stations  from  all  over  the  country  which  pay  tribute  to 
citizens  who  make  important  contributions  to  their  communities.  We’d 
like  to  share  our  pride  in  these  Washington  State  winners  with  you. 


JANE  MICHAEL  is  a  69-year-old  widow  who 
still  teaches  full-time  at  a  preschool  she 
founded  for  disadvantaged  children  20  years 
ago— a  year  before  the  beginning  of  the  federal 
Headstart  program.  Her  volunteer  work  at 
Prospect  Enrichment  School  in  Seattle  is  in 
addition  to  her  40-hour-a-week  job  as 
administrator  of  Prospect  United  Church  of 
Christ 


SISTER  VERA  GALLAGHER  spent  35  of  her 
65  years  as  a  cloistered  nun.  She  is  now 
recogniaed  as  a  leader  in  providing  for  Seattle's 
needy,  a  prolific  free-lance  writer,  and  the 
author  of  three  books.  She  started  the  St. 
Vincent  de  Paul  chapter  at  Seattle’s  St.  Patrick 
Catholic  Church  and  took  on  the  Outreach 
program,  helped  found  a  neighborhood  food 
bank,  and  is  involved  in  several  shelter 
programs  for  homeless  men  and  women. 


RANDY  KOHLER  was  bom  so  severely 
disabled  that  doctors  considered  his  case 
hopeless.  He  taught  him^lf  during  the  27 
years  he  spent  in  state  institutions.  Today,  at 
33,  he  is  a  VISTA  volunteer  employed  by  the 
Washington  State  Protection  and  Advocacy 
Agency,  The  Troubleshooters,  an  organization 
he  helped  found.  It  works  to  protect  the  civil 
and  human  rights  of  other  handicapped 
persons. 


LeROY  FARNHAM  spent  17  years  in  five 
different  state  and  federal  prisons.  He  had  a 
severe  alcohol  problem.  But  today  is 
administrator  of  the  North  Rehabilitation 
Facility  in  King  County’s  division  of  drug  and 
alcohol  abuse  in  Seattle.  Besides  running  the 
largest  minimum  security  prison  in  the  state,  he 
spends  much  of  his  own  time  helping  others 
find  a  way  to  beat  the  bottle. 


JOE  SCHILLING  lost  his  left  hip  as  the  result 
of  an  on-the-job  accident  in  1978.  He  used 
the  proceeds  from  a  $60,000  court  settlement 
to  fund  the  Injured  Workers  Organization.  That 
group  is  responsible  for  passage  of  the  state’s 
“Injured  Workers’  Bill  of  Rights— the  first  of  its 
kind  in  the  nation.  It  required  rehabilitation  for 
injured  workers  with  the  goal  of  returning  the 
worker  to  gainful  employment. 


LARRY  DIXON  became  the  first  director  of  the 
Kitsap  County  Indian  Center  in  1975,  when 
he  retired  after  33  years  as  a  shipyard  worker. 
He  not  only  donates  his  pay  to  the  center,  but 
frequently  takes  money  from  his  own  pocket  to 
help  someone  in  need,  or  to  take  Indian 
School  children  on  outings.  He  also  works 
weekends  transporting  donated  goods  to  a  flea 
market  to  help  raise  funds  for  the  center. 
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Hot.  And  ready  to  go.  New  graphics  for  today's  new 
world. 

Messages  from  the  mass  media  overwhelm  the  public. 
The  graphics  of  journalism  are  changing  to  break  through 
the  clutter. 

All  of  us  —  editors,  photographers,  designers,  artists  and 
students  —  must  keep  up  with  the  changes.  The  best  of  us 
will  initiate  them. 

On  Friday  and  Saturday,  May  4  and  5,  the  San  Jose 
Mercury  News  hosts  its  6th  annual  conference,  Graphics 
'84,  at  the  Sainte  Claire  Hilton  in  downtown  San  Jose.  For 
two  days  you  can  participate  in  hands-on  workshops  and 
discussions  with  industry  leaders. 

Come  to  Graphics  '84.  We’ve  got  graphics  —  gourmet 
graphics  —  to  go. 

The  cost:  $70  for  professionals,  $40  for  students. 

For  information  about  speakers  and  registration,  call 
David  Yarnold,  Mercury  News  Assistant  Managing 
Editor/Graphics,  at  (408)  920-5668. 
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APRIL 

25 —  American  Marketing  Association/New  York,  Conference,  "The 
New  Power  Groups  in  the  Marketplace:  Ethnic,  Maturity 
and  Singles,"  Grand  Hyatt  Hotel,  New  York  City. 

25—  Overseas  Press  Club  of  America,  Inc.,  Annual  Awards  Dinner, 
Waldorf-Astoria,  New  York  City. 

25-27— PNPA/'IAMA  Display  Advertising  Conference,  Harrisburg  Mamott, 
Harrisburg,  Pa. 

27—  DPI  New  York  Newspaper  Awards  Banquet, 
Windows  on  the  World,  New  York  City. 

27-28— Virginia  Press  Association  Old  Dominion, 

Advertising  Conference,  Airport  Sheraton,  Roanoke. 

27- 5/1 — The  National  Society  of  Columnists,  Galt 

House,  Louisville,  Ky. 

28- 5/1 — Inter-State  Circulation  Manager's  Association, 

Pocono  Hershey  Resort,  Whitehaven,  Pa. 

29- 5/2— New  England  Association  of  Circulation  Executives, 

Sheraton  Islander  Inn,  Newport,  R.l. 

30-  International  Newspaper  Promotion  Association— Pacific  Di¬ 
vision  Conference,  Manly  Pacific  International  Hotel,  Sydney, 
Australia. 

30- 5/2— American  Newspaper  Publishers  Association,  Montreal 

Convention  Center, Montreal,  Canada. 

MAY 

6-9—  Newspaper  Research  Council,  Spring  Conference,  Hotel  del, 
Coronado,  San  Diego. 

6-9—  Society  of  American  Business  and  Economic  Writers,  Hyatt  Regency 
Hotel,  Tampa. 

9- 12—  American  Society  of  Newspaper  Editors,  Sheraton  Washington, 

Washington,  D.C. . 

16- 20— National  Association  of  Advertising  Publishers,  Hyatt 

Regency  Hotel,  New  Orleans. 

17- 18 — Mississippi  Circulation  Managers  Association,  Holiday 

Inn,  Vicksburg. 

20-23 — Pacific  Northwest  International  Circulation  Manager's  Association, 
Riverside  Red  Lion  Motor  Inn,  Boise,  Idaho. 

20-23— International  Newspaper  Promotion  Association, 

Camelback  Inn,  Phoenix. 

20- 23— Institute  of  Newspaper  Controllers  and  Finance  Officers. 

National  Spring  Conference,  Hyatt  Orlando,  Orlando. 

21- 23 — International  Federation  of  Editors  and  Journalists, 

FIEJ,  Paris. 

22- 24 — Washington  Journalism  Center,  Conference  for  Journalists. 

"The  Media  and  the  People:  How  Much  Tnjst?"  Watergate 
Hotel.  Washington,  D  C.. 

23- 26 — Catholic  Press  Association  of  the  U.S.  and  Canada, 

Annual  Convention,  Westin  Hotel.  Chicago. 

31- 6/2— Kentucky  Press  Association,  Summer  Convention,  Marriot 

Hotel,  Clarksville,  Ind. 

Seminars/Workshops/Clinics 

APRIL 

27-29— Society  of  Newspaper  Design — University  of  Missouri 

Newspaper  Design  Workshop,  "Newspaper  Design  Today  &Tomorrow," 
Gannett  Hall.  Missouri  School  of  Journalism,  Columbia. 

27-29— Illinois  Press  Photographers  Association,  Seminar,  Hamilton  Hotel, 
Itasca,  Illinois. 

29.5/4— American  Piess  Institute  Seminars:  Circulation  Sales  and. 
Marketing  Strategies;  Advertising  Executives.  Raston,  Va. 

30,{/4— ANPA  Management  Introduction  to  Newspaper  Technology 
Seminar.  The  Newsoaoer  Center,  Reston,  Va. 

MAY 

4-6—  Graphics  '84.  sponsored  by  the  San  Jose  Mercury  News 
San  Jose.  Calif. 

10- 11 — Kentucky  Press  Association.  Advertising  Division  seminar. 

Executive  Inn,  Owensboro. 

11- 13 — Ontario  News  Photographers  Association,  Seminar  '84,  University, 

of  Western  Ontario,  London.  Ontario,  Canada. 

Vol.  117,  No.16,  April  21, 1984;  Editors  Publisher,  The  Fourth  Estate  (ISSN0013.094X)  is 
published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  575 
Lexington  Ave.,  New  York.  N.Y.  10022.  Cable  address  "Edpub,  New  York."  Second  class 
postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co., 
East  Stroudsburg.  Pa.  1 8301 .  Titles  patented  and  registered  and  contents  copyrighted  1 984 
by  Editor  &  Publisher  Co.,  Inc.  All  rights  reserved.  Annual  subscription  $35.00  in  United  States 
and  possessions,  and  in  Canada.  All  other  $65.00. 

Postmaster:  If  undelivered,  please  send  form  3579 to  Editor  &  Publisher  Co.,  575  Lexington 
Ave.,  New  York,  N.Y.  10022. 

2 


Editorial  workshop 

By  Roy  H.  Copperud 

As  You  Like  It  No.598 

Like  as  a  conjunction  (“He  said  the  city  is  not  going  to 
stand  still  like  it  has  for  20  years”)  has  been  widely  criti¬ 
cized  over  the  years,  though  authorities  are  now  divided 
on  its  acceptability.  The  critics  prefer  as.  Some  years  ago, 
“Winstons  taste  good  like  a  cigarette  should”  was  used 
broadcast  as  an  advertising  slogan.  I  don't  know  whether 
Winstons  are  still  on  the  market,  but  the  furor  caused  by 
this  supposedly  illegal  use  of  like  was  incredible.  Oddly,  the 
criticism  of  like  as  a  conjunction  has  caused  a  fear  and 
avoidance  of  the  word  by  some  writers,  who  will  not  use  it 
even  when  it  is  right  and,  in  fact,  unavoidable. 

Look  at  this  atrocity:  “As  were  other  small  towns 
across  America,  Paso  Robles  was  especially  vulnerable.” 
This  calls  for  like  in  its  unassailable  role  as  a  preposition: 
"Like  other  small  towns  ...”  But  confronted  with  the 
frightening  like,  the  cowardly  and  ignorant  writer  fled  to 
the  indefensible  and  clumsy  as  were.  Still  worse:  “I,  as 
you,  still  mourn  its  passing.”  As  was,  as  did,  etc.,  used  in 
avoidance  of  like,  is  conspicuous  in  the  press:  “That  club, 
as  did  her  later  clubs  in  Mexico  and  Rome,  eventually 
became  ...”  like  her  later  clubs. 

Like,  strictly  speaking,  cannot  be  correctly  used  to 
introduce  a  clause,  that  is,  an  element  containing  a  subject 
and  verb.  “Like  a  cigarette  should”  was  damned  because 
the  element  introduced  by  like  is  a  clause  whose  subject  is 
cigarette  and  whose  verb  is  should.  Similarly,  “like  it  has 
for  20  years”  is  a  clause  with  it  as  subject  and  has  as  verb. 
The  widespread  misuse  of  like  in  this  manner  has  neverthe¬ 
less  won  the  acceptance  of  four  authorities,  all  of  whom 
warn,  however,  that  it  is  likely  to  prompt  criticism.  Win¬ 
ners  and  Sinners,  the  in-house  critique  of  the  New  York 
Times,  recently  came  up  with  a  rule  of  thumb  for  use  by 
those  whose  who  want  to  stay  within  the  law:  “Mentally 
cross  out  like  and  substitute  the  way.  If  it  makes  sense,  you 
don’t  want  like." 

4c  )|e  9(c 

As  of  yet  is  a  clumsy  and  inexcusable  elaboration  of  as 
yet  (“until  now”).  As  of  means  at  that  time:  “As  of  the 
first  of  the  month,  the  accounts  had  not  been  settled.” 
There  is  some  criticism  of  the  expression  as  a  pomposity  or 
legalism  that  can  easily  be  avoided  by  using  other  pre¬ 
positions;  in  the  example,  by.  As  of  now  has  no  defenders; 
now,  at  present,  right  now  are  preferable. 

Quirks  and  Quibbles 

“Although  born  in  New  York  City,  he  received  his 
undergraduate  degree  in  English  from  UCLA  in  1955.” 
The  use  of  although  is  absurd;  it  suggests  that  natives  of 
New  York  should  have  the  common  decency  to  go  to  col¬ 
lege  there,  or  at  least  not  to  UCLA.  “He  was  bom  in  New 
York  City  and  received  his  undergraduate  degree  ...” 
This,  too,  might  be  open  to  criticism  on  the  ground  of 
jamming  unrelated  elements  into  the  same  sentence, 
though  that  is  not  easy  to  avoid  in  a  capsulized  biography. 

4c  4t  4( 

The  story  was  about  a  woman  police  officer  who  sued 
her  employers  on  the  ground  of  harassment  by  her  fellow 
police,  including  suggestions  of  lesbianism.  One  of  the 
complaints  against  her,  it  said,  was  that  “when  she 
searched  female  suspects  she  caressed  them  too  much.” 
This  implies  an  acceptable  amount  of  carressing  in  such 
searches.  Such  a  ridiculous  implication  could  have  been 
prevented  by  putting  a  period  after  them. 
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Imagine. 

A  remarkable  new  ZIP  Code  system 
for  business  mailers.  So  precise  it 
can  actually  pinpoint  specific  streets, 
specific  buildings.  Even  specific  build¬ 
ing  floors. 

That’s  the  ZIP -I- 4  code. 

Now  imagine  a  computerized  sorting 
system  so  advanced  that  it  automati¬ 
cally  reads  the  last  line  of  the  address 
off  your  envelope.  Reducing  sorting 
time  while  increasing  sorting  efficiency. 

That's  the  Optical  Character  Reader 
(OCR). 

EFFICIENCY. 

Perhaps  most  amazing  is  the  fact 
that  both  the  ZIP  -i-  4  program  and  our 
OCR's  are  already  in  place.  Ready  to 
bring  technological  efficiency  to  the 


mountainous  task  of  moving  100  billion 
pieces  of  business  mail  per  year. 

But  to  deliver  the  future,  we  need 
your  help. 

Begin  by  being  sure  that  the  entire 
address  on  all  your  business  mail  is 
totally  visible,  legible  and  located 
properly.  Your  local  post  office  can  give 
you  all  the  information  you  need. 

ECONOMY. 

Use  of  ZIP  -h  4  codes  is  voluntary. 

But  by  adopting  them,  you’ll  be 
rewarded  in  the  form  of  more  stable 
postal  rates.  In  fact,  when  you  meet 
the  eligibility  requirements,  you  can 
start  saving  postage  right  away. 

If  you’re  a  First-Class  mailer  of  500 
pieces  or  more  who  already  presorts, 
you  can  save  a  half-cent  per  piece 


when  you  use  ZIP  +  4  codes.  And  that’s 
on  top  of  the  three-cent  discount  for 
presorting. 

If  you’re  a  First-Class  mailer  who 
doesn’t  presort  but  mails  250  pieces  at 
a  time,  you  can  save  nine-tenths  of  a 
cent  per  letter. 

And  no  matter  how  many,  or  how  few, 
pieces  you  mail,  using  ZIP  4  codes 
can  give  you  a  cleaner,  more  efficient 
mailing  list.  Pius  more  consistent 
delivery. 

COOPERATION. 

Let  us  show  you  how  you  can  put 
more  zip  in  your  mail  service.  Contact 
you r  loca I  Postmaster  or  -  ^ 

Customer  Service  Represen-  |  ‘ 

tative.  And  send  yourself  f  j 

into  the  future.  e  usps  isea 
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Licenses  for  correspondents 

The  First  Amendment  of  the  Constitution  protects  the  right  of 
anyone  in  the  United  States  to  write,  receive,  read,  impart  or  dis¬ 
seminate  information.  Right? 

Wrong?  Not  if  he  sends  information  to  Cuba  and  especially  if  he  is 
an  alien  sending  information  from  the  U.S.  to  Cuba.  He  has  to  obtain 
a  government  license  to  do  that. 

Robert  Rutka  is  co-owner  of  Montreal-based  Prensa  Latina  Cana¬ 
da  Ltd.,  which  has  an  exclusive  contract  to  provide  news  copy  from 
North  America  to  the  official  Cuban  news  agency,  Prensa  Latina. 
For  almost  four  years  Rutka  was  in  Washington,  accredited  to  Con¬ 
gress  and  the  State  Department,  performing  his  job. 

Two  months  ago  he  was  told  he  must  stop  filing  copy  because  he 
was  in  violation  of  the  1963  Cuban  Assets  Control  Regulations  and 
that  he  must  have  a  license  as  required  by  the  Act.  Rutka  says  he  did 
not  apply  for  a  license  believing  it  would  be  denied. 

If  he  had  applied,  and  it  had  been  denied,  it  would  have  been  the 
first  peacetime  instance  in  this  country  where  the  government  has 
denied  a  reporter  the  right  to  practice  his  profession.  If  he  had  been 
given  a  license,  it  would  also  have  been  a  “first”— the  first  license 
required  of  a  journalist  to  do  his  job  in  this  country.  It  is  still  a 
“firet” — Rutka  was  forced  to  leave  the  country  to  do  his  reporting. 

If  the  Cuban  Assets  Control  Regulations  were  designed  to  stop  the 
fi:^  flow  of  information,  as  well  as  the  flow  of  goods,  the  framers 
were  stupid.  In  this  electronic  age  information  cannot  be  blocked  at 
international  borders.  Listeners  in  Cuba  have  only  to  turn  up  their 
dials  to  hear  everything  that  is  broadcast  in  this  country.  The  pipe¬ 
line  of  printed  information  from  the  U.S.  flows  freely  to  Cuba  from 
coimtries  north  and  south  of  us. 

One  of  the  reasons  why  the  U.S.  government  said  it  is  resigning 
from  UNESCO  is  because  of  some  of  the  things  proposed  for  the  New 
World  Information  Order.  Licensing  of  reporters  is  one  of  them.  Now 
we’re  doing  the  same  thing. 

Latin  American  '‘news  agency” 

It  was  either  extreme  audacity  or  complete  naivete  that  prompted 
the  ministers  of  nine  Latin  American  countries  to  solicit  the  coopera¬ 
tion  of  the  Inter  American  Press  Association  in  establishing  a  new 
specialized  information  service  in  that  area  called  ALASEI-Agencia 
Latinoamericana  de  Servicios  Especiales  de  Informacion. 

The  history  of  lAPA  for  more  than  30  years  has  clearly  been  a 
record  of  antipathy  and  opposition  to  government  involvement  in 
activities  of  the  press,  especially  those  governments  with  an  anti-free 
press  record.  The  presence  of  Cuba,  Haiti  and  Nicaragua  among  the 
sponsors  of  the  new  agency  does  not  give  it  an  air  of  objectivity. 

The  backers  of  ALASEI  wanted  lAPA  to  be  represented  on  its 
board  of  directors  which  would  be  controlled  by  a  majority  of 
directors  from  governments. 

The  proposal  was  rejected  by  lAPA  in  language  more  courteous 
than  that  sometimes  used  by  those  governments  against  the  press. 
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Letters  to  the  Editor 

Urges  the  promotion  of  carrier  concept 


An  article  appearing  in  Editor  & 
Publisher  under  the  heading  “Are 
your  carriers  safe?”  by  Kenneth  F. 
Munro  prompts  the  writing  of  this. 

He  started  off  with  the  statement 
that  carriers  number  more  than 
80,000,  the  largest  group  of  workers  in 
the  nation  that  is  not  unionized.  He 
pointed  out  that  they  work  every  day 
in  the  year,  week  in  and  week  out, 
without  a  paid  holiday  or  a  paid  vaca- 
tion.  Many  elderly  people  are 
involved  and  could  not  get  along  with¬ 
out  a  route,  however  about  90%  are 
youth.  This  is  about  the  only  opportu¬ 
nity  for  youth  to  create  some  funds  for 
themselves. 

Circulation  managers  and  news¬ 
paper  publishers  have  failed  in  selling 
the  newspaper  route  idea  to  the  carri¬ 
ers  and  the  public  and  the  worth  and 
advantage  of  being  a  newspaper  car¬ 
rier.  Being  a  newspaper  carrier  is 
about  the  only  opportunity  for  youth 
and  elderly. 

Many  successful  businessmen  of 
today  attribute  their  success  to  the 
experience  as  a  newspaper  carrier 
paying  great  dividends. 

Being  a  newspaper  carrier  gives  a 
youth  an  outlet  for  his  excess  energy 
and  creates  valuable  habits  which  he 
will  put  into  practice  when  he  reaches 
adult  life.  Without  this  outlet  he 
would  be  roaming  about  the  streets 
looking  for  something  to  keep  himself 
busy  to  expend  his  excess  energy. 

Circulation  managers  should 
school  their  representatives  that  the 
carriers  are  little  merchants.  Most 
newspapers  make  this  opportunity 
available  in  the  area  they  serve. 

The  newspapers  mark  out  the  area 
under  the  little  merchant  system.  The 

Pierce  clarifies 
March  31  quote 

Could  1  point  out  an  error  in  your 
March  31st  issue  account  of  my  state¬ 
ment  on  USA  Today.  At  the  end,  you 
say  in  reference  to  Washington  D.C. 
“  .  .  .  research  indicates  surviving 
papers  picked  up  approximately  85% 
of  the  defunct  papers’  circulation.” 

What  I  hope  1  had  said  is:  the  sur¬ 
viving  newspapers  picked  up  approx¬ 
imately  85%  of  the  Star’s  exclusive 
readers. 

Thurman  Pierce 

Pierce  is  vice  president,  U.S.  Man¬ 
ager,  Print  Media,  J.  Walter  Thompson. 
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youth  signs  an  agreement,  with  the 
parents’  consent,  to  make  deliveries 
to  subscribers. 

The  carrier  operates  much  the  same 
as  the  neighborhood  store  but  does 
not  need  to  make  a  large  investment  to 
be  in  business.  The  carrier  starts  by 
charging  the  newspapers  and  at  the 
end  of  the  month  he  collects  from  the 
subscribers.  The  newspapers  supply 
a  district  manager  to  keep  a  record  of 
the  carrier’s  progress  and  to  offer 
advice  on  the  youth’s  first  busness 
venture. 

Much  of  the  article  dealt  with  news¬ 
paper  carriers  being  exposed  to  street 
crimes.  Many  parts  of  the  nation  were 
named  and  just  what  they  were  doing 
about  protecting  the  carriers  from 
being  held  up  at  gunpoint  and  stab¬ 
bed.  It  was  mentioned  that  this  was  an 
avenue  receiving  considerable  atten¬ 
tion  these  days. 

Fortunately  California  has  an 
organization,  California  Newspaper 
Youth  Foundation  (CNYF),  with  pro¬ 
grams  for  the  youth  carrier.  The 
Foundation  does  a  good  job  of  keep¬ 
ing  the  newspaper  members  aware 
and  no  doubt  this  organization  is  most 
beneficial. 

It  is  of  great  importance  that 
circulation  managers  sell  the  little 
merchant  concept  and  all  circulation 
personnel  should  be  in  concert 
regarding  the  method  used  by  the 
newspaper  and  how  distribution  is 
performed. 

Newspapers  using  youth  as  little 
merchants  should  have  a  well  layed 
out  advancement  program  for  the 
youth.  It  is  important  that  something 
is  offered  to  encourage  them  to  get  the 
most  out  of  their  route  experience  as 
they  will  find  most  of  their  newspaper 


route  experience  beneficial  in  their 
adult  life.  The  habits  formed  will 
serve  them  well. 

In  California,  carriers  have  an 
advantage  if  they  are  members  of 
CNYF  for  they  are  able  to  receive 
help  from  the  Foundation  in  out-lining 
an  advancement  program. 

If  they  are  not  CNYF  members  it 
would  be  helpful  to  phone  the 
Foundation  for  information  needed 
because  it  is  important  that  no  news¬ 
paper  take  unfair  advantage  of  the 
youth  labor  laws  set  up  in  California. 
The  Foundation  and  those  in  the 
Labor  E)epartment  are  in  constant 
touch  with  each  other. 

The  Labor  Department  joins  in  the 
labor  law  seminar  each  year  and 
CNYF  members  and  non-members 
are  invited  to  its  one  day  seminar.  All 
circulation  people  should  be  in 
attendance.  It  is  important  because 
no  newspaper  should  violate  the 
exclusions  in  the  labor  code  of  Cali¬ 
fornia  and  this  offers  an  opportunity 
to  them. 

One  thought  to  keep  in  mind  with 
regard  to  the  newspaper  youth  is  that 
they  are  not  employees  (in  most 
cases),  but  that  they  are  young  busi¬ 
ness  people.  All  circulation  people 
should  know  this. 

The  Labor  Department  people 
know  this  newspaper  exception 
because  newspaper  carriers  are 
independent  young  business  people. 
It  is  an  activity  giving  education 
rather  than  yearning  for  some  activ¬ 
ity. 

Paul  E.  Lee 

(Lee  is  retired  general  manager,  Cali¬ 
fornia  Newspaper  Youth  Foundation.) 


Puzzled? 


Get  Your  Circulation  Off  Square  One  With  NYT  Puzzles 

carry  the  daily  and  Sunday  puzzles  of  The  New  York  Times 
and  there^  no  question  that  th^re  good  and  tou^.  But  they 
never  have  a  mistake.  They  are  strong  reader  attractionsr 

iim  Botows,  Assistant  Managins  EdRor,  Las  Vesas  Sun,  Las  Vesas,  Nev 
Crossword  puzzles  from  The  New  Vtork  Times  available  daily  and  Sun.  from 

2(X)  Park  Avenue,  New  Vexk,  N.Y  10166 
lb  order  call  Chuck  Weiss,  Joe  Vhllely  212-972-1070/Paul  Finch  213-852-1579. 
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A  modular  system 
for  offset 
conversions 


OFFSET 


The  Headliner®  Offset  press  offers  you  all  the  features 
and  productivity  you  expect  from  a  double-width  press. 
Yet  its  modular  design  lets  you  buy  as  much  or  as  little 
equipment  as  you  want  to  fit  your  needs,  your  budget, 
your  products  and  your  future  market  requirements. 

Flexible,  compact  design.  Use  your  existing  substruc¬ 
ture  and  reels-tensions-pasters,  or  folders  and  angle 
bars,  or  both.  Even  with  6'9"  unit  spacing,  the  Headliner 
Offset  will  give  you  21"  aisles.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset  press  system. 

Color  flexibility.  Choose  the  color  capability  you  need 
from  three  arrangements:  A  unit  with  half-deck  for  true 
offset  spot  and  process  color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color  cylinder  for  certain  spot 
color  applications.  The  press  is  available  with  open  foun¬ 
tain  or  Injector  inking  and  the  Goss  Color  Control  System 


for  remote  ink  setting.  Choose  the  electronic  Goss  Press 
Control  System  and  Page  Area  Reader  as  added  aids  to 
productivity.  The  Headliner  Offset  is  designed  for  quality 
printing,  fast  makeready  and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility.  The  new  Goss  Regent  2:1  multi-web- 
width  folder,  with  or  without  the  optional  quarter  folder, 
provides  the  product  flexibility  you  need  and  is  available 
in  four  cutoffs. 

Goss  mailroom  equipment  and  systems  and  Goss 
turnkey  installation  services  can  further  enhance  your 
new  production  facility. 

Goss  Products,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600.  Telex  253478. 
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Is  UNESCO  misunderstood? 

Director-general  M’Bow  says  unfair  and  confused  reporting 
by  Western  journalists  leads  to  confusion  about  UNESCO 


By  Andrew  Radolf 

The  decisions  on  world  press  free¬ 
dom  issues  made  by  the  United  Na¬ 
tions  Educational,  Scientific  and 
Cultural  Organization  (UNESCO)  are 
misunderstood  largely  because  of 
unfair  and  confused  reporting  by  the 
Western  press,  Amadou-Mahtar 
M’Bow  of  Senegal,  director-general 
of  UNESCO,  told  E&P  in  a  recent 
interview  in  New  York. 

“My  personal  feeling  is  the  whole 
matter  has  not  been  presented  in  a 
way  that  would  be  clear  and  fair,'’ 
M’Bow  said.  “Reporters  who  have 
no  familiarity  with  the  decision¬ 
making  process  confuse  what  states 
(countries)  do  and  what  UNESCO 
decides.’’ 

Though  he  speaks  English,  M’Bow 
chose  to  answer  questions  in  French 
and  have  them  translated  by  a 
UNESCO  interpreter. 

UNESCO’s  continuing 
involvement  in  communications 
issues,  under  the  heading  of  a  New 
World  Information  Order,  was  a  key 
reason  cited  by  the  Reagan 
Administration  for  its  decision  to 
withdraw  from  the  organization  by 
yearend  unless  there  were  major 
changes  in  its  policies. 


“None  of  the  intentions 
attributed  to  UNESCO” 
about  restricting  press 
freedoms  “are  true,”  he 
said. 


The  Administration,  as  well  as 
many  independent  press  organiza¬ 
tions,  contended  that  the  NWIO 
debate  was  being  used  by  the  Soviet 
Union  and  its  allies  in  both  the  East¬ 
ern  bloc  and  Third  World  to  Justify 
government  control  of  the  news 
media  and  launch  political  attacks  on 
the  West. 

“The  proposals  of  states  (that  are) 
discussed  quite  freely’’  at  the  agen¬ 
cy’s  general  conferences  “are  not  the 


Amadou  AAahtar  AA'Bow 
Defends  his  position 


viewpoints  of  UNESCO,"  M’Bow 
asserted.  He  stressed  repeatedly  that 
the  resolutions  passed  by  UNESCO 
involving  communication  and 
information  issues  “were  reached  by 
consensus,  including  the  United 
States”  and  that  the  Western  press 
failed  to  point  this  out.  He  stated  that 
those  resolutions  do  not  advocate 
placing  the  news  media  under  govern¬ 
ment  control. 

“None  of  the  intentions  attributed 
to  UNESCO"  about  restricting  press 
freedoms  “are  true,”  he  said. 

M’Bow  charged  there  was  "a 
deliberate  move  to  play  up  the  con- 
flictual  side”  of  the  communications 
debate  within  UNESCO,  with  “par¬ 
ticular”  emphasis  on  the  “East-West 
angle.” 

The  Third  World  countries  who  are 
the  spearhead  of  the  New  World 
Information  Order  do  not  want  to  get 
caught  up  in  the  East-West  conflict 
over  the  role  of  the  press,  he  said. 
“They  want  development  and  solu¬ 
tions  to  their  problems.” 


Many  Third  World  countries  were 
emerging  from  a  colonial  past  which 
“deprived  them  of  their  civilization,” 
M’Bow  said.  Now  that  they  are 
independent,  they  use  UNESCO  as  a 
forum  “to  reassert  their  cultural 
identity  and  nationhood.  This  is  a  bas¬ 
ic  problem  not  clearly  grasped.” 

M’Bow  also  suggested  that  West¬ 
ern  reporters  may  have  been  man¬ 
ipulated  in  their  coverage  of 
UNESCO,  though  he  declined  to  cite 
specific  examples  and  said  he  did  not 
want  “to  speculate’’  and  start 
“attributing  intentions  to  people.” 

He  said  that  the  “intentions”  of 
some  countries  to  sanction  govern¬ 
ment  control  of  the  news  media  “have 
been  mistakenly  attributed  to 
UNESCO  in  an  attempt  to  frighten  off 
the  people  of  the  press  and  get  them  to 
react  against  us.” 

M’Bow  denied  that  UNESCO  itself 
has  embraced  a  “licensing  system” 
forjoumalists  or  has  sought  to  impose 
a  code  of  conduct  for  journalists. 

“There  isn't  anything  along  those 
lines’’  in  the  communications 
resolutions  adopted  “unanimously  by 
member-states,”  M'Bow  said.  “In  all 
of  UNESCO’s  decisions  you  will  not 


M’Bow  denied  that 
UNESCO  itseif  has 
embraced  a  “iicensing 
system”  for  journaiists  or 
has  sought  to  impose  a 
code  of  conduct  for 
journaiists. 


find  anywhere  journalists  should  do 
this  and  not  do  that.”  UNESCO's 
constitution  endorses  the  “free  flow 
of  ideas  throughout  the  world,”  he 
added. 

M’Bow  said  UNESCO  became 
involved  in  such  issues  as  the  “secur¬ 
ity”  of  journalists  not  as  an  attempt  to 
(Continued  on  page  15) 


It’s  tough  to  be  critical 

The  role  of  newspapers’  tv  critics  is  discussed 
at  a  University  of  Michigan  seminar 


By  Mark  Fitzgerald 

There  are  still  one  or  two  unethical 
or  unprofessional  tv  critics  out  there, 
newspaper  tv  critics  say. 

“There’s  this  one  guy,  for  example, 
on  the  (semi-annual  television  net¬ 
work)  press  tour  who  has  an  auto¬ 
graph  book  and  goes  around  asking 
celebrities  for  an  autograph,”  Detroit 
News  tv  critic  George  Bullard  said. 

But  the  good  thing,  these  same  tv 
critics  hasten  to  add,  is  that  there  are 
just  one  or  two  critics  like  that. 

“The  tv  critic  has  gained  journalis¬ 
tic  legitimacy,”  University  of  Michi¬ 
gan  communication  professor 
Howard  H.  Martin  said  flatly. 

In  a  recent  freewheeling  UM  semi¬ 
nar,  tv  critics  for  two  newspapers  and 
Time  magazine  exchanged  notes 
about  their  changing  profession. 

What  they  found  is  that  they  all 
believe  they  have  nowhere  near  the 
power  people  think  they  do,  that  the 
hours  and  work  load  are  daunting  — 
and  that  their  editors  don't 
understand  them. 


“I  think  newspaper 
editors  are  using  their  tv 
critics  to  get  back  at  their 
competition,”  Hewitt  said. 


“You’ve  got  to  remember  that  most 
editors  are  newspeople,”  said  David 
Williams,  tv  critic  for  the  Arizona 
Republic  in  Phoenix. 

“I  want  to  do  reviews  and  critic¬ 
isms,  but  they  want  stuff  on  whether  a 
(tv  news)  anchor  in  town  is  about  to  be 
replaced,”  Williams,  the  1984  presi¬ 
dent  of  the  Television  Critics 
Association,  added. 

Television  critics  have  so  many 
roles  —  as  thoughtful  reviewer  and 
gossip  columnist,  adversary  of  the 
networks  and  gladhander — that  they 
are  like  ‘‘one-man  sports 
departments,”  Detroit  Free  Press  cri¬ 
tic  Mike  Duffy  said. 

The  roles  —  and  television  itself — 
takes  a  fearsome  toll,  he  added. 

“A  movie  critic  on  a  really  heavy 
week  might  watch  eight  hours  of 
films.  Well,  I  saw  ‘The  Winds  of  War’ 


—  that’s  18  hours  —  in  two  days,”  he 
said. 

“As  a  result,  there  is  a  heavy  burn¬ 
out  factor  .  .  .  And  just  from  seeing 
so  much  garbage,  you  can  build  up  a 
total  contempt  for  the  medium  much 
quicker  than  any  other  critic.” 

That’s  just  the  problem,  “Sixty  Mi¬ 
nutes”  producer  Don  Hewitt  told  the 
approximately  150  people  at  the 
seminar. 

“A  newspaper  would  not  hire  a 
baseball  writer  who  hates  baseball,” 
he  said.  “It  would  not  hire  an  opera 
critic  who  hates  music.  It  wouldn’t 
hire  a  drama  critic  who  hates  plays  — 
but  why  are  there  so  many  tv  critics 
who  hate  tv?” 

Answering  his  own  question, 
Hewitt  said  that  newspaper  editors 
and  publishers  intentionally  hire  hos¬ 
tile  critics  because  they  view  tv  as  a 
competitor  for  advertising  dollars. 

“I  think  newspaper  editors  are 
using  their  tv  critics  to  get  back  at 
their  competition,”  Hewitt  said. 

Hewitt  also  opined  that  tv  critics 
should  not  review  tv  newspeople. 

“I  don’t  understand  how  you  can 
review  a  documentary,”  Hewitt  said 
to  the  critics  on  the  panel.  “What 
qualifies  you  to  do  that?  (A  documen¬ 
tary)  is  one  journalistic  view  of  how  to 
do  the  job.  A  newspaper  shouldn’t 
review  Dan  Bather’s  tv  performance 
any  more  than  Edward  R.  Murrow 
(who  Hewitt  directed  during  the  ’50s) 
should  have  covered  Walter  Lipp- 
man’s  performance  as  a  columnist.” 

But  both  Detroit  critics  countered 
that  publicists  for  the  network  news 
barrage  them  with  requests  for 
coverage. 

In  a  recent  example,  ABC’s  Ted 
Koppel  anchored  “Nightline”  from 
Detroit,  and  both  critics  — 
reluctantly,  they  said — covered  that 
as  a  news  story. 

“1  got  a  printed  invitation  to  a  Kop¬ 
pel  press  conference  and  he  also  was 
available  for  one-on-one 
(interviews),”  the  News’  Bullard  told 
E&P. 

“There  was  a  publicist  at  his  side 
the  whole  time  he  was  in  Detroit  and 
then  a  guy  like  Hewitt  tries  to  say, 
‘Well,  we’re  just  poor  working  jour¬ 
nalists.’  I’ve  been  pitched  on  these 
newsguys  and  you  don’t  pitch  news 


coverage.” 

The  panel  also  split  on  the  value  of 
local  tv  newscasts,  with  Larry  Alt, 
news  producer  fcr  WXYZ-TV  in 
Detroit,  arguing  that  newspaper  tv 
critics  are  “ignorant  about  tv  produc¬ 
tion”  and  not  otherwise  qualified  to 
comment  about  tv  news. 

“With  local  tv  news,  I  wonder  how 
serious  they  are  about  being  jour¬ 
nalists  —  the  majority  of  them  are 
walking  hair  sprays,”  the  Free  Press’ 
Duffy  shot  back. 

Hewitt,  however,  said  that  network 
news,  specificially  CBS  News,  “does 
a  better  job  than  95  %  of  the  newspap¬ 
ers  in  this  nation.” 

But  when  Hewitt  “reviewed”  the 
front  page  of  that  Saturday  morning’s 
Free  Press  as  “pandering  to  its 
audience”  in  a  satire  of  newspaper 
criticism  of  tv  news.  Time  magazine’s 
Henry  also  had  a  quick  answer. 

“It’s  one  thing  to  give  the  complete 
news,  and  then  add  fluff,  Don.  It’s 
quite  another  thing  to  replace  the 
news  with  fluff,”  the  former  Boston 
Globe  critic  said. 


‘7  got  a  printed  invitation 
to  a  Koppei  press 
conference  and  he  aiso  was 
avaiiabie  for  one-on-one 
(interviews),”  the  News’ 
Buiiard  toid  E&P. 

But  despite  the  contentiousness  of 
that  afternoon  session,  the  critics 
insisted  that  they  genuinely  like  tv  — 
and  only  want  to  improve  it. 

They  said  the  tv  critics  have  mod¬ 
erated  the  confrontational  style  that 
was  common,  for  example,  on  press 
tours  during  the  mid-1970s. 

“Anyway,  frequently,  those  critics 
were  tigers  at  the  press  conference, 
and  then  pussycats  on  the  typewrit¬ 
ers, ’’Duffy  said. 

They  also  say  that  they  can  do  little 
to  hurt  a  program  —  “The  mini-series 
‘Lace’  was  number  one  even  though 
every  single  tv  critic  trashed  it,”  Duf¬ 
fy  said  —  but  the  critics  do  say  they 
can  guide  people  to  good  shows. 

“There’s  a  temptation  if  you  want 
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to  be  clever  to  only  write  about  the 
worst  stuff.  Gonzo  journalism  has  a 
lot  of  appeal,”  critics’  association 
president  Williams  said.  “But  you 
have  to  write  about  what’s  good  and 
valuable,  even  if  it’s  not  as  fun.” 

Williams,  who  calls  himself  a 
“cheerleader  for  PBS  (the  Public 
Broadcasting  System),”  takes 
reviewing  seriously,  often  reading 
extensively  about  the  subject  of  a  pro¬ 
gram  before  reviewing  it. 

As  a  result,  he  says  he  often  uses  his 
is  columns  to  warn  viewers  of  histor¬ 
ical  inaccuracies  in  so-called  docu- 
dramas  such  as  “Marco  Polo”  or 
“George  Washington.” 

To  Williams,  reviewing  is  at  the  bot¬ 
tom  of  tv  critic’s  job. 


“Your  job  is  to  remember  that  most 
people  have  rather  terrible,  dreadful 
jobs  like  digging  copper  in  the  sun, 
making  shoes  or  working  in  boring 
offices  —  and  all  they  can  think  of  is, 
‘What’s  on  tv  tonight?”’ 

But  a  tv  critic’s  job  can  also  seem  as 
tedious,  the  writers  said. 

There  is,  for  instance,  the  sheer 
volume  of  mail  to  cope  with,  the 
News’  Bullard  said. 

“I  get  to  where  I  throw  away  mail 
just  by  looking  at  the  return  address,” 
he  said. 

For  Duffy  of  the  rival  Free  Press, 
one  problem  is  that  he  is  required  to 
cover  almost  the  entire  business  in 
each  column. 

“I’m  in  a  23-inch  gutter  floating 


around  the  listing  page  and  I’ve  got  to 
fill  it  with  factoids  and  info-bits,”  said 
Duffy,  who  sings  backup  with  a  New 
Wave  band  to  relax. 

Like  other  critics,  Duffy  said  he  is 
uncomfortable  with  his  dual  role 
covering  both  the  tv  business  and 
reviewing  programs. 

The  pressure  is  greater  in  Detroit, 
Duffy  added,  because  gossip  about 
local  tv  personalities  is  considered  an 
important  element  in  the  city’s  news¬ 
paper  war. 

“The  only  way  to  get  sanity  is  to 
have  one  who  does  the  reviewing  and 
one  to  cover  the  business,”  TCA’s 
Williams  agreed. 


Another  move  on  to  limit  Canadian  chain  growth 

However,  such  legislation  is  given  almost  no  chance  of  passage 


Legislation  intended  to  stop  the 
growth  of  Canada’s  two  big  news¬ 
paper  chains  has  resurfaced. 

This  time,  however,  the  bill  is  given 
almost  no  chance  of  passage. 

A  nearly  identical  bill  was  approved 
by  the  cabinet  last  year,  but  never 
introduced  after  it  aroused  furious 
protests  from  publishers  and  other 
news  media  owners. 

The  proposal  would  restrict  all 
chains  from  acquiring  additional 
newspapers  if  the  acquisitions  would 
give  them  more  than  20%  of  national 
circulation. 

That  would  effectively  prevent 
Canada’s  two  biggest  chains  — 
Thomson  Newspapers  Ltd.  and 
Southam  Inc.  —  from  acquiring  any 
more  newspapers. 

Between  them,  the  two  chains 
account  for  about  half  of  the  nation’s 
newspaper  circulation. 

Thomson  and  Southam  would  not, 
however,  be  required  to  shed  any  cur¬ 
rent  newspapers. 

They  would,  though,  be  barred 
from  selling  newspapers  to  each 
other. 

Also  under  the  proposal ,  new  news¬ 
paper  owners  with  any  other  business 
interests  would  be  required  to  prove 
to  the  Restrictive  Trade  Practices 
Commision  that  the  editorial 
department  is  “independent.” 

The  legislation  was  introduced  as  a 
private  member’s  bill  by  James  Flem¬ 
ing,  a  former  broadcast  journalist  who 
was  dropped  as  multiculturalism 
cabinet  member  last  year. 

Private  member’s  bills  are  rarely 
passed  by  the  Canada’s  House  of 
Commons.  Usually  they  are,  as  they 
say  in  Canada,  “talked  out”  and  then 
effectively  killed. 

There  appears  to  be  no  government 
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support  for  the  legislation.  The 
present  minister  responsible  for  this 
kind  of  legislation.  Consumer  and 
Corporate  Affairs  Minister  Judy  Ero- 
la,  has  said  proposed  amendments  to 
the  Competition  Act  would  control 
concentration  of  newspaper  owner¬ 
ship. 

But  Fleming  said  he  is  not  sure  of 
that  —  and  that  the  issue  of  news¬ 
paper  concentration  must  at  least  be 
publicly  addressed. 

“I  think  (newspaper  owners)  have 


“I  think  (newspaper 
owners)  have  gotten 
away  with  murder  by  not 
having  this  issue  more 
ciosely  scrutinized,**  he 
toid  Canadian  Press. 


gotten  away  with  murder  by  not  hav¬ 
ing  this  issue  more  closely  scruti¬ 
nized,”  he  told  Canadian  Press. 
“You  have  to  have  a  lot  of  competi¬ 
tion  to  have  a  free  press  and  we’re 
getting  less  and  less  of  that.” 

Fleming  has  pressed  for  anti¬ 
concentration  legislation  since  a  1982 
Royal  Commission  recommended  a 
number  of  proposals  —  including  a 
national  press  council  —  to  combat 
what  it  called  a  growing  problem  of 
powerful  newspaper  chains. 

The  Royal  Commission,  headed  by 
former  journalist  Tom  Kent,  was  cre¬ 
ated  after  Southam’ s  Winnipeg  Tri¬ 
bune  and  Thomson’s  Ottawa  Journal 
were  simultaneously  shuttered  on 
Aug.  22,  1980. 

Fleming  told  E&P  that  his  bill 
would  “keep  government  miles  away 


from  the  newsroom.” 

He  noted,  too,  that  it  does  not  con¬ 
tain  the  controversial  proposals  for  a 
national  press  council,  a  national 
“newspaper  advisory  board”  or 
grants  to  encourage  newspapers  to 
open  out-of-province  bureaus. 

While  everyone  acknowledges  the 
bill  has  virtually  no  chance  of  passing, 
feelings  among  publishers  still  run 
high  against  the  proposals. 

“We  don’t  need  any  legislative 
bodies  headed  by  the  Tom  Kents  of 
the  world  to  run  our  business,”  Otta¬ 
wa  Citizen  publisher  Paddy  Sherman 
said  in  a  telephone  interview. 


ITU  members  seek 
to  delay  merger  vote 

Six  printers  from  the  San  Francisco 
Bay  area  have  asked  a  federal  court  to 
enjoin  the  International  Typographic¬ 
al  U nion  from  holding  a  referendum  of 
its  members  on  a  proposed  merger  of 
the  union  into  the  Teamsters  Union. 

The  ITU  executive  council  has 
approved  the  merger  subject  to  the 
referendum  of  ITU  members,  now 
scheduled  for  May  19,  but  the  six 
printers  charge  that  the  executive 
council  is  “illegally  constituted”  and 
should  not  be  allowed  to  sponsor  the 
“irreversible  decisions”  of  merging 
into  the  Teamsters. 

In  a  petition  filed  in  San  Francisco 
with  the  U.S.  District  Court  for 
Northern  District  of  California,  the 
six  printers  —  all  members  of  ITU  — 
point  out  that  Joseph  Bingel  still 
serves  as  president  of  ITU  and  his 
supporters  still  serve  on  the  executive 
council  despite  the  disputed  results  of 
a  union  election  last  November. 


LA.  Times  wins  Puiitzer  Prize  for  public  service 


A/.y.  Times,  Boston  Globe,  LA.  Times, 
Wall  Street  Journal  each  win  two  prizes 


By  Lenora  Williamson 

For  its  27-part  series  on  the  Latino  community  in  south¬ 
ern  California,  the  Los  Angeles  Times  has  won  the  1984 
Pulitzer  Prize  for  meritorious  public  service. 

The  awards,  headed  by  the  gold  medal  for  public  serv¬ 
ice,  were  announced  April  16  by  President  Michael  I. 
Sovem  of  Columbia  University  on  recommendations  of 
the  Pulitzer  Prize  Board. 

The  27-part  series,  “Latinos,”  began  appearing  July  24 
of  1983.  It  evolved  from  more  than  1,000  interviews  with 
nearly  1,500  southern  Californians  on  relevant  social, 
cultural  and  political  issues.  Produced  by  a  team  of  two 
editors  and  1 1  writers,  the  series  was  hailed  by  experts  as  a 
landmark  effort  in  increasing  understanding  among  the 
non-Latino  majority  of  a  community  often  perceived  as 
mysterious. 

Also  nominated  as  finalists  for  the  gold  medal  were  the 
Detroit  Free  Press  for  a  series  by  Stephen  Franklin  and 
Marcia  Stepanek  on  industry  and  government’s  failure  to 
protect  the  public  from  defective  cars,  and  the  Fayetteville 
(N.C.)  Times  for  a  series  on  failures  and  favoritism  in  the 
Cumberland  County  (N.C.)  District  Court  system. 

*  GENERAL  LOCAL  REPORTING 

The  prize  for  a  distinguished  example  of  general  or  spot 
news  reporting  in  a  local  area  of  circulation  went  to  a 
Newsday,  Long  Island,  team  for  enterprising  and  com¬ 
prehensive  coverage  of  the  Baby  Jane  Doe  case  and  its 
social  and  political  implications. 

The  plight  of  the  baby  bom  with  severe  physical  defects 
in  Stony  Brook,  L.I.,  Hospital  received  headline  attention 
in  newspapers  across  the  country.  The  story  began  when  a 
lawyer  went  to  court  last  October  to  force  surgery  for  the 
infant.  Newsday  covered  the  proceedings  and  was  the  first 
to  interview  the  parents. 

When  the  case  became  a  larger  national  story  with  dis¬ 
closure  that  federal  authorities  had  intervened  in  49  similar 
cases  around  the  country,  Newsday  assigned  the  team  of 
1 1  reporters  to  interview  and  report  on  cases  and  issues  in 
Colorado  Springs,  the  Chicago  area,  Daytona  Beach  and 
Washington,  D.C.  Six  pages  of  coverage  ran  November 


This  single  photo  of  o  grieving  widow  in  o  Denver 
cemetery  on  Memorial  Day  and  a  series  on  mass  starva¬ 
tion  in  Ethiopia  by  Anthony  Suau  of  the  Denver  Post  won 
the  1984  Pulitzer  Prize  for  feature  photography. 

The  reporters  were;  Kathleen  Kerr,  B.D.  Colen,  Dennis 
Hevesi,  Adrian  Peracchio,  Geraldine  Baum,  Joye  Brown, 
Irene  Virag  and  Michael  D’Antonio,  with  assistance  from 
Michael  Alexander,  Joe  Calderone.  Robert  Fresco  and 
Steve  Wick. 

Also  nominated  as  finalists  in  this  category  were:  The 
Fresno  (Calif.)  Bee  editorial  staff  for  its  coverage,  under 
extreme  deadline,  of  the  Coalinga  earthquake  of  May  2; 
and  Leslie  A.  Seism  of  the  Bucks  County  (Pa.)  Courier 
Times  for  her  investigation  of  Anna  Catherina  Emmerick 
Academy  which  linked  the  religious  school’s  activities  to 
right-wing  extremists  groups  and  revealed  it  housed 
weaponry. 


Grossfeld 


Royster 


Conrad 
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The  front  page  picture  of  frightened  Palestinian  children 
being  herded  aboard  an  evacuation  truck  in  Tripoli  is  an 
example  of  Stan  Grossfeld's  work  for  the  Boston  Globe.  The 
Grossfeld  entry  was  moved  from  feature  photography  cate¬ 
gory  to  spot  news  and  awarded  the  prize. 

The  Board  moved  Rinearson's  story  to  the  feature  writ¬ 
ing  category  as  that  prize  winner. 

NATIONAL  AFFAIRS 

John  Noble  Wilford  of  the  New  York  Times  received  this 
year’s  prize  for  national  reporting  on  a  variety  of  scientific 
topics  of  national  import.  Subjects  in  1983  ranged  from  the 
mysterious  tug  of  “Planet  X”  on  Uranus  and  Neptune  to 
documented  earth-bound  efforts  by  both  Americans  and 
Soviets  to  develop  “space  war”  weapons. 

Wilford  was  a  Wall  Street  Journal  reporter  for  several 
years  and  a  contributing  editor  at  Time  magazine  before 
joining  the  Times  in  1%5.  He  served  as  assistant  national 
news  editor  and  science  news  director  before  he  returned 
to  reporting,  gaining  a  reputation  as  an  eminent  space 
reporter. 

Also  nominated  as  finalists  for  national  reporting  were: 
George  Getschow  of  the  Wall  Street  Journal  for  a  series  on 
temporary  slave  labor  camps  in  the  southwest,  and 
Benjamin  L.  Weiser  of  the  Washington  Post  for  a  series  on 
doctors  making  life-and-death  decisions  for  patients. 

INTERNATIONAL  AFFAIRS 

Karen  Elliott  House  of  the  Wall  Street  Journal  won  the 
Pulitzer  for  distinguished  reporting  on  international  affairs 


A  U.S.  Marine  trying  to  reason  with  a 
distant  commander  on  a  field  telephone  is  an 
example  of  work  by  Paul  Conrad,  Los 
Angeles  Times.  Conrad  has  won  the  1984 
Pulitzer  Prize  for  editorial  cartooning. 

SPECIAL  LOCAL  REPORTING 

A  Boston  Globe  team  won  the  Pulitzer  Prize  for 
investigative  or  other  specialized  reporting  within  a  new- 
paper’s  local  area  of  circulation  for  a  series  on  race  rela¬ 
tions  in  Boston.  The  team  found  that  when  the  city’s  most 
powerful  business  leaders,  bankers,  university  deans, 
labor  leaders  and  senior  editors  of  the  Globe  itself  met,  no 
blacks  were  present.  In  six  articles  published  in  the  spring 
of  1983  the  team  characterized  the  situation  as  “dis¬ 
enfranchisement”  for  twenty  percent  of  the  city  popula¬ 
tion. 

Later  in  December,  the  Globe  ran  a  series  examining  six 
other  major  cities  as  compared  to  Boston  and  found  “some 
signs”  that  Boston  had  begun  to  “come  to  grips  with  the 
depth  of  its  racial  problem.” 

The  Globe  staff  members  for  the  specialized  reporting 
endeavor  included:  Kenneth  Cooper,  Joan  FitzGerald, 
Jonathan  Kaufman,  Norman  Lockman,  Gary  McMillan, 
Kirk  Scharfenberg,  and  David  Wessel. 

Also  nominated  as  finalists  in  special  local  reporting 
were:  John  S.  Long,  Clark  Hallas  and  David  C.  McCum- 
ber  of  the  Arizona  Daily  Star,  Tucson,  for  investigation  of 
production  problems  and  mismanagement  at  the  Hughes 
Aircraft  Co.’s  Tucson  plant;  and  Peter  Mark  Rinearson  of 
the  Seattle  Times  for  his  account  of  the  new  Boeing  757 
jetliner. 


(Continued  on  page  22) 
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Poverty  as  a  threat  to  press  freedom 

iAPA  told  that  poverty  and  debt  in  Latin  American  and 
Caribbean  countries  can  lead  to  elimination  of  a  free  press 


A  welcoming  speech  by  the  Hon. 
Anthony  Abrahams,  Minister  of 
Tourism,  to  the  mid-winter  meeting  of 
the  board  of  directors  of  the  Inter- 
American  Press  Association  at  Ocho 
Rios,  Jamaica,  April  9-13,  set  an 
unexpected  theme  for  the  group 
which  had  gathered  to  assess  the  state 
of  the  press  in  the  hemisphere. 

Abrahams  stressed  the  co¬ 
relationship  between  freedom  of  the 
press  and  political  freedom  and 
likened  political  freedom  of  the  press 
to  the  barometer  which  measured 
political  freedom. 

He  suggested  the  delegates  look  at 
the  co-relationship  of  poverty,  free¬ 
dom  and  the  press,  stressing  that 
poverty  is  the  greatest  enemy  of  free¬ 
dom  and  of  a  free  press  in  the 
hemisphere. 


If  we  cannot  solve  the 
problem  of  poverty,  he  said, 
we  will  not  have  any 
freedom  of  the  press  to 
worry  about. 


If  we  cannot  solve  the  problem  of 
poverty,  he  said,  we  will  not  have  any 
freedom  of  the  press  to  worry  about. 

The  final  report  of  the  IAPA  free¬ 
dom  of  the  press  committee  and  the 
board  of  directors  took  note  of  the 
“shadow”  hanging  over  all  freedoms 
in  the  hemisphere,  explaining: 

“It  is  the  growing  mountain  of 
external  debt  which  now  stands  at 
$350  billion  for  the  countries  of  Latin 
America  and  the  Caribbean. 

“For  several  years,  the  survival  of 
newspapers  has  been  threatened  by 
economic  difficulties  that  range  from 
the  taxation  and  cost  of  newsprint  to 
the  restriction  of  official  advertising. 

“The  debt  problem,  however,  is 
more  fundamental  because  the  failure 
to  solve  it  could  bring  social  chaos  and 
social  unrest  that  could  affect  all  free¬ 
doms,  including  press  freedom, 
where  they  exist.” 

Jamaica's  Prime  Minister  Edward 
Seaga  told  IAPA  greater  flexiblity  is 
needed  on  the  part  of  the  International 
Monetary  Fund  and  the  World  Bank 
in  order  to  cope  with  the  mounting 
international  debt  problem.  Conclud¬ 


ing  with  a  detailed  analysis  of  the  need 
to  restructure  the  debt  situation.  Sea¬ 
ga  said  he  hoped  journalists  would 
help  by  passing  out  information”  with 
deeper  understanding  of  the  pro¬ 
blems. 

“I  hope  that  there  is  a  deeper 
recognition  of  the  equation  which 
rules  all  of  us,  that  supply  must  equal 
demand  or  we  perish,”  Seaga  said. 

“Too  often  there  is  overwhelming 
recognition  of  the  demand  side  as 
treated  by  the  problems  and  the 
publicity  the  problems  receive.  But 
when  a  tax  is  imposed,  it  is  not  a  sup¬ 
ply  to  meet  a  demand;  it  is  another 
problem.  When  regulations  are 
imposed  to  garner  scarce  foreign 
exchange,  it  is  not  the  recognition  of  a 
supply  to  meet  a  demand;  it  is  just 
another  problem,  indeed,  somebody 
else’s  problem. 

“Journalistic  pandering  to  and  pro¬ 
moting  concepts  that  the  supply  of 
resources  to  meet  our  demand  is 
somebody  else’s  problem,  is  one  of 
the  base  causes  of  difficulty  in  creat¬ 
ing  the  revolution  of  attitudes  that  is 
necessary  to  prepare  us  for  the  real 
revolution,  the  peaceful  revolution  in 
the  transfomation  of  our  economy,” 
he  said. 

In  its  final  report  the  IAPA  board 
endorsed  the  statement  of  principles 
co-signed  by  10  major  U.S.  news 
organizations  Jan.  10  with  respect  to 
press  access  to  military  operations. 

IAPA  criticized  the  U.S.  gov¬ 
ernment's  refusal  to  permit  members 
of  the  press  to  accompany  combat 
troops  on  the  Grenada  landing.  It  also 
expressed  concern  about  the  gov¬ 
ernments  effort  to  restrain  the 
expressions  of  government  employes 
under  the  name  of  “national  secur¬ 
ity.” 

IAPA  said  it  is  investigating  the 
U.S.  expulsion  of  a  Canadian  jour¬ 
nalist  working  for  Prensa  Latina,  a 
Cuba-based  news  organization,  on 
the  grounds  he  was  engaged  in  an 
unauthorized  business  relationship 
with  an  unfriendly  government  (E&P, 
April  14). 

The  “traditional”  threats  to  press 
freedom,  have  not  disappeared, 
IAPA  said.  The  hemisphere’s  oldest 
dictatorship,  that  of  Stroessner  in  Pa¬ 
raguay,  shut  down  the  newspaper 


ABC  Color  indefinitely  last  month  for 
publishing  statements  by  an 
opposition  leader,  and  for  a  time 
detained  its  publisher,  Aldo  Zucco- 
lillo. 

An  IAPA  mission  to  Asuncion  got 
little  satisfaction,  and  it  will  most  like¬ 
ly  take  further  strong  action  by  the 
IAPA  if  the  newspaper  is  ever  to 
resume  publishing. 

In  Nicaragua,  the  newspaper  La 
Prensa  continues  to  be  harrassed  by 
prior  censorship  that  periodically  pre¬ 
vents  it  from  appearing.  A  new  press 
law  will  require  a  license  or  permit  to 
publish  a  newspaper,  magazine  or 
leaflet. 

In  El  Salvador,  newspapers  and 
journalists  are  threatened  from  all 
sides. 

Other  military  governments 
besides  Paraguay  use  the  “state  of 
emergency”  or  other  exceptional 
powers  to  restrict  press  freedoms. 
The  government  of  Chile  imposed 
prior  censorship  on  several  maga¬ 
zines  last  month. 

In  Uruguay,  which  is  supposed  to 
return  to  civilian  government  later 
this  year,  the  military  government  has 
closed  several  magazines  for  various 
periods  and  imposed  censorship  not 
only  on  Uruguayan  publications  but 
on  foreign  newspapers  and  corre¬ 
spondents. 

Even  in  Argentina,  several  restric¬ 
tive  provisions  remain  in  effect  in  the 
national  security  law  and  penal  code. 
The  IAPA  is  urging  the  new  demo¬ 
cratic  government  to  lift  them  and 
other  restrictions  on  press  freedom. 


“For  several  years,  the 
survival  of  newspapers  has 
been  threatened  by 
economic  difficulties  that 
range  from  the  taxation  and 
cost  of  newsprint  to  the 
restriction  of  officiai 
advertising.'* 


The  IAPA  freedom  of  the  press 
committee  said  it  is  particularly  con- 
cerned  by  threats  to  press  freedom 
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French  dailies  battle  for  readers 


In  an  effort  to  regain  a  circulation 
lead  lost  after  a  strike  seven  years 
ago.  La  Presse  of  Montreal  recently 
launched  a  Sunday  tabloid. 

The  Sunday  edition,  begun  March 
1 1 ,  puts  La  Presse  in  seven-day,  head- 
to-head  competition  with  Montreal’s 
biggest  French-language  daily,  Le 
Journal  de  Montreal. 

La  Presse  is  a  broadsheet  Monday 
through  Saturday  which  emphasizes 
hard  news  and  features. 

In  contrast,  Le  Journal  is  a  splashy 
tabloid  that  leans  to  (:rime,  gossip  and 
sports. 

Both  papers  are  led  by  feisty 
publishers  with  big  appetites  for  com¬ 
petition. 

Under  publisher  Roger  Landry,  La 
Presse  as  picked  up  more  than  40,000 
in  circulation,  and  reversed  an 
apparent  financial  slide. 

Le  Journal,  owned  by  Pierre 
Peladeau’s  Quebecor  Inc.,  has 


shrewdly  exploited  a  circulation  gain 
that  was  handed  to  it  in  1977,  when  La 
Presse  suffered  a  crippling  strike. 

Since  then,  Le  Journal  has  been  a 
clear  circulation  leader  in  Montreal. 

Its  daily  circulation  of  about 
297,000  is  nearly  100,000  more  than 
La  Presse.  On  Saturday,  traditionally 
the  day  when  Canadian  newspapers 
bring  out  their  biggest  paper,  the 
circulation  gap  is  narrower:  Le  Jour¬ 
nal  has  a  circulation  of  about  310,000 
to  La  Presse’s  approximately 
275,000. 

Until  La  Presse  began  its  edition, 
Le  Journal  faced  only  one  Sunday 
competitor,  Dimanche-Matin,  a 
weekly  tabloid  with  an  editorial  focus 
that  is  heavy  on  hard  news  and  sports. 

Le  Journal  dominated  that  contest, 
with  a  circulation  of  about  290,000  to 
Dimanche-Matin’s  160,000. 

For  its  first  Sunday  competition, 
both  La  Presse  and  Le  Journal  led 


with  major  —  and  characteristic  — 
stories. 

La  Presse  featured  a  long  interview 
with  Montreal's  closed-mouth  may¬ 
or,  Jean  Drapeau,  and  a  public 
opinion  poll  showing  that  the  govern¬ 
ing  Parti  Quebecois  continues  to  trail 
the  oppositiion  Liberal  Party  badly. 

For  its  part,  Le  Journal  featured  a 
front-page  exclusive  report  about 
organized  crime’s  inroads  into  the 
Montreal  boxing  scene. 

Despite  some  distribution  pro¬ 
blems,  the  Sunday  La  Presse  has  done 
well,  said  Michel  Roi,  assistant  pub¬ 
lisher  and  editor  of  the  editorial  page. 

If  the  Sunday  paper  is  successful. 
La  Presse  may  convert  its  daily  to  a 
tabloid,  he  said. 

“Personally  as  a  journalist,  I  prefer 
the  eight  columns  .  .  .  but  we  all 
know  that  tabloids  are  popular,’’  Roi 

(Continued  on  page  16) 
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One  of  the  most  serious  threats 
comes,  however,  from  legal  restric¬ 
tions  on  who  can  be  a  journalist,  an 
requirements  that  journalists  be 
members  of  a  “colegio’’  or  pro¬ 
fessional  association  in  order  to  be 
able  to  work. 


In  Costa  Rica,  Panama  and  the 
Dominican  Republic,  the  laws  creat¬ 
ing  such  colegios  are  being  challenged 
in  the  courts.  In  the  case  of  Costa 
Rica,  Stephen  Schmidt  has  appealed 
his  conviction  for  the  “illegal  practice 
of  journalism”  to  the  Inter-American 
Commission  on  Human  Rights  of  the 
Organization  of  the  American  States. 


In  the  Dominican  Republic,  six 
newspapers,  members  of  the  Domini¬ 
can  Newspaper  Society,  have 
deliberately  ignored  the  law  creating  a 
“Colegio  de  Periodistas’’  and 
appeared  before  the  courts  to  be  tried. 
They  argued  that  the  law  violates  con¬ 
stitutional  guarantees  of  freedom  of 
association,  expression,  and  the  right 
to  work. 


In  Panama,  a  court  ruling  has  lim¬ 
ited  the  law  requiring  licenses  to 
reporters,  but  it  still  appears  to  violate 


TWELVE  OF  18  living  past  presidents  of  the  Inter  American  Press  Associa¬ 
tion  attended  the  mid-winter  meeting  of  the  board  of  directors  in  Ocho  Rios, 
Jamaica,  April  9-13. 

Left  to  right  seated:  Jock  Howard,  Scripps-Howord  Newspapers  ('65-'66); 
Horacio  Aguirre,  Diario  las  Americas,  Miami,  (incumbent);  Argentina  Hills,  E! 
Mundo,  San  Juan,  Puerto  Rico  ('77-'78);  Guillermo  AAartinez  Marques,  El 
Pais  (in  exile),  Havana  ('56-'57);  Romulo  O'Farrill,  Jr.,  Novedades,  AAexico 
City  ('62-'63);  Standing,  left  to  right:  Robert  U.  Brown,  Editor  &  Publisher, 
New  York  ('73-'74);  George  Beebe,  Miami  Herald  ('79-'80);  German  Ornes, 
El  Caribe,  Santo  Domingo  ('78-'79);  John  C.  A.  Watkins,  Providence  Journal 
('71 -'72);  Lee  Hills,  Knight  Newspapers  ('67-'68);  Ray  Dix,  Wooster  (O.) 
Daily  Record  ('75-'76);  and  Andres  Garcias  Lavin,  Novedades  de  Yucaton, 
AAerida  ('82-'83). 


the  Inter-American  Convention  on 
Human  Rights  which  Panama  ratified 
in  1978. 

These  restrictions  on  the  right  to  be 
a  journalist  are  by  no  means  confined 
to  authoritarian  governments,  but  are 


also  in  force  in  countries  with  demo¬ 
cratic  governments  as  well.  The  list 
includes  Colombia,  Venezuela,  the 
Dominican  Republic,  Costa  Rica, 
Haiti,  Ecuador,  Panama,  Peru,  Chile 
and  Brazil. 


hV'iivi  tv/  t/v  ▼  iv/iviiw  itao 

already  been  mentioned.  So  have 
taxes  and  duties  on  newsprint  and  sup¬ 
plies,  censorship,  government  pres¬ 
sure  and  threats  to  withhold  official 
advertising. 

In  Columbia,  a  powerful  economic 
group  imposed  an  advertising  block¬ 
ade  on  the  newspaper  El  Espectador, 
for  disclosing  a  series  of  irregularities. 


ADVERTISING 


Four  stars  for  Parade’s  new  promotional  video 


By  M.K.  Guzda 

It  didn’t  win  any  short  film  awards  at  this  year’s 
Academy  Awards,  but  as  promotional  videos  go,  the  pro¬ 
ducers  still  hope  for  Hollywood-style  recognition. 

“My  Piece  of  the  Pie,”  a  “modern  media  fable”  pre¬ 
sented  by  Parade  magazine  was  screened  by  members  of 
the  trade  press  at  8:30  a.m.  in  the  offices  of  the  magazine 
on  Third  Avenue  recently.  Instead  of  popcorn  and 
Raisinettes,  the  moviegoers  noshed  on  Eggs  Benedict  and 
freshly  baked  croissants  complemented  by  orange  mar¬ 
malade  and  sweet  butter. 

When  the  house  lights  went  down,  a  dream  sequence 
filled  the  screen  with  images  of  a  lavish  cocktail  party, 
black-tie  dinner  and  “incredibly  elegant  office  suite,”  as 
the  script  described. 

The  main  character,  media  planner  Peter  Wendall  (“a 
boyish  28”),  lamented  over  the  arduous  pursuit  of  the 
perfect,  but  elusive  media  plan  for  the  “agency’s  hardest 
account,”  Don  Girth. 

As  the  mini-comedy/drama  progressed,  irascible  Girth 
rejected  each  lame  idea  as  fast  as  the  advertising  agency 
caricatures  could  foolishly  produce  them. 


As  the  mini-comedy/drama 
progressed,  irascible  Girth  rejected  each 
lame  idea  as  fast  as  the  advertising 
agency  caricatures  could  foolishly 
produce  them. 


Bill  Ferd,  the  human  computer:  “But  the  television 
campaign!  Look  at  the  numbers!” 

Girth:  “Yeah,  look  at  the  numbers  —  Nielson’s  that  are 
more  faded  than  Levis  and  audiences  that  shrink  faster 
than  the  intelligence  in  this  room.  I  bought  television,  and 
you  gave  me  more,  then  more,  now  you  want  me  to  buy 
more.  For  what?” 

Girth  is  offered  TY  Guide  and  Reader’s  Digest  (“Those 
aren’t  magazines,  they’re  postcards!”);  newsweeklies 
(“You  know  what  their  CPM’s  are?  Cost  Plenty  and 
More.”);  and  women’s  service  magazines  (“Come  on! 
The  circulation  stories  for  the  last  five  years  read  like  a 
swan  dive”),  before  losing  the  small  well  of  patience  he 
walked  in  with. 


At  the  brink  of  Girth’s  predictable,  but  nonetheless 
explosive  wrath,  Wendall  cut  quietly  through  the  din. 

“What  if  I  told  you  there  exists  today  a  medium  that 
reaches  48  million  people  in  less  than  48  hours,  that 
reaches  more  people  in  a  single  day  than  60  Minutes  and 
the  ABC  Sunday  Night  Movie  combined,  that’s  climbed  in 
circulation  for  31  years  straight?”  Peter  queried. 

“I’d  say  you  were  mad,”  crabby  Girth  retorted. 

“I  am  mad  .  .  .  about  Parade  magazine,”  Peter  said. 
“You  need  a  big  dual  audience:  how  about  23  million  men 
and  25  million  women?  You  want  them  fast?  How  about  45 
million  within  24  hours  and  48  within  48  hours?  Next  to 
television,  it’s  the  fastest  medium.  It’s  the  power  of  broad¬ 
cast  with  the  intensity  of  print  —  it’s  printcast.'” 

To  further  sell  Girth  on  the  idea  of  Parade  magazine, 
Wendall  tricked  the  hardboiled  egg  into  exposing  his  own 
preferences. 

“Mr.  Girth,  what  is  your  Sunday  typically  like?”  Wen¬ 
dall  asked. 

“Well,  Mary  and  1  usually  relax,  read  the  paper,  shop 
the  ads  and  talk  about  things  that  are  important  without 
being  interrupted.  It’s  the  day  we  make  up  our  minds  about 
a  lot  of  things  ...” 

“For  48  million  readers,  it’s  the  same  open-minded 
experience,”  said  Wendall.  “That’s  why  Sunday  is  the 
second  biggest  day  for  retail  advertising.” 

To  verify  his  argument,  Wendall  asked  computer¬ 
brained  Ferd  to  present  a  few  statistics  in  Parade’s  favor. 
Ferd  explained  that  those  who  buy  the  weekly  magazine 
are  people  who  pay  three  times  more  for  the  Sunday  paper 
and  130  publishers  to  enhance  their  editorial  package. 

Ferd  also  reveals  that  people  spend  73  seconds  per 
Parade  page,  surpassing  women’s  service,  newsweeklies, 
TV  Guide  and  Reader’s  Digest.  Additionally,  88%  of  the 
Sunday  readers  read  three  out  of  four  issues  while  64% 
read  four  out  of  four  issues. 

The  ending  isn’t  too  hard  to  predict:  Girth  loves  Wen- 
dall’s  idea  so  much  he  offers  the  saavy  media  planner  ajob. 
The  mounting  theme  of  “I  Love  a  Parade”  follows  Wen¬ 
dall  and  Girth  walking  out  of  the  building  with  chummy 
arms  around  each  others  shoulders. 

Produced  and  directed  by  Kevin  Kaufman  and  Frank 
Vince  of  Concept/NY,  the  presentation  stars  both  Broad¬ 
way  and  off-Broadway  artists.  Parade  senior  vice- 
president  Jay  Burzon,  who  recently  joined  the  publication, 
brainstormed  the  presentation  which  cost  $74,000  to  pro¬ 
duce. 


Newspapers  sweep  ‘cents-off’  coupon  distribution 


Newspapers  accounted  for  a  record 
80.1%  of  all  manufacturers’  cents-off 
coupons  in  1983  distributed  for  groc¬ 
ery  and  health  and  beauty  aids  pro¬ 
ducts. 

Newspapers  carried  1 14.5  billion  of 
these  coupons  out  of  the  142.9  billion 
offered  by  grocery  and  health  and 
beauty  aids  makers  last  year.  With  an 


average  coupon  worth  24.10  for  gro¬ 
cery  products  and  290  for  HBA,  the 
face  value  of  all  coupons  was  $35.64 
billion.  Those  distributed  by  news¬ 
papers  were  worth  $28.55  billion. 

Grocery  coupons  accounted  for 
more  than  4  out  of  5  cents-off  coupons 
covered  in  the  analysis.  Of  the  1 18.3 
billion  grocery  manufacturers’ 


coupons  distributed  last  year,  96.3 
billion  (81.4%)  appeared  in  newspap¬ 
ers.  Of  the  24.6  billion  HBA  coupons, 
73.9%  went  through  newspapers. 
Both  are  the  highest  percentages  on 
record  for  newspapers. 

The  information  was  rendered  from 
a  recent  analysis  of  the  Nielsen  Clear¬ 
ing  House  figures  by  the  Newspaper 
Advertising  Bureau. 
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Unesco 

(Continued  from  page  7) 

place  restrictions  on  their  activities, 
but  to  see  that  “their  freedom  is 
insured  so  they  can  go  about  their 
jobs.” 

He  said  this  is  the  reason  UNESCO 
established  a  “mechanism”  to  hear 
complaints  from  journalists  “over 
violations  of  their  rights.” 

“No  one  can  decide  the  conditions 
under  which  one  could  insure  the 
safety  of  journalists,”  he  said.  “It’s 
for  journalists  themselves  to  say  what 
they  are.” 


"A/o  one  can  decide  the 
conditions  under  which  one 
couid  insure  the  safety  of 
journalists/’  he  said.  “It’s  for 
journalists  themselves  to 
say  what  they  are.’’ 


When  UNESCO  “endeavors  to 
open  press  agencies  in  a  region  of  the 
world,”  M’Bow  continued,  “that 
does  not  mean  that  existing  press 
agencies  are  impeded  from  working  in 
that  area.  It  was  done  to  insure  a 
plurality  of  sources  of  information.” 

He  cited  the  International  Program 
for  the  Development  of  Com¬ 
munications,  which  was  first  pro¬ 
posed  by  the  U.S.,  as  an  example  of 
how  UNESCO  “helps  developing 
countries  to  increase  their  mass 
media  and  information  possibilities.” 

The  IPDC  works  mainly  through 
voluntary  contributions  from  gov¬ 
ernments  and  private  organizations  to 
aid  Third  World  countries  seeking  to 
develop  their  communications 
capabilities. 

M’Bow  also  defended  his  own  role 
in  UNESCO’s  debates,  saying  that 
the  concept  of  a  New  World 
Information  Order  was  “not 
attributed  as  my  brainchild,  but  rather 
as  the  whole  of  UNESCO’s.” 

M’Bow  stated  that  it  is  not  his  job  to 
restrain  UNESCO’s  members  from 
making  proposals  which  are  inimical 
to  Western  ideals  and  interests.  He 
said  the  role  of  the  director-general  is 
to  propose  programs  and  a  budget  to 
the  general  conference  and  executive 
board  but  that  it’s  up  to  the  members 
to  make  the  final  decisions.  Once 
those  decisions  are  made,  his  job  is 
"simply  to  implement  them.” 

M’Bow  said  he  drafts  his  proposals 
according  to  the  “guidelines  and 
wishes  expressed  by  the  member¬ 
ship/^ _ 
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He  doesn’t  believe  “there’s  any 
truth”  to  the  “rumors”  that  only  his 
resignation  will  make  the  United 
States  decide  against  withdrawing 
from  UNESCO. 

M’Bow  said  he  has  no  intention  of 
resigning  and  emphasized  that  in  1980 
he  was  “unanimously”  re-elected  to 
another  term  as  director-general, 
which  runs  through  1987. 

He  also  denied  that  he  is  a  Marxist 
who  used  his  views  to  influence  the 
whole  communications  debate.  He 
described  himself  as  “a  historian  and 
a  geographer.’ 

Nevertheless,  M’Bow  insisted  that 
the  NWIO  is  “inevitable”  because 
“communication  represents  some¬ 
thing  increasingly  important  in  the 
lives  of  countries  and  individuals. 
Society  is  characterized  by  a  constant 
information  explosion.” 

He  explained  that  this  information 
explosion  will  itself  be  a  major  force 
for  change.  “There  is  going  to  be  a 
new  order,  a  new  way  of  apprehend¬ 
ing  the  world,”  he  said. 

The  UNESCO’s  budget  and  man¬ 
agement  were  two  other  problems 
areas  pinpointed  by  the 
Administration  in  making  its  decision 
to  withdraw. 

The  United  States  was  the  only 
country  at  last  November’s  general 
conference  in  Paris  to  vote  against 
UNESCO’s  budget  of  $374  million  for 
1984  and  1985.  The  U.  S.  contributes 
nearly  a  quarter  of  that  amount. 

M’Bow  said  the  budget  issue  was 
another  example  of  reporting  about 
the  organization  “without  the  neces¬ 
sary  clarity.” 

He  stated  that  the  new  budget 
actually  decreased  in  current  dollars 
from  the  1982-83  level  of  $430  million. 
The  result,  he  said,  is  that  under  the 
new  budget,  the  U.S.’s  annual  con¬ 
tribution  will  decline  by  about  $7  mil¬ 
lion. 

The  decrease  in  the  budget  was 
possible,  M’Bow  said,  because  most 
of  UNESCO’s  transactions  are  in 


M’Bow  stated  that  it  is  not 
his  job  to  restrain 
UNESCO’s  members  from 
making  proposals  which 
are  inimical  to  Western 
ideals  and  interests. 


French  francs  which  have  declined  in 
value  against  the  dollar. 

State  Department  officials  referred 
to  the  decline  of  the  franc  as  a 
“fortuitous  event”  and  stated  that  in 
“real  terms”  the  current  two-year 
budget  represents  an  increase  of 


about  2%  to  3%,  with  the  budget  for 
UNESCO’s  programs  going  up  as 
much  as  5%.  The  officials  stated  that 
the  Administration’s  policy  of  zero 
budget  growth  for  multilateral  orga¬ 
nizations  was  the  reason  for  the  nega¬ 
tive  vote  in  Paris. 

“Are  you  looking  at  actual  payment 
or  is  it  principle,”  M’Bow  countered. 
“In  fact,  the  UNESCO  budget  has 
gone  down.” 

M’Bow  and  his  staff  also  resf^nded 
to  U.S.  charges  that  the  organization 
spends  80%  of  its  budget  on  staff  and 
only  20%  on  programs. 

They  did  not  deny  the  charge,  but 
stated  that  UNESCO  was  established 


He  doesn’t  believe  “there’s 
any  truth”  to  the  “rumors” 
that  only  his  resignation 
will  make  the  United  States 
decide  against  withdrawing 
from  UNESCO. 


“to  render  services”  and  not  to  be  an 
operational  agency.  “It’s  like  telling  a 
university  it  spends  all  its  money  on 
teachers  or  telling  a  research  institute 
it  spends  all  its  money  on 
researchers,”  said  one  M’Bow  aide. 

They  said  that  through  “extra 
budgeting  resources,”  UNESCO  has 
been  able  to  field  about  1,000 
“operational  projects”  in  over  100 
countries. 

M’Bow  declined  to  comment  what 
UNESCO  will  do  if  the  United  States 
goes  ahead  with  its  withdrawal  plans. 
In  general,  he  said  the  organization 
has  two  choices:  to  seek  additional 
funds  elsewhere  or  scale  back  its 
operations  “in  a  way  commensurate 
with  the  means  available.” 

Auditors  from  the  General 
Accounting  Office  are  in  Paris  now 
going  over  UNESCO’s  records.  The 
audit  is  expected  to  be  completed  by 
November. 

M’Bow  said  he  would  “cooperate 
fully”  with  the  GAO  auditors  and  that 
he  “eagerly  awaits”  their  findings, 
but  he  declined  to  comment  on  the 
review  itself. 

He  said  the  recent  fire  in 
UNESCO’s  headquarters  did  not 
damage  any  areas  where  important 
documents  are  stored,  but  only 
affected  the  building’s  “registry”  for 
incoming  and  outgoing  mail.  He  also 
denied  that  any  “shredding”  of  sensi¬ 
tive  material  by  the  staff  had  taken 
place. 
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When  the 
Cegal  drinking 
age  goes 
down. 


It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  MPH  Speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance?"  They're  part  of  the 
information  service  available 
to  newspeople  from  State 
Farm. 


UNESCO’s  own  auditor,  who  is 
appointed  by  the  general  conference, 
is  the  “comptroller  of  the  United 
Kingdon,”  M’Bow  said.  He  stated 
that  the  comptroller  has  “two  staff 
members  permanently  in  Paris”  and 
that  their  “public  reports”  would 
show  no  documents  were  destroyed. 

The  State  Department  has  recently 
formed  a  panel  to  evaluate 
UNESCO’s  performance  this  year 
and  advise  the  Secretarv  of  State 


about  whether  or  not  to  proceed  with 
withdrawal.  James  Holderman,  chair¬ 
man  of  the  U  ni  versity  of  South  Caroli¬ 
na  and  chairman  of  the  U.S.  Commis¬ 
sion  for  UNESCO,  heads  the  panel. 
Harold  W.  Andersen,  president  of  the 
Omaha  World-Herald  Co.  and  chair¬ 
man  of  the  World  Press  Freedom 
Committee,  is  a  panel  member. 

UNESCO’s  excutive  board  is 
scheduled  to  meet  on  May  9  in  Paris. 
M’Bow  and  other  UNESCO  officials 


Andersen  to  serve  on  UNESCO  panel 


Harold  W.  Andersen,  president  of 
the  Omaha  World  Herald  Co.  is 
among  the  23  people  named  by  the 
State  Department  to  be  on  a  panel 
which  will  monitor  change  in  the 
United  Nations  Educational, 
Scientific  and  Cultural  Organization 
during  1984. 

Sunday  battle 

(Continued  from  page  13) 


La  Presse’s  entrance  into  the  Sun¬ 
day  market  may  have  helped  all  three 
French-language  newspapers,  said 
Jacques  Frenco,  president  of 
Unimedia  Group,  owner  of  Dimange- 


The  panel  will  report  to  Secretary 
of  State  George  P.  Shultz  by  the  end 
of  the  year  on  UNESCO’s  progress  in 
order  to  assist  him  in  determining  if 
the  United  States  should  proceed 
with  its  decision  to  withdraw  from  the 
organization. 

The  U.S.  informed  UNESCO  last 

Matin  and  several  French-language 
dailies. 

“La  Presse,  from  all  the 
information  we  have,  has  made  its 
own  niche,  but  has  not  hurt  the  other 
two  papers.  It  seems  this  has  attracted 
many  more  readers  to  Sunday  pap¬ 
ers,”  Frenco  said. 

In  fact,  Frenco  argues,  the  biggest 
victim  may  be  La  Presse  itself.  The 


made  a  point  of  saying  that  so  far  they 
have  not  received  any  proposals  for 
changes  in  the  organization  from  the 
United  States. 

“They  never  gave  specifics,  not 
even  a  shopping  list ,  ”  stated  one  aide . 

If  the  United  States  does  proceed 
with  its  withdrawal  on  December  31, 
the  decision  will  be  “a  valid  one,” 
M’Bow  said,  but  he  would  not  make 
any  predictions  about  what  the  U.S. 
will  finally  do. 


December  that  unless  major  changes 
were  made  in  the  organization’s  polic¬ 
ies  and  administrative  practices,  it 
would  leave  by  Dec.  31. 

James  Holderman,  chairman  of  the 
U.S.  National  Commission  for 
UNESCO  and  president  of  the  Uni¬ 
versity  of  South  Carolina,  is  chairman 
of  the  panel. 

Sunday  paper,  priced  at  500,  could  cut 
into  the  success  of  La  Presse’  hefty  $  1 
Saturday  paper,  he  said. 

“Their  Saturday  edition  normally 
stayed  on  the  stands  through  Sunday 
because  it  was  so  big.  Now  they  take 
it  away  with  the  arrival  of  the  Sunday 
edition,”  Frenco  said. 

But  Roi  counters  that  readers  will 
buy  both  the  Saturday  and  Sunday 
editions.  _  _ 


do 

accidents 
go  up? 

Write  or  call  (309-766- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  State  Farm  Plaza  ___ 
Bloomington,  IL  61701 
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Louis  William  Sabatino  has  been 
appointed  labor  relations  manager  for 
the  San  Francisco  Newspaper  Agen¬ 
cy,  corporate  agent  of  the  San  Fran¬ 
cisco  Chronicle  and  the  San  Francis¬ 
co  Examiner. 

Sabatino  previously  was  a  com¬ 
missioner  with  the  Federal  Mediation 
and  Conciliation  Service  in  San  Fran¬ 
cisco  and  Sacramento  for  22  years. 
Prior  to  that  he  was  international 
representative  for  the  United  Steel 
Workers.  He  is  a  former  defensive 
tackle  with  the  Cleveland  Browns  and 
the  Atlanta  Falcons. 


L.W.  Sabatino 


R.J.  Warren 


Recent  additions  to  the  staff  of  the 
San  Diego  Tribune  include: 

Nancy  Scott  Anderson  as  society 
editor.  From  1979-81,  she  was  editor 
and  society  writer  for  the  La  Jolla 
(Calif.)  Light  and  worked  on  her 
manuscript  for  a  Civil  War  book  on 
Generals  Lee  and  Grant  before  join¬ 
ing  the  Tribune. 

Davilynn  Furlow  as  copy  editor. 
She  was  editor  of  the  La  Jolla  Light 
from  1981  through  February  of  this 
year. 

Jess  Kearney  as  sportswriter.  He 
was  assistant  sports  editor  for  El  Ca¬ 
jon  Daily  Californian. 

Scott  LsFee  as  staff  writer.  He 
was  writer,  editor  and  artist  for  Co¬ 
pley  Videotex,  San  Diego. 

Leonard  Novarro  as  scene  repor¬ 
ter.  He  was  assistant  features  editor 
for  the  Memphis  Commercial  Appeal 

Robert  Slocl^  as  sportswriter. 
He  was  a  consultant  for  Human  Re¬ 
sources  and  sports  writer  for  the  Mod¬ 
esto  (Calif.)  Bee. 


Jordan,  who  succeeded  her  late  hus¬ 
band,  Fi^d  D.  Jordan,  when  he  died 
in  1947.  The  newly  named  publisher 
of  the  newspaper  is  a  grandson  of  the 
Jordans  and  son  of  Richard  K.  War¬ 
ren  and  Joanne  J.  Van  Namee,  presi¬ 
dent  of  Bangor  Publishing. 


Richard  J.  Warren,  editor  and 
assistant  publisher  of  the  Bangor 
(Me.)  Daily  News,  was  elected  pub¬ 
lisher  during  the  annual  meeting  of  the 
board  of  directors  of  Bangor  Publish¬ 
ing  Co.  He  will  continue  to  serve  as 
editor  as  well  as  publisher  and  chief 
operating  officer  of  the  newspaper. 

Richard  K.  Warren,  publisher 
since  1955,  was  elected  chairman  of 
the  executive  committee  of  the  board 
with  responsibility  for  planning 
growth  strategies.  He  became  pub¬ 
lisher  in  1955,  succeeding  Lillis  T. 


Kenneth  J.  Botty  was  elected 
vice  president  and  editor  of  the 
Worcester  (Mass.)  Telegram  <6 
Gazette  by  the  board  of  directors  at 
the  annua)  meeting.  He  has  been  edi¬ 
tor  of  the  newspapers  since  1981. 

Botty  continues  his  responsibility 
for  news  and  editorial  policies  and 
management  of  four  departments — 
Telegram  news.  Gazette  news, 
regional  news  and  the  editorial  pages. 
He  has  been  with  the  newspapers 
since  1956,  starting  as  a  reporter  and 
subsequently  holding  a  number  of 
editing  posts  before  being  named 
managing  editor  of  the  Evening 
Gazette  in  1967.  He  served  12  years 
before  being  named  associate  editor 
and  then  editor. 


ADVANCE  YOUR  CAREER 


Plan  now  and  sign  up  for 

SUMMER  INSTITUTES: 
COLUMBIA  UNIVERSITY 
GRADUATE  SCHOOL 
OF  JOURNALISM 

5  Professional  Intensive 

Workshops,  May,  June,  July  1984 

Free-lance  Magazine  Writing 

June  4-8,  9  am  to  6  pm 

Write,  edit,  and  sell  your  stories 

Writing  News  for  Broadcast 

June  4-8,  9  am  to  6  pm 

Workshop  in  radio  news  writing 

Science  and  Health 

Writing  and  Reporting 

May  21-25,  9  am  to  6  pm 

Designed  for  company-based  writers 

Economics  and  Business  Reporting 

June  I  i-15,  9  am  to  6  pm 

Research  and  report  business  news 

News  Reporting  for  Television 

July  9-20,  9  am  to  6  pm 

Videotape  stories  in  the  field;  write, 

edit,  and  present  stories  on  television 

For  information  about  these  non-credit 
courses  write  to: 

Summer  Institutes 
Room  705 

Graduate  School  of  Journalism 
Columbia  University 
New  York,  N.Y.  10027 


Carl  H.  Lavin,  formerly  editor  of 
the  Sunday  Views  section  of  the  Chi¬ 
cago  Sun-Times,  has  joined  the  New 
York  Times  as  a  copy  editor  on  the 
national  desk. 


Changes  in  the  Miami  Herald’s 
circulation  division  include: 

Harold  Leggett  was  named  man- 
ager  of  the  state  circulation 
department.  A  22-year  veteran  with 
the  newspaper,  he  was  Broward 
County  home  delivery  manager  and 
will  be  based  in  Orlando. 

LA.  Mascioli  continues  as  Trea¬ 
sure  Coast  business  manager,  an  area 
that  was  part  of  the  state  circulation 
department. 

Joe  Traister,  formerly  Palm 
Beach  County  circulation  manager, 
replaces  Leggett  in  Broward. 

Succeeding  Traister  in  Palm  Beach 
is  Donna  Cowan,  formerly  Dade 
County  renewals  manager. 

Arden  Dickey,  formerly  an  assis¬ 
tant  home  delivery  manager  in  Bro¬ 
ward,  replaces  Cowan  in  Dade. 


James  David  Sowders,  wire  editor 
of  the  Daily  Oklahoman,  Oklahoma 
City,  will  join  the  national  and  foreign 
news  desk  of  the  Dallas  Times  Herald 
as  an  editor. 


Betsy  Russo  has  been  named 
corporate  services  and  community  re¬ 
lations  manager  of  the  Roanoke 
Times  &  World-News.  She  joined  the 
newspaper  as  a  Neighbors  zoned  edi¬ 
tion  salesperson  in  1980  and  since 
1 982  has  been  a  member  of  the  full-run 
sales  staff.  In  the  new  post,  Russo  is 
responsible  for  coordinating  the  com¬ 
munity  service  projects,  market 
research  and  the  Newspaper  in 
Education  program. 
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June  30  are:  Byron  C.  Campbell,  pres¬ 
ident  and  chief  executive  officer.  The 
Daily  News,  Los  Angeles;  Larry  D. 
Franklin,  executive  vice  president, 
Harte-Hanks  Communications,  San 
Antonio;  Madelyn  P.  Jennings,  senior 
vice  president/personnel  and 
administration,  Gannett  Co.,  Roches¬ 
ter,  and  Larry  Jinks,  senior  vice  pre¬ 
sident/news,  Knight-Ridder  News¬ 
papers,  Inc. 


Gary  Stout,  publisher  of  the  Fre¬ 
mont  (Neb.)  Tribune,  has  been  named 
president  and  publisher  of  the  Danvil¬ 
le  (Ill.)  Commercial-News.  Sara  M. 
Bentley,  advertising  director  of  the 
Public  Opinion,  Chambersburg,  Pa., 
succeeds  Stout  as  president  and  pub¬ 
lisher  in  Fremont. 

Stout  succeeds  Christy  C.  Bul- 
KELEY,  who  will  be  named  to  a  new 
Gannett  post.  The  announcements 
were  made  by  William  J.  Keating, 
president  of  the  Gannett  Newspaper 
Division. 

Stout  began  his  Gannett  career  as 
publisher  of  the  Little  Falls  (Minn.) 
Daily  Transcript  in  1980.  Bentley  has 
been  in  Chambersburg  since  January 
of  1983,  having  started  with  Gannett 
in  1979  at  the  Niagara  Gazette, 
Niagara  Falls,  N.Y. 


When 
you’re  on 
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Two  board  members  of  the  Ameri¬ 
can  Press  Institute  were  re-elected  to 
three  year  terms  during  the  annual 
meeting  in  Atlanta.  They  were 
Howard  H.  Hays,  editor  and  pub¬ 
lisher  of  the  Riverside  (Calif.)  Press- 
Enterprise,  and  Donald  E.  Graham, 
publisher  of  the  Washington  Post. 

William  O.  Taylor,  chairman  and 
publisher  of  the  Boston  Globe,  was 


re-elected  to  a  one-year  term  as  chair¬ 
man.  Graham  and  J.  Patrick  O’Cal¬ 
laghan,  publisher  of  the  Calgary 
(Alta.)  Herald,  were  re-elected  vice 
chairmen.  Wayne  T.  Patrick,  presi¬ 
dent  and  publisher  of  the  Rock  Hill 
(S.C.)  Evening  Herald,  was  elected 
treasurer,  succeeding  Melton. 

The  four  new  board  members 
elected  to  three-year  terms  effective 


API  honors  its  retiring  board  members 


Photo  by  Nick  Arroyo 

During  the  annual  meeting  of  the  American  Press  Institute  in  Atlanta  April 
4,  Joseph  Pulitzer  Jr.  (left)  and  James  H.  Ottaway  Sr.,  discussed  their  total 
service  of  28  and  25  years,  respectively,  on  the  institute's  Advisory  Board  and 
the  current  board  of  directors. 

They  are  all-time  leaders  in  length  of  formal  service  to  the  organization  and 
will  step  down  on  June  30.  Pulitzer  is  editor  and  publisher  of  the  St.  Louis 
Post-Dispatch.  Ottaway,  a  director  and  former  chairman  of  Ottaway  News¬ 
papers,  was  API  chairman,  1968-78. 

Two  other  retiring  board  members  honored  at  the  Atlanta  meeting  of  the 
mid-career  training  organization  were  Rollon  D.  Melton  of  Reno,  a  director 
of  Gannett  Co.,  and  Don  E.  Carter  of  Sea  Island,  Ga.,  retired  vice  president/ 
news  of  Knight-Ridder  Newspapers,  Inc. 
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NEWSPEOPLE  IN  THE  NEWS 


Fisher 


Stein 


Paiva 


Stephen  H,  Fisher  was  named 
managing  editor  of  the  Toledo  Blade. 
He  has  an  extensive  background  in 
newspaper  and  academic  work, 
including  seven  years  with  the  New 
York  r/mes,  where  he  was  assistant 
editor  of  the  national  edition  and  ear¬ 
lier  in  editorial  positions  in  the  general 
news  and  sports  department.  Fisher 
worked  as  a  reportpr  and  editor  for 
daily  newspapers  in  Oklahoma  City 
and  Tulsa. 

He  succeeds  Joe  O’Connor  as  the 
Blade’s  managing  editor.  O’Connor 
retired  and  has  begun  a  new  career  at 
the  University  of  Toledo. 

Fisher  spent  three  years  teaching 
secondary  school  in  Tanzania,  East 
Africa,  as  a  member  of  the  Peace 
Corps.  From  1971  to  1975,  before 
joining  the  Times,  he  was  director  of 
international  student  admissions  for 
the  18  colleges  of  the  City  University 
of  New  York.  He  is  the  author  of  five 
books. 

*  ♦  ♦ 

M.  Cheryl  Heuel,  a  display 
advertising  representative  serving 
Pioneer  Press  Inc.’s  West  group  of 
suburban  newspapers  in  Chicago  sub¬ 
urbs.  was  named  “Pioneer  Press  Dis¬ 
play  Salesrep  of  the  Year.’’ 


Marilyn  A.  Stein,  former  assis¬ 
tant  vice  president,  communications 
for  the  Gannett  Foundation,  has  been 
named  vice  president/ 
communications.  The  foundation’s 
communications  responsibilities 
were  formerly  held  by  Calvin  May- 
ne,  vice  president/grants 
administration. 

From  1978  to  1982,  she  was  director 
of  communications  and  then  assistant 
vice  president,  communications  for 
the  Charles  Stewart  Mott  Foundation 
of  Flint,  Mich.  She  then  became 
foundation  officer  for  The  Brookings 
Institution  of  Washington,  D.C.  and 
conceived  and  implemented  the 
institution’s  first  centralized,,  coor¬ 
dinated  foundation  fund  raising 
effort. 

Stein  holds  a  bachelor’s  degree  in 
journalism  from  Ohio  University, 
Athens.  She  was  news  editor  for  the 
weekly  Brighton  (Mich.)  Argus  and 
then  worked  as  information  officer  for 
the  Genessee  County  Parks  and  Rec¬ 
reation  Commission  until  1978. 

♦  ♦  ♦ 

Dan  Andriacco,  business  reporter 
for  the  Cincinnati  Post  since  1974,  has 
been  named  executive  business 
editor. 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 

At  Le  Chateau  Champlain 
for  ANPA 

P.  O.  Box  7133,  Shawnee  Mission,  KS  66207 
(913)  381-8280 


Frank  Palva  has  joined  the  Seattle 
Times  as  production  director  from  the 
San  Jose  Mercury  News,  where  he 
was  senior  assistant  production  man¬ 
ager.  He  replaces  Mason  Sizemore, 
who  was  promoted  to  assistant  gener¬ 
al  manager  of  the  Times. 

With  the  Mercury  News  from  1973, 
Paiva  earlier  had  held  positions  as 
purchasing  manager  and  plate¬ 
making  foreman.  He  has  a  master  of 
business  administration  degree  from 
San  Jose  State  University. 

♦  ♦  * 

Managerial  appointments  in  the 
production  department  of  the  Los 
Angeles  Times  include: 

Lane  Leonard,  formerly  produc¬ 
tion  assistant-reproduction,  has  been 
promoted  to  the  new  position  of 
administrative  assistant  to  the 
director  of  production. 

Doug  Davidson,  formerly  an 
advertising  services  shift  supervisor, 
was  promoted  to  Leonard’s  former 
position,  which  has  been  retitled 
advertising  production  coordinator. 

Wayne  Pippenger,  formerly  assis¬ 
tant  platcmaking  superintendent,  was 
promoted  to  platemaking  superinten¬ 
dent  at  the  Los  Angeles  facility, 
replacing  Howard  Bryant,  who  re¬ 
tired. 

George  Scott,  formerly  assistant 
platemaking  supervisor  at  the  San 
Fernando  Valley  plant,  has  been  pro¬ 
moted  to  platemaking  superintendent 
at  the  Orange  County  plant,  replacing 
Paul  Strickler,  who  retired. 

♦  ♦  ♦ 

Clark  Bell  has  been  appointed 
executive  business  editor  of  the  Dal¬ 
las  Times  Herald.  He  joined  the  news¬ 
paper  from  the  Chicago  Sun-Times 
where  he  served  as  marketing  col¬ 
umnist.  Earlier  Bell  was  consumer 
affairs  editor  for  the  Sun-Times  and 
the  defunct  Chicago  Daily  News. 

Charles  Ray  Thomas  was 
appointed  systems  director  for  the 
Dallas  Times  Herald.  He  most  re¬ 
cently  was  with  Meta  Structure  Sys¬ 
tems  in  Arlington,  Texas,  where  he 
served  as  president.  Previously  Tho¬ 
mas  was  computer  services  manager 
with  the  Texas  Municipal  Power 
Agency. 

♦  ♦  * 

The  New  Jersey  Circulation  Man¬ 
agers  Association  has  elected  new 
officers  as  follows: 

President,  Vito  T.  Cicero,  Asbury 
Park  Press;  first  vice  president,  Kevin 

McCourt,  Shrewsbury  Daily  Reg¬ 
ister-,  second  vice  president,  Ronald 
Jackson,  Bridgewater  Courier  News’, 
and  secretary,  Roger  Purdy,  Ocean 
County  Times  Observer,  Toms  River. 
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Harte-Hanks  forms  six  regional  groups 


Effective  in  April,  the  Newspaper 
Operations  of  Harte-Hanks  Com¬ 
munications,  Inc.,  were  reorganized 
along  geographic  lines  into  six 
regional  operating  groups.  Each 
region  is  headed  by  a  group  president 
who  is  also  a  vice  president  of  Harte- 
Hanks  and  head  of  a  particular  news¬ 
paper.  Four  new  group  presidents 
joined  two  ongoing  group  presidents 
in  overseeing  regions. 

Texas  is  being  divided  into  four 
parts  by  area  of  dominate  influence 
market  boundries  and  the  rest  of  the 
nation  is  divided  along  state  lines. 

The  new  regional  groups  and  their 
presidents  are: 

Northeast  Region,  including  Harte- 
Hanks  operations  in  Framingham, 
Mass.;  Ypsilanti,  Mich.;  and  Hamil¬ 
ton,  Mason,  Fairfield  and  Oxford, 
Ohio — James  W.  Hopson,  publisher 
of  The  Middlesex  News,  Fra¬ 
mingham. 

Western  Region,  including 
operations  in  Abilene,  Big  Spring  and 
San  Angelo,  Texas,  and  Belen,  New 
Mexico— Frank  Puckett,  Jr.,  presi¬ 
dent  of  the  Abilene  Reporter-News. 

South  Coast  Region,  including 


Luigi  Barzini  Jr.,  75,  a  journalist 
and  author  who  wrote  about  America 
for  Italians  and  Italy  for  Americans, 
died  March  30  in  Rome  after  a  long 
bout  with  lung  cancer. 

His  father  was  a  noted  Italian  fore¬ 
ign  correspondent  and  Barzini  spent 
much  of  his  youth  in  the  United  States 
with  his  father. 

A  graduate  of  Columbia  University 
School  of  Journalism,  he  worked  as  a 
cub  reporter  for  the  old  New  York 
World  and  in  1931  became  a  corre¬ 
spondent  for  Italy’s  Corriere  della 
Sera.  He  scored  a  world  beat  with 
news  that  Japanese  had  sunk  the  U.S. 
warship  Panay  off  the  coast  of  China 
in  the  Japanese-Chinese  war  of  1937 
and  was  decorated  by  the  U.S.  Navy 
for  helping  to  care  for  survivors. 

Barzini  was  placed  under  house  arr¬ 
est  and  banned  from  publishing  in 
1940.  He  returned  to  journalism  ^ter 
the  allied  liberation  of  Rome  in  1944. 
*  ♦  * 

Frank  DeBella,  77  retired  credit 
manager,  Hartford  Courant,  died 
March  13.  He  had  been  with  the  morn¬ 
ing  Sunday  newspaper  55  years. 

*  ♦  ♦ 

Joseph  Dephoure,  78,  former 
photographer  for  the  old  Boston  Daily 
Record  and  the  Boston  Herald- 
Traveler,  and  later  head  of  his  own 
company,  died  April  1. 

EDITOR  &  PUBLISHER  for  April  21,  1984 


operations  in  Corpus  Christi  and  Del 
Rio,  Texas,  and  San  Diego,  Chula 
Vista,  Coronado  and  La  Jolla, 
Calif. — Stephen  W.  Sullivan,  presi¬ 
dent  of  the  Corpus  Christi  Caller- 
Times. 

North  Coast  Region,  including 
operations  in  Bryan-College  Station, 
Huntsville  and  Marshall,  Texas; 
Yakima,  Wash.;  and  Charleston,  Dar- 
danelle.  Greenwood,  Malvern,  Paris, 
Russellville,  Searcy  and  Stuttgart, 
Ark. — ^JOHN  T.  WiLLUMS,  publisher 
of  the  Bryan-College  Station  Eagle. 

Southeast  Region,  including 
operations  in  Anderson,  S.C.;  Gatlin- 
burg/'Sevierville,  Tenn.;  and  Austell, 
Bowdon,  Bremen,  Carrollton  and 
Douglasville,  Ga. — John  C.  Ginn, 
publisher  of  the  Anderson 
Independent-Mail. 

Midwest  Region,  including 
operations  in  Wichita  Falls,  Corsica¬ 
na,  Commerce,  Cooper,  Denison, 
Paris  and  Royse  City,  Texas — James 
D.  Lonergan,  publisher  of  the  Wichi¬ 
ta  Falls  Times  and  Record  News. 

Two  senior  group  presidents,  Ginn 
and  Lonergan,  will  assist  all  groups 
with  specif  assignments. 


Lloyd  M.  Felmly,  90,  who  was 
editor  of  the  now-defunct  Newark 
Evening  News,  died  April  2  at  Point 
Pleasant  (N.J.)  Hospital.  He  began  at 
the  News  in  1916  as  a  reporter  and 
retired  in  1959  as  the  editor.  He  then 
was  a  teacher  and  acting  chairman  of 
the  humanities  department  of  the 
Newark  College  of  Engineering  until 
1964. 

4c  3|c  ^ 

Sanka  Knox,  78,  who  was  with  the 
New  York  Times  writing  about  art  and 
antiques  for  more  than  three  decades, 
died  of  pneumonia  at  the  North  Bro¬ 
ward  Medical  Center  in  Pompano 
Beach,  Fla.,  March  31. 

The  former  Sanka  Lutins  married 
William  Knox,  then  assistant  night 
city  editor  at  the  Times,  in  1927.  Her 
husband  died  in  1944;  and  she  joined 
the  newspaper  as  a  reporter  in  1945. 

♦  ♦  * 

Barbara  Smith  Maercklein,  60, 
former  office  manager  for  the  weekly 
Mystic  (Conn.)  Compass  and  earlier 
in  a  similar  capacity  with  the  Old 
Lyme  (Conn.)  Gazette,  died  March  16 
in  Branford,  Conn. 

)|t  4e  4c 

John  H.  Nellor,  60,  former  news 
editor  of  the  Astorian  (Ore.)  Budget 
and  public  information  director  for 
Portland  public  schools,  died  March 
18  of  a  heart  attack  at  his  home  in 
Vancouver,  Wash. 
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Pulitzer  Prizes 

(Continued  from  page  II) 


for  a  series  of  interviews  with  Jor¬ 
dan’s  King  Hussein.  The  interviews 
anticipated  the  problems  that  would 
confront  the  Middle  East  peace  plan 
of  the  Reagan  administration. 

In  one  set  of  three  articles,  House 
gave  an  intimate  psychological  por¬ 
trait  of  the  king  and  an  inside  look  at 
his  conduct  of  diplomacy. 

Named  foreign  editor  of  the  Journal 
this  year,  House  earlier  worked  in  the 
Washington  bureau.  Before  that,  she 
was  with  the  Dallas  News. 

Also  nomiated  as  finalists  in 
international  affairs  were:  Morris 
Thompson  of  Newsday,  L.I.,  for 
first-hand  coverage  of  Grenada, 
before,  during  and  after  the  U.S. 
invasion;  and  David  K.  Shipler  of  the 
New  York  Times  for  reporting  from 
Israel  which  analyzed  the  mind  of  the 
nation. 

Editorial  Writing 

The  award  for  distinguished  edito¬ 
rial  writing,  with  due  account  taken  of 
the  writer’s  work  during  the  year, 
went  to  Albert  Scardino  of  the  small 


\984 
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weekly  newspaper  the  Georgia 
Gazette,  Savannah,  circulation  3,000, 
for  a  series  on  various  local  and  state 
matters.  Presenting  often  complex 
problems  with  clarity,  Scardino 
demonstrated  a  capacity  to  influence 
public  opinion  and  the  conduct  of 
public  affairs. 

Before  becoming  co-founder  and 
editor  of  the  Georgia  Gazette  in  1978, 
Scardino  was  a  documentary  film 
maker  and  worked  successively  as  a 
reporter  and  editor  for  the  Associated 
Press,  the  Baltimore  Evening  Sun,  the 
Atlanta  Constitution  and  the  Savan¬ 
nah  Morning  News. 

Others  nominated  as  editorial  writ¬ 
ing  finalists  were:  Ralph  Bennett, 
Jonathan  Freedman  and  Lynne  Car¬ 
rier  of  the  San  Diego  Tribune  for  their 
series  on  immigration  problems  and 
policies,  and  Lois  Wille  of  the  Chica- 
go-Sun  Times  for  a  series  of  editorials 
stressing  ways  to  make  the  city  gov¬ 
ernment  more  economical  and  effi¬ 
cient. 

Editorial  Cartooning 

The  prize  for  editorial  cartooning, 
which  ^so  takes  account  of  the  whole 
year’s  work,  went  to  Paul  Conrad  of 
the  Los  Angeles  Times,  marking  his 
third  win  in  this  category.  His  earlier 
awards  were  in  1964  and  1971.  Con- 
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rad’s  1983  work  focused  on  govern¬ 
ment  and  military  affairs. 

An  art  major  at  the  University  of  ■ 
Iowa,  Conrad  served  as  editorial  car¬ 
toonist  at  the  Denver  Post  for  1 3  years 
after  graduation  and  has  been  with  the 
Los  Angeles  Times  since  1964.  The 
newspaper’s  syndicate  distributes  his 
cartoons. 

Others  nominated  as  finalists  in 
cartooning  were  Steve  Benson  of  the 
Arizona  Republic,  Phoenix,  and  Don 
Wright  of  the  Miami  News. 

Spot  News  Photography 

Stan  Grossfeld,  chief  photographer 
of  the  Boston  Globe,  won  the  1984 
spot  news  prize  for  pictures  from 
Lebanon  showing  faces  of  people 
trapped  in  the  violence  of  war.  He 
worked  in  Beirut,  Tyre,  Tripoli  and 
the  Shouf  Mountains,  at  times  under 
fire,  and  transmitted  photos  to  the 
Globe  daily. 

Grossfeld  joined  the  newspaper  in 
1975  after  two  years  with  the  Newark 
Star-Ledger.  He  became  chief  photo¬ 
grapher  last  year  and  has  won  the 
Boston  Press  Photograhers  Associa¬ 
tion  Photographer  of  the  Year  title 
three  times. 

His  work,  originally  entered  in  fea¬ 
ture  photography,  was  moved  to  spot 
news  by  the  Board  and  awarded  the 
prize. 

Also  nominated  as  spot  news  final¬ 
ists  were:  Bill  Foley  of  the  Associated 
Press,  for  a  photo  of  U.S.  Marines 
rescuing  a  comrade  after  the  terrorist 
attack  on  the  compound  in  Beirut; 
Mohamed  Rawas,  Associated  Press, 
for  a  photograph  of  a  grieving  Palesti¬ 
nian  woman  holding  a  picture  of  her 
dead  son,  and  James  Lott  III  of  the 
Spokane  Spokesman-Review  for  his 
photo  of  a  young  boy  being  comforted 
by  a  fireman. 

Feature  Photography 

Anthony  Suau  of  the  Denver  Post 
won  the  Pulitzer  Prize  for  feature  pho¬ 
tography  with  a  color  series  on  mass 
starvation  in  Ethiopia  and  a  single  pic¬ 
ture  of  a  widow  embracing  her  hus¬ 
band’s  burial  stone  in  Denver  on 
Memorial  Day. 

Suau  has  been  a  staff  photographer 
for  the  Denver  Post  since  1981.  He 
previously  was  with  the  Chicago  Sun- 
Times  for  two  years. 

Nominated  as  finalists  in  feature 
photography  were:  Stan  Grossfeld  of 
the  Boston  Globe,  whose  entry  was 
moved  to  spot  news  category  and 
awarded  that  prize;  and  David  Woo  of 
the  Dallas  Morning  News  for  a  series 
on  children  in  war-torn  Central 
America. 

Commentary 

Vermont  Royster,  editor  emeritus 
of  the  Wall  Street  Journal,  won  the 
distinguished  commentary  prize  for 
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ism  were:  Dan  Cryer  of  Newday,  for 
book  reviews;  and  Ken  Tucker  of  the 
Philadelphia  Inquirer  for  pop  music 
writing. 

Feature  Writing 

Peter  Mark  Rinearson,  aerospace 
writer  for  the  Seattle  Times,  and  pre¬ 
viously  a  political  reporter,  won  the 
feature  writing  Pulitzer  Prize  for  his 
seven-part  series  on  the  conception 
and  development  of  the  Boeing  757. 
In  “Making  It  Fly”  he  documented 
how  it  is  possible  to  produce  and  put 
in  service  equipment  so  complex  no 
single  person  can  fully  comprehend 
its  functioning. 

Also  nominated  as  fnalists  were: 
Charles  Bowden  of  the  Tucson 
Citizen  for  stories  on  illegal 
immigrants;  and  Jay  William  Ham¬ 
burg  of  the  Birmingham  (Ala.)  Post- 
Herald  for  a  series  on  a  young  boxer 
and  his  manager;  and  Nancy  Tracy  of 
the  Hartford  Courant  for  her  account 
of  a  visit  to  a  prenatal  agency. 

The  68th  annual  Pulitzer  Prize 
categories  in  journalism,  letters,  dra¬ 
ma  and  music,  each  carry  a  one 
thousand  dollar  ($1,000)  award,  with 
the  exception  of  the  public  service 
category  which  is  a  gold  medal. 

I  ' 

Newsrack  pact  reached  in  New  York  City 

Five  daily  newspapers  have  Hew  York  Daily  News,  New  York 
reached  an  agreement  with  New  York  Post,  USA  Today,  and  the  Wall  Street 
City  over  the  placement  of  newsracks  Journal. 

on  streets.  The  agreement  takes  effect  the  end 

The  agreement  states  that  news-  April.  The  newspapers  then  have 
racks  cannot  be  placed  in  public  parks  notify  the  city  of  the  loca- 

and  may  not  obstruct  fire  hydrants,  of  newsracks. 

driveways,  cross  walks,  bus  stops  The  city  and  the  dailies  will  also 
and  entrances  to  subway  stations  and  negotiate  “minimal  fees”  to  cover  the 
railroads.  cost  of  administering  the  agreement. 

There  is  no  limit  on  the  number  of  ..The  agreement  with  the  city  ends  a 
machines  that  may  be  placed  around  J spote  that  empted  a  year  ago  when 
the  city,  but  the  agreement  states  that  Gannett  Co.  first  started  placing  its 
no  more  than  three  machines  can  be  newsracks  around  New  York  City, 
placed  next  to  each  other.  many  of  them  being  bolted  into  the 

sidewalk,  without  seeking  permission 
It  also  requires  the  machines  to  be  from  New  York  City, 
maintained  in  good  working  order.  The  protests  over  Gannett's  action 
The  newspapers  involved  in  the  soon  resulted  in  the  other  dailies  being 

agreement  are  the  New  York  Times,  dragged  into  the  dispute. 

Two  unions  picket  Ailbritton  meeting 

Members  of  two  labor  unions  pick-  Ailbritton  is  chairman, 
eted  newspaper  owner  Joseph  Allbrit-  ITU  Local  103  in  Irvington,  N.J. 
ton  in  Washington  D.C.  on  April  1 1  has  been  on  strike  against  two  sub- 

for  what  they  said  is  a  deliberate  sidiaries  of  Ailbritton  Com- 

three-year  delay  in  settling  a  labor  dis-  munications  —  The  News  Printing 

pute.  Co.  and  the  Hudson  (N.J.)  Dispatch 

—  since  February  1981.  An 
International  Typographical  Union  administrative  law  judge  in  Septem- 

Local  103  and  the  Newspaper  and  ber  1982  found  Ailbritton  guilty  of  vio- 

Mail  Deliverer’s  Union  of  New  York  lating  sections  of  the  National  Labor 

and  Vicinity  picketed  at  the  annual  Relations  Act  pertaining  to  unfair 

stockholder’s  meeting  of  the  Riggs  labor  practices;  in  this  case,  against 

National  Corporation,  of  which  Local  103. _ 
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his  weekly  column,  “Thinking  Things 
Over.”  In  a  journalistic  career  spann¬ 
ing  50  years,  Royster  has  won  many 
awards,  including  his  first  Pulitzer  for 
editorial  writing  in  1953. 

In  his  column,  Royster  is  noted  for 
wit  and  erudition  and  a  talent  for  plac¬ 
ing  contemporary  events  in  historical 
context. 

Royster  joined  the  Journal  in  1936 
and  was  editor  when  he  retired  in 
1971.  He  currently  teaches  journalism 
and  public  affairs  at  the  University  of 
North  Carolina,  his  alma  mater. 

Also  nominated  as  finalists  for  com¬ 
mentary  were:  Arnold  Rosenfeld  of 
the  Dayton  Daily  News  and  Dorothy 
Storck  of  the  Philadelphia  Inquirer. 

Criticism 


Paul  Goldberger  of  the  New  York 
Times  received  the  distinguished 
criticism  award  for  writing  on 
architectural  developments  across 
the  United  States. 

Goldberger  joined  the  New  York 
Times  Magazine  in  1972  and  the  next 
year  was  appointed  daily  architecture 
critic  and  in  1981,  senior  architecture 
critic. 

Also  nominated  as  finalists  in  critic- 
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The  briefcase  bureau 

Radio  Shack  portables  draw  rave  reviews  from  reporters  in  Erie,  Pa. 


By  Tony  Zona 

You  will  find  very  few  reporters 
and  editors  at  the  Erie  (Pa.)  Daily 
Times  who  have  not  welcomed  our 
Radio  Shack  TRS-80  Model  100  port¬ 
able  computers.  Reporters  like  them 
for  their  convenience,  and  editors  like 
them  for  their  speed. 

We  find  savings  in  story  transmis¬ 
sion  time,  even  though  the  portables 
send  only  at  300  words  per  minute, 
and  we  need  not  occupy  both  a  field 
reporter  and  a  newsroom  typist. 
Instead,  with  the  portables  the  repor¬ 
ter  transmits  directly  to  our  DEC  1 170 
production  system.  Our  typist  does 
other  work  in  the  time  she  would  have 
spent  taking  dictation. 

Also,  reporters  find  it  easy  to  take 
notes  on  the  machines  during  routine 
reporting,  then  edit  and  polish  them 
into  a  story.  The  machines  have  been 
used  in  courtrooms  and  government 
meetings  and  offices.  Only  once,  in  a 
courtroom,  was  the  reporter  asked  to 
stop  using  the  portable  to  take  notes. 
The  jurors  told  the  judge  they  were 
distracted  by  the  clatter  of  the  keys. 

The  portable  computer  is  linked  to 
our  mainframe  by  an  existing  tele¬ 
phone  line  and  sends  copy  at  300 
words  per  minute.  For  IZOio  words  a 
minute,  an  extra  modem  is  generally 
required. 

Although  I  have  no  study  to  support 


this,  typographical  errors  seemed  to 
have  decreased  and  I  know  spelling  of 
names  has  been  easier  for  the  reporter 
and  more  accurate  because  they  need 
not  be  spelled  phonetically  over  the 
telephone  to  a  typist.  Neither  does  the 
reporter  have  to  call  for  the  end  of 
each  paragraph  as  he  did  before.  The 
real  advantage,  however,  is  in  the 
speed  with  which  the  copy  gets  to  the 
news  room.  Reporters  may  compose 
clear  and  accurate  stories  when  they 
can  see  them  on  a  screen,  and  they 
can  move  them  to  us  much  more 
rapidly  than  before. 

Training  reporters  on  the  portables 
takes  only  about  an  hour  before  the 
reporter  is  ready  to  take  the  machine 
and  an  abbreviated  instruction  sheet 
out  to  a  beat.  Soon  the  reporter  need 
not  refer  to  the  instructions.  Each 
reporter,  however,  experiences  a  ma¬ 
jor  crisis  soon  after  starting  to  use  the 
machine.  He  generally  reverses  the 
phone  plugs  and  is  unable  to  send  a 
story.  This  happens  once  for  each  per¬ 
son  who  uses  the  portable.  Other  than 
this,  we  have  had  no  major  problem. 

In  addition  to  making  for  better  and 
more  accurate  stories,  reporters  like 
the  portable  computers  because  of 
their  light  weight.  Compared  to  the 
bulky  and  heavy  machines  made 
especially  for  newspapers,  the  lap 
computers  are  like  notebooks. 


We  use  Model  100s  because  of  their 
relatively  low  cost  and  availability, 
and  their  ease  of  purchase,  use  and 
repair.  We  wanted  off-the-shelf  com¬ 
puters  for  use  as  terminals  so  that  we 
would  not  be  tied  to  specialized  man¬ 
ufacturers  whose  repair  shops  are 
hundreds  of  miles  away. 

As  for  price  comparison,  the  Model 
100  completely  outfitted  costs  about 
$1,000.  A  specialized  newspaper 
portable  terminal  costs  about  $4,()00, 
and  you  will  generally  find  that  it  is 
heavier  and  bulkier. 

Our  lap  computers  have  required 
only  one  repair,  and  that  was  for  a 
broken  modular  telephone  connector. 
It  was  a  rather  simple  fix  that  we  did  in 
house. 

Let’s  look  for  a  moment  at  putting 
the  portable  to  work  for  you.  One 
benefit  is  that  the  Model  KK)  doesn’t 
generally  need  additional  programm¬ 
ing  to  transmit  stories.  Our  reporters 
type  the  header  on  each  story,  and 
this  has  not  proven  to  be  a  problem 
even  though  upon  first  seeing  the 
header  that  our  system  must  receive 
most  reporters  back  away.  It’s  not 
long,  though,  and  they  are  most  com¬ 
fortable  with  it.  However,  some  pap¬ 
ers  absolutely  insist  on  additional  pro¬ 
gramming  to  make  transmitting  stor¬ 
ies  just  about  automatic. 

We  do  have  one  program  in  all  the 
machines.  It’s  only  for  our  con¬ 
venience,  and  is  used  by  the  reporters 
to  check  the  length  of  stories  before 
sending  them.  The  Model  100  screen 
shows  only  eight  lines  of  type,  so  it’s 
difficult  for  a  reporter  to  know  how 
long  the  story  is. 

Keep  this  in  mind,  too,  before  you 
start  adding  programs  to  the  port¬ 
able’s  memory,  that  the  more  soft¬ 
ware  you  store  in  the  machine,  the 
less  space  you  have  left  for  stories.  A 
33K  Model  100  can  hold  more  than 
4,800  words  of  text  in  one  or  several 
files. 

All  has  not  been  easy  with  this  tran¬ 
sition  to  portables.  Radio  Shack 
seems  to  have  difficulty 
understanding  our  industry.  We  have 
been  called  by  dozens  of  papers  trying 
to  make  the  Model  100  work  with  their 
systems.  Before  our  first  purchase  we 
had  to  sit  with  the  machine  and  the 
instructions  ourselves  to  learn  how  to 
make  it  talk  to  our  production  compu- 


EDITOR  &  PUBLISHER  for  April  21.  1984 


Our  FIFTH  year  of 

Serving  the  Newspaper  Industry . . . 

.  OFFSET  PRESS  CONVERSIONS 
.  NEW  EAGLE  MONO  AND  3-COLOR  UNITS 
.  FLEXOGRAPHY  PRESS  CONVERSIONS 
.  PUMP  AND  RAIL  RETROFITS 
.  RTP  REPLACEMENT  AND  UPGRADES 

•  DAMPENER  REPLACEMENTS 

•  PRESS  CONTROLS  AND  MOTOR  DRIVES 

•  PRESS  CUTOFF  CHANGES 

Call  us  collect  with  your  production  problems. 
(214)  931-2312 

Publishers  Equipment 

(S@[7[p©[?(S]C'8®[jQ 

Mailing  Address  —  Post  Office  Box  802326  •  Dallas,  Texas  75380 


24 


ter.  Radio  Shack  just  couldn’t  help, 
and  many  papers  around  the  country 
have  had  similar  problems. 

Follow  an  old  rule  and  you’ll  be 
safe.  Ask  the  salesman  to  make  it 
work,  or  to  let  you  make  it  work, 
before  you  buy.  You’ll  take  a  little 
time,  no  doubt,  but  it  will  be  time  well 
spent. 

You  will  learn  other  things,  too. 
One  is  that  the  Model  100  is  not  only  a 
compact  portable  terminal,  but  it  also 
may  be  programmed  in  BASIC  to  per¬ 
form  some  powerful  number  crunch¬ 
ing.  Imagine  how  this  could  affect  the 
statistically  minded  in  your  operation 
and  how  it  could  affect  your  coverage 
of  elections  or  sporting  events. 

So,  it’s  a  portable  and  it’s  really  a 
powerful  computer.  But  what  else 
will  it  do?  It  makes  a  good  remote 
bureau  terminal,  too. 

If  you’re  in  the  market  for  a  remote 
bureau  terminal,  you’ll  find  that  a 
machine  outfitted  with  disk  drives 
and  made  especially  for  newspapers 
costs  about  $6,500.  You  can  set  up  a 
Radio  Shack  Model  4,  64K  computer 
as  a  spare  terminal  for  about  $2,100. 
It’s  quite  a  savings.  Again,  the  Model 
too  costs  about  $1,000. 

An  interesting  sidelight  to  all  this  is 
a  device  that  Radio  Shack  recently 
introduced.  For  about  $700  you  can 
add  a  disk  drive  to  the  Model  100  and 
all  that’s  left  to  add  is  a  screen  monitor 
and  you  have  a  CRT  terminal. 

Our  Model  111,  which  is  a  forerun¬ 
ner  of  the  Model  4,  has  48K  of  mem¬ 
ory,  two  disk  drives  and  a  screen 
monitor.  It  sits  in  the  newsroom 
where  we  use  it  as  a  spare  terminal 
and  for  general  computing.  Even 

Southam  increases 
Infomart  ownership 

Southam  Inc.  and  Tor  star  Corpora¬ 
tion  have  agreed  to  revise  their 
partnership  arrangements  regarding 
Infomart. 

Torstar  will  reduce  its  financial 
interest  and  participation  in  the 
partnership.  Southam  will  assume  the 
majority  financial  interest  in  Infomart 
and  full  management  and  responsibil¬ 
ity. 

Through  Infomart,  Southam  will 
continue  to  pursue  its  major  objec¬ 
tive,  which  is  the  development  and 
operation  of  commercial  videotex 
systems  in  the  United  States,  where 
major  expansion  in  the  use  of 
Infomart’s  technology  and  services  is 
anticipated. 

Infomart  also  operates  the  Cana¬ 
dian  federal  government  Cantel  data¬ 
base  and  offers  complete  page  crea¬ 
tion  and  consulting  services.  Head¬ 
quartered  in  Toronto,  Infomart 
employs  about  220  people. 


though  it’s  in  the  newsroom,  it’s  the 
same  as  a  remote  bureau  terminal. 

We  use  Radio  Shack’s  Scripsit 
word  processing  program  to  write 
stories.  To  send  them,  we  use  soft¬ 
ware  written  by  an  Erie  programmer 
because  Radio  Shack  could  not  pro¬ 
vide  a  program  to  properly  handle  the 
copy  transmission. 

We  have  used  the  Radio  Shack 
Model  III  to  write  news  stories,  and 
also  to  receive  text  from  the  Model 
100.  This  allows  text  prepared  on  the 
Model  100  to  be  handled  by  the  more 
powerful  Scripsit  program. 

What  does  all  this  mean  and  how 
does  it  tie  together? 

I  can  tell  you  it  makes  a  happier 
reporter.  Just  yesterday  I  asked  our 
courthouse  reporter  what  she  would 
say  if  I  were  to  take  away  the  port¬ 
able.  “I’d  be  lost,’’  was  her  reply. 
Now  we  all  know  she  could  do  the  job 
without  it,  but  she  feels  she  is  doing 
much  better  with  it. 

That  means  a  better  newspaper, 
published  with  later  stories.  Those 
stories  won’t  just  be  the  breaking,  big 
news,  which  you  would  have  gotten 
anyway.  They  will  be  the  small  ones 
your  desk  probably  doesn’t  want  to 
mess  with  now  as  deadline  nears. 

These  portables  give  you  the  power 
to  put  local  news  on  an  electronic  par 
with  wire  service  news. 

And  isn’t  it  local  news  that  we  are 
all  selling? 


Tony  Zona  is  city  editor  of  the  Erie 
Daily  Times.  The  preceding  is  a  text  of 
an  address  delivered  during  the  Amer¬ 
ican  East  Newspaper  Production  Con¬ 
ference  last  month. 


Gary  (Ind.)  daily 
shift  to  offset 

After  75  years  of  letterpress  print¬ 
ing  the  Gary  (Ind.)  Post-Tribune  was 
scheduled  to  be  printed  completely  by 
the  offset  method  beginning  this 
month. 

Publishers  Equipment  Corpora¬ 
tion,  a  Dallas  based  firm,  contracted 
with  the  Post  Tribune  to  remove  six 
units  of  lettei^ress  from  storage  in 
Kentucky,  ship  them  to  the  Publish¬ 
ers  Equipment  manufacturing  and 
assembly  building  in  Rockford,  Illi¬ 
nois,  and  convert  them  from  letter- 
press  to  offset. 

As  the  six  units  were  being  con¬ 
verted,  three  new  PEC  Eagle  three  - 
color  units  were  designed  and  man¬ 
ufactured  to  complete  the  press  line. 
The  high  speed,  66,000  pound,  new 
Eagle  offset  units  are  designed  to  fit  in 
the  same  space  as  an  existing  letter- 
press  unit. 

In  addition  to  color  printing,  the  new 
Gary  press  will  have  a  Publishers 
Equipment  designed  Digitrol-digital 
ink  feed  system  which  offers  the  pre¬ 
setting  and  control  of  ink  through  use 
of  a  scanner  in  the  offset  plate 
department. 

Gloede  leaves  E&P 

Bill  Gloede  has  left  his  position  as 
an  associate  editor  of  Editor  &  Pub¬ 
lisher  magazine. 

Gloede,  who  had  spent  five  years 
with  E&P,  most  recently  with 
responsibility  for  the  News/Tech  sec¬ 
tion,  has  taken  a  reporting  position  at 
Advertising  Age. 


NEW! 

Standard 
Ad  Unit 
GRID  SHEETS 


MPS  has  the  new  13'  SAU  grid  sheets 
in  stock  for  immediate  delivery.  Now 
available  are  broadsheet  grids  for  6 
columns,  for  6  and  8  columns  and  for 
6  and  9  columns.  A  matching  5  col¬ 
umn  tabloid  sheet  is  also  ruled  with 
the  new  SAU  column  sizes.  In  addition 
5  sizes  are  in  stock  for  make-up  of  ads 
less  than  full-page  sizes. 

Free  samples  are  available.  Call  Dick 
Morton  at  1  800  621-1507  to  discuss 
your  SAU  gnd  sheet  requirements. 


MIDWEST  PUBUSHERS  SUPPLY  company" 

4b4()  N  Olcott  Avenue.,  Chicago.  lL;60b56.  (312)  867  4t>40 
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Meant  for  people  who  rent 

Tom  Schneider’s  ‘Moveable  Nest’  column  offers  furnishing  and 
renovation  instruction — as  well  as  reassurance — to  the  rising 
number  of  Americans  living  in  ‘non-permanent’  residences 


By  David  Astor 

From  1970  to  1983,  the  median 
price  of  a  new  home  skyrocketed  from 
less  than  $30,000  to  almost  $80,000 
while  median  family  income  rose  only 
from  about  $10,000  to  just  under 
$25,000. 

This  widening  gap  between  house 
prices  and  income  is  one  of  several 
reasons  why  the  percentage  of  Amer¬ 
icans  owning  homes  peaked  at  about 
65%  in  1979  and  then  began  dropping. 
Meanwhile,  more  and  more  people 
started  renting  apartments.  As  of 
1984,  there  are  an  estimated  40-50  mil¬ 
lion  U.S.  renters — and  this  figure 
does  not  include  children  and  others 
who  live  with  the  renters  who  actually 
sign  leases. 

While  there  has  been  growing 
awareness  of  the  importance  of  the 
rental  market  on  the  part  of  groups 
such  as  manufacturers,  homeowners 
still  often  get  favored  treatment  in  the 
U.S.  This  is  apparent  in  the  make-up 
of  America’s  tax  laws  and  the  way 
many  “shelter”  magazines  cater  to 
homeowners. 

“The  Moveable  Nest”  can  be  use¬ 
ful  to  many  homeowners,  but  Tom 
Schneider’s  weekly  furnishing  and 
renovation  instruction  column  is  pri¬ 
marily  aimed  at  the  oft-ignored  apart¬ 
ment  dwellers.  Since  members  of  this 
group  often  have  less  living  space  and 
income  than  their  house-possessing 
counterparts,  Schneider  designs  his 
projects  with  this  in  mind.  And  many 
renters  move  more  often  than 
homeowners,  and  thus  require  fur¬ 
nishings  that  can  be  taken  down, 
transported,  and  reinstalled  in  their 
next  place  of  residence. 

Readers  do  not  have  to  be  master 
carpenters  to  complete  the  “do-it- 
yourself”  projects  outlined  in 
Schneider’s  columns.  He  offers  step- 
by-step  instructions — sometimes 
spiced  with  humor — and  accompan¬ 
ies  them  with  his  own  illustrations 
I  (which  show  women  as  well  as  men 


doing  work).  And  Schneider  tries  to 
make  sure  that  the  tools  required  are 
those  that  people  already  have. 

“Readers  have  told  me  that  they 
appreciate  the  introductory  nature  of 
the  column  and  that  1  don’t  speak 
down  to  people  who  don’t  have  much 
experience  with  tools,”  said  Schneid¬ 
er.  He  noted  that  keeping  his 
instructions  clear  can  make  even  the 
“fairly  sophisticated”  projects  in  the 
column  comparatively  easy  to  do. 

Schneider  chiefly  uses  his  column 
to  give  actual  directions  on  how  to 
build  a  window  bench,  construct  a 
partition,  paint  a  floor,  etc.  But  he 
also  provides  certain  kinds  of  com¬ 
mentary  when  relevant.  In  one  col¬ 
umn  on  how  to  create  and  install 
moldings,  for  instance,  Schneider 
began  with: 

“What  has  become  of  all  the  ‘Little 
Boxes’ — those  endless  rows  of  pink, 
yellow  and  blue  tract  houses  that  Mal¬ 
vina  Reynolds  derided  in  her  famous 
’60s  folk  song?  Well,  some  of  them 
have  grown  up  to  become  rental  units. 
Don’t  laugh.  There  aren’t  enough 
‘charming  older  homes’  for  all  of  us. 
And  even  if  there  were,  there’s  some¬ 


thing  to  be  said  for  the  modern  wiring, 
sufficient  plumbing,  and  workable 
kitchens  you  usually  find  in  those 
post-war  tract  houses. 

“What  you  don’t  find  is  character, 
and  variety.  But  it’s  possible  to  put 
back  some  of  the  qualities  that  mod¬ 
ern  expedience-architecture  has 
stripped  away  .  .  .  .” 

And  if  Schneider  is  happy  with  a 
particular  kind  of  home  furnishing/ 
renovation  material  that  he  has  work¬ 
ed  with  for  a  period  of  time,  he  will 
recommend  it  to  readers.  He  will  also 
warn  readers  if  evidence  shows  a 
material  might  be  toxic — as  in  the 
case  of  particle  board,  which  is  said  to 
release  formaldehyde  residues  into 
the  air. 

And  the  columnist  said  he  tries  to 
“make  people  who  rent  feel  better 
about  their  situation.”  They  may  not 
own  their  own  homes,  stated 
Schneider,  but  they  can  have  a  certain 
control  over  and  pride  in  their 
environment  when  they  improve  their 
living  space.  “Do-it-yourself’  can  be 
a  way  to  improve  self-worth  in  addi¬ 
tion  to  a  means  of  saving  money,  he 
observed.  And  Schneider  added  that 


Tom  Schneider  and  one  of  three  illustrations  he  drew  for  a  'Moveable  Nest'  calumn 
on  building  window  benches. 
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renters  have  certain  advantages  over 
homeowners,  such  as  not  being 
responsible  for  making  major  repairs. 

Schneider  gets  ideas  for  his  column 
from  several  sources.  He  is  on  the 
mailing  lists  of  various  manufacturers 
and  groups,  and  also  receives  letters 
from  readers.  One  arthritic  woman 
who  wrote  that  her  ironing  board  was 
difficult  to  unfold  led  Schneider  to 
think  of  doing  a  column  about  con¬ 
structing  a  built-in  ironing  board  that 
can  be  taken  off  a  wall.  Other  letter- 
writers  who  find  Schneider’s  feature 
relevant  include  mobile  Americans 
such  as  college  students,  military  peo¬ 
ple,  and  homeowners  in  professions 
that  require  them  to  frequently  trans¬ 
fer.  And  there  are  “permanent” 
homeowners  who  have  to  sink  so 
much  money  into  their  mortgage  pay¬ 
ments  that  “do-it-yourself’  becomes 
a  cost-saving  necessity. 


Another  source  for  Schneider’s 
column  is  his  Moveable  Nest  book 
published  in  1981  by  Delta  (a  division 
of  Dell).  A  new  edition  of  the  large- 
format  paperback,  which  has  sold 
about  12,000  copies,  is  scheduled  to 
come  out  this  summer  from  Ten 
Speed  Press  of  Berkeley,  Calif. 

After  the  book  first  appeared, 
Schneider  conceived  the  idea  of  doing 
a  column  by  the  same  name  and  sent  a 
proposal  to  several  syndicates.  He 
was  signed  by  Chronicle  Features, 
which  began  distributing  “The  Move- 
able  Nest”  last  October.  The  column 
has  since  been  picked  up  by  about  30 
newspapers,  including  the  San  Fran¬ 
cisco  Chronicle,  Boston  Globe,  New 
York  Daily  News,  Los  Angeles  Times, 
Miami  Herald  and  Toronto  Globe  and 
Mail. 

Schneider — a  42-year-old  resident 
of  San  Anselmo,  Calif. — traveled  a 
varied  route  before  becoming  a  syndi¬ 


cated  columnist.  He  studied  architec¬ 
ture  and  graphic  design  at  the  Univer¬ 
sity  of  Michigan,  and  went  on  to  do 
industrial  design,  develop  sign  stan¬ 
dards  for  Bay  Area  Rapid  Transit, 
create  exhibits,  make  films,  and  write 
a  children’s  book,  among  other 
things. 

Since  college,  Schneider  has  rented 
1 1  different  living  spaces — including  a 
houseboat,  remodeled  garage,  flat, 
walk-up  apartment,  and  house. 
Schneider  said  his  own  experiences 
as  a  renter  and  “do-it-yourselfer” 
have  helped  him  a  lot  with  “The 
Moveable  Nest.” 

But  that  doesn’t  mean  the  column 
comes  easy.  He  does  a  great  deal  of 
research  and  personally  tests  the  pro¬ 
jects  he  writes  about  (which  can  get 
expensive).  With  writing  and  drawing 
time  added  on,  Schneider  said  each 
“Moveable  Nest”  column  can  take  24 
hours  or  more. 


Comics  Council  takes  on  new  name  as  columnists  join 


Several  well-known  syndicated 
columnists  have  joined  the  News¬ 
paper  Features  Council  (NFC)  since 
the  former  Newspaper  Comics  Coun¬ 
cil  decided  to  invite  text  feature  writ¬ 
ers  to  become  members. 

They  include  Jack  Anderson  of 
United  Feature  Syndicate,  Erma  Bom- 
beck  of  News  America  Syndicate 
(formerly  Field  Newspaper  Syn¬ 
dicate),  Dr.  Joyce  Brothers  of  King 
Features  Syndicate,  Jack  Germond  of 
the  Tribune  Company  Syndicate, 
Heloise  of  King,  Joseph  Kraft  of  the 
Los  Angeles  Times  Syndicate,  James  J. 
Kilpatrick  of  Universal  Press  Syn¬ 
dicate,  Judith  (“Miss  Manners”) 
Martin  of  United,  Richard  Reeves  of 
Universal,  and  Abigail  (“Dear 
Abby”)  Van  Buren  of  Universal. 

The  Rye  Brook,  N.Y.- 
headquartered  council,  which  voted 
to  open  its  membership  last  fall  (see 
E&P,  October  8),  is  now  made  up  of 
writers-columnists,  comic  strip/panel 
and  editorial  cartoonists,  newspaper 
editors,  and  syndicate  executives. 

The  next  major  NFC  meeting  is 
scheduled  for  May  7-8  at  the  Washing- 


Televised  bartender 

The  television  version  of  Steven  J. 
Austin’s  self-syndicated  “Straight 
Up  With  Steven  The  Bartender” 
advice  column  (see  E&P,  May  14  and 
August  13)  began  earlier  this  month 
on  WXYZ’s  Good  Afternoon  Detroit 
show.  WXYZ  is  an  ABC  station.  The 
Jamestown,  N.C. -based  Austin’s  col¬ 
umn  now  runs  in  almost  20  newspap¬ 
ers. 


ton  Sheraton  Hotel  in  Washington, 
D.C.  NFC  president-chairman  (and 
King  president)  Joseph  F.  D’Angelo 
said  seminars  at  the  meeting  may  deal 
with  such  topics  as  exclusivity, 
censorship.  First  Amendment  issues, 
electronic  transmission  of  features. 


the  impact  of  SAUs  on  the  newspaper 
industry,  the  value  of  supplemental 
wire  services,  how  to  strengthen  adult 
readership  of  comics,  what  editors 
look  for  when  buying  new  features 
and  how  they  develop  them,  and 
polls,  surveys  and  results. 


IS  YOUR  HEALTH  CARE  COST  COT^AINMENT 
STORY  MAKING  YOU  SICK? 

WE’VE  GOT  THE  Rx 


There’s  a  wealth  of  important  stories  to  be  told  on  what’s 
driving  health  care  costs  up  and  what’s  being  done  to  bring 
them  down.  But  gathering  the  necessary  background  infor¬ 
mation  while  trying  to  make  sense  of  all  the  medical  and 
insurance  terms  can  be  a  pain.  Perhaps  we  can  help. 

We’ve  got  a  package  of  information  that  can  serve  as  excel¬ 
lent  background  information  for  your  health  care  cost  con¬ 
tainment  story.  And  there  are  people  on  staff  who  can 
explain  the  latest  health  care  cost  containment  strategies 
and  help  you  decipher  all  the  medical/insurance  talk. 

So  let  us  help  you  take  the  pain  out  of  your  health  care  cost 
containment  story.  Call  or  write: 

William  Grant 
Corporate  Relations — WA 
CIGNA  Corporation 
Hartford,  CT  06152 
(203)726-4675 
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Independent  Press  Service  to  cease  operations 

Sun-Times  says  the  decision  to  fold  the  oldest  supplemental 
wire  in  the  world  was  forced  by  economic  considerations 


By  Mark  Fitzgerald 

Independent  Press  Service,  the  old¬ 
est  supplemental  wire  service  in  the 
world,  will  cease  operations  May  1. 

The  Chicago  Sun-Times,  owner 
and  manager  of  the  international  wire 
service,  said  the  decision  was  forced 
by  economic  considerations. 

In  a  prepared  statement,  the  paper 
said  it  was  absorbing  all  operating  los¬ 
ses,  which  it  said  amounted  to 
$250,000  annually  on  the  wire  service. 

“Unfortunately,  IP’s  costs  have 
greatly  exceeded  revenues  and  after  a 
long  discussion  with  our  partners  (the 
Baltimore  Sun  and  the  Dallas  Morn¬ 
ing  News),  we  came  to  the  conclusion 
that  we  could  no  longer  sustain  the 
business  without  lowering  quality,” 
Robert  E.  Page  said  in  a  prepared 
statement.  Page  is  IP  chairman  as  well 
as  Sun-Times  publisher  and  presi¬ 
dent. 

“We’ve  enjoyed  a  great  coopera¬ 
tive  spirit  with  the  Baltimore  Sun,  the 


Dallas  Morning  News,  the  Newhouse 
Group  and  the  London  Daily  Tele¬ 
graph,”  Page  added,  “but  the  fact  of 
the  matter  was  that  under  arrange¬ 
ments  made  by  the  previous  owner¬ 
ship,  the  Sun-Times  absorbed  IP’s  en¬ 
tire  operating  loss.” 

Rupert  Murdoch’s  News  America 
Corp.  bought  the  wire  service  along 
with  the  Sun-Times  and  other  proper¬ 
ties  from  the  Field  brothers  January  9. 

Krishna  Kumar  Gaur,  director  of 
the  service  since  1979,  said  IP  could 
not  cover  expenses  of  the  worldwide 
operation  even  though  “we  doubled 
the  billings  and  added  about  60% 
more  clients  in  the  last  four  years  with 
the  help  of  our  sales  agency,  the  News 
America  Syndicate.”  News  America 
was  formerly  Field  Newspaper  Syn¬ 
dicate. 

IP  suffered  a  setback  in  January 
when  a  major  newspaper  partner,  the 
Boston  Globe,  withdrew.  Murdoch 
owns  the  rival  Boston  Herald. 

The  wire  service  said  “suitable 


arrangements  are  being  made”  for 
employees.  There  are  seven  of  them 
at  IP’s  Chicago  headquarters. 

IP  has  about  140  outlets  in  the 
United  States  and  Canada,  including 
the  Los  Angeles  Times  and  the  Wash¬ 
ington  Post.  With  its  World  News 
Service,  begun  in  1981,  IP  dispatches 
are  also  distributed  in  Australia,  Afri¬ 
ca,  Asia,  Latin  America  and  Europe. 
Its  German-language  operation  was 
suspended  last  year. 

IP  began  in  1 898  as  the  Chicago  Dai¬ 
ly  News  Service,  providing  coverage 
of  the  Spanish-American  War.  New¬ 
house  News  Service  joined  IP  in  1970. 
With  the  demise  of  the  afternoon  Chi¬ 
cago  Daily  News  in  1978,  the  wire  was 
renamed  Field  News  Service,  and  the 
London  paper  was  added.  The 
Sunpapers  of  Baltimore  began  con¬ 
tributing  in  1979,  with  the  Boston 
Globe  joining  in  1981  and  the  Dallas 
Morning  News  the  next  year.  The 
name  was  changed  to  Independent 
Press  Service  in  February  198.1. 


Solomon  feature  covering  food  reaches  first  decade 


Goody  L.  Solomon  is  marking  the 
10th  anniversary  of  her  self- 
syndicated  column  about  food  and 
food  issues. 

The  weekly  column  appears  or  has 
appeared  in  papers  such  as  the  Boston 
Globe,  Milwaukee  Journal,  Miami 
Herald,  Chicago  Tribune,  Phi¬ 
ladelphia  Inquirer,  St.  Louis  Post- 
Dispatch  and  Louisville  Courier- 
Journal.  It  has  won  awards  from  the 
National  Press  Club,  National 
Federation  of  Press  Women,  and 
Capital  Press  Women. 

“My  purpose  has  been  to  examine 
the  confusing  influences  on  our  food 


supply  and  put  conflicting  facts  and 
arguments  right  side  up  so  consumers 
can  make  intelligent  purchases,”  said 
Solomon.  “The  subject  matter  of  the 
column  therefore  has  covered  a  vast 
field,  from  U.S.  farm  policy  and  the 
effect  on  prices,  to  saccharin  and 
EDB,  advertising,  book  reviews, 
specific  foods  (such  as  grapefruit, 
lamb  and  rabbit),  and  much  more.” 

Solomon  has  written  for  such  pub¬ 
lications  as  Stores,  Barron’s,  Modern 
Textiles,  Changing  Times,  Working 
Woman,  AAA  World,  Money,  Read¬ 
er’s  Digest,  Woman’s  World  and 
Washingtonian,  and  is  the  author  of 


The  Radical  Consumer’s  Handbook 
(Ballantine  Books,  1972).  The  col¬ 
umnist  has  also  been  executive 
director  of  a  series  of  television  pro¬ 
grams  aimed  at  helping  young  adults 
become  knowing  consumers;  con¬ 
sumer  education  director  of  the  New 
York  State  Consumer  Protection 
Board;  executive  editor  of  the  Office 
of  Consumer  Services.  U.S. 
Department  of  Health,  Education  & 
Welfare;  and  editorial  consultant  to 
the  President’s  Consumer  Advisory 
Council  during  Lyndon  Johnson’s 
administration.  She  is  based  at  1712 
Taylor  St.,  N.W.,  Washington,  D.C. 
20011. 


Universal  now  syndicating  conservative  coiumnist  Sobran 


Joseph  Sobran,  formerly  with  the 
Los  Angeles  Times  Syndicate,  has 
been  signed  by  Universal  Press  Syn¬ 
dicate. 

The  39-year-old  conservative  col¬ 
umnist  is  senior  editor  of  National  Re¬ 
view.  Sobran’s  mentor  since  his  stu¬ 


dent  days  has  been  another  con¬ 
servative  writer  syndicated  by  Uni¬ 
versal,  William  F.  Buckley,  Jr. 

Newspapers  carrying  Sobran 
include  the  Denver  Post,  Detroit  Free 
Press,  Dallas  Times  Herald,  St.  Louis 
Globe-Democrat,  Arkansas  Demo¬ 


crat,  Santa  Barbara  (Calif.)  News 
Press,  Stamford  (Conn.)  Advocate, 
Naples  (Fla.)  News,  Cedar  Rapids 
(Iowa)  Gazette,  Elyria  (Ohio)  Chroni¬ 
cle  Telegram,  Sedalia  (Mo.)  Capital 
Democrat  and  Victoria  (Tex.)  Advo¬ 
cate. 
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Editor  & 
Publisher  is 


I.  .  .  by  publishing  Media  History 
Digest,  the  quarterly  professional 
journal  dealing  with  the  history  of 
mass  media. 

Each  issue  of  the  two-color  quarterly 
contains  investigative  articles,  media 
humor,  an  on-going  series  on 
presidents  and  the  press,  international 
articles,  historical  profiles  of  media 
greats,  book  reviews  and  guest 
editorials  by  leading  media  historians. 

People  reading  Media  History 
Digest  now  include: 

reporters,  editors,  broadcasters, 
journalists,  educators,  students, 
historians,  history  buffs  and 
government  officials  .  .  .  and  possibly 
you? 

Media  History  Digest  is  available  by 
subscription  at  a  cost  of  $10  a  year  . . . 
and  incidentally  now  accepts  advertising, 
too.  To  find  out  more,  contact: 

Editor  &  Publisher. .  .making  media 
history  in  more  ways  than  one. 

575  Lexington  Ave.,  New  York,  N.  Y.  10022  •  (212)  752-7050 


SYNDICATES 


Over  45  papers  pick  up  Idahoan’s  humor  column 


Over  45  newspapers  have  picked  up 
Bill  Hall’s  twice-weekly  humor  col¬ 
umn  since  he  began  self-syndicating  it 
earlier  this  year. 

The  47-year-old  Hall,  who  is  edito¬ 
rial  page  editor  of  the  Lewiston  (Ida¬ 
ho)  Morning  Tribune,  has  used  the 
endorsements  of  people  such  as  col¬ 
umnists  Jack  Anderson,  Tom  Wicker 
and  David  Broder  in  his  selling 
efforts.  Broder  has  stated,  “As  a  cer¬ 


tified  media  heavy,  I  wish  I  could 
write  the  light  stuff  the  way  Bill  Hall 
does.”  Hall’s  column  pokes  fun  at 
politicians  and  satirizes  bureaucracy, 
among  other  things. 

Based  at  505  C  St.,  Lewistown,  Ida¬ 
ho  83501,  Hall  has  been  a  reporter, 
city  editor,  political  writer,  press  sec¬ 
retary  to  former  Senator  Frank 
Church,  book  author,  playwright, 
editorial  writer,  and  public  speaker. 


N.Y.  Times  syndicate  to  represent  Spanish  newspaper 


The  New  York  Times  Syndication 
Sales  Corp.  (NYTSSC)  will  become 
the  worldwide  sales  representative 
for  El  Pais  of  Madrid. 

The  liberal  daily  newspaper  was 
founded  on  May  4,  1976,  six  months 
after  the  death  of  right-wing  dictator 
Francisco  Franco.  Jose  Ortega,  a 
Madrid  publisher,  and  his  colleagues 


'Muppets’  anthology 

Cartoonists  Guy  and  Brad  Gil¬ 
christ’s  first  anthology  of  their  King 
Features  Syndicate-distributed  “Mup- 
pets”  comic  is  scheduled  for  release 
this  month.  The  Muppets,  Moving 
Right  Along!,  which  contains  about 
250  daily  strips,  is  published  by  Fire¬ 
side  Books. 

Various  other  kinds  of  books  based 
on  Jim  Henson’s  characters  are 
scheduled  for  release  this  year, 
including  the  Muppet  Pop-Up  Book 
from  Random  House. 

The  Muppets  will  appear  at  the 
White  House  Easter  Egg  Roll  April 
23.  Gilchrist  art  will  be  on  the  official 
program  for  the  annual  event  and  on 
balloons,  badges  and  souvenir  tote 
bags  given  to  children  and  parents  in 
attendance. 

'Peanuts’  takes  poll 

“Peanuts”  by  Charles  Schulz 
(United  Feature  Syndicate)  won  a 
Lake  County  (Ohio)  News-Herald 
comics  reader  poll,  with  92.9%  of  the 
almost  900  respondents  saying  they 
liked  it. 

The  next  four  finishers  were  “Hi  & 
Lois”  by  Mort  Walker  and  Dik 
Browne  (King  Features  Syndicate), 
91.5%;  “Beetle  Bailey”  by  Walker 
(King),  90.2%;  “B.C.”  by  Johnny 
Hart  (News  America  Syndicate — 


had  projected  launching  the  paper 
only  after  a  democratic  government 
had  been  reestablished  in  Spain.  The 
paper  is  independent  of  any  political 
or  economic  group  or  movement. 

El  Pais — the  first  Spanish-language 
journal  to  be  represented  by 
NYTSSC — has  a  circulation  of 
339,000  on  weekdays  and  551,0(X)  on 


formerly  Field  Newspaper  Syn¬ 
dicate),  87.4%;  and  “Hagar  the  Horr¬ 
ible”  by  Browne  (King),  85%. 

Despite  being  on  sabbatical,  Garry 
Trudeau’s  “Doonesbury”  (Universal 
Press  Syndicate)  finished  22nd  among 
the  37  voted-on  comics. 

“Brenda  Starr”  by  Linda  Sutter 
and  Ramona  Fradon  (Tribune  Com¬ 
pany  Syndicate)  was  dropped  by  the 
paper  after  finished  near  the  bottom  of 
the  poll.  But  it  was  reinstated  when 
many  of  the  comic’s  fans  protested. 
News-Herald  general  manager  Dud¬ 
ley  B.  Thomas  said  “Brenda”  had 
“an  intensity  of  readership  similar  to 
people  who  follow  soap  operas  on 
tv.” 

As  in  other  recent  polls,  gag-a-day 
comics  generally  did  better  than  con¬ 
tinuity  strips. 

More  to  ‘John’  suit? 

The  owner  of  the  Oakland  (N.J.) 
Twin  Cinemas  plans  to  take  his  case 
to  New  York  Appellate  Court  after 
losing  a  suit  in  which  he  claimed  a 
“John  Darling”  comic  strip  episode 
hurt  his  business  (see  E&P,  April  2, 
1983). 

The  March  24,  1983  strip  showed 
caricatures  of  Liza  Minnelli  and  Burt 
Reynolds  at  an  awards  ceremony  giv¬ 
ing  a  “Paper  Thin  Walls”  prize  to  the 
“Oakland  Mall  Twin  (Tinemas.” 
Field  Newspaper  Syndicate  (now 


Sundays.  It  publishes  three  daily  edi¬ 
tions — for  Madrid,  Barcelona,  and 
Spain  as  a  whole — as  well  as  a  weekly 
international  edition  and  a  weekly 
color  magazine. 

Its  editor-in-chief  is  Juan  Luis  Ceb- 
rian,  who  was  named  editor  of  the 
year  by  the  World  Press  Review  in 
1980  and  who  won  Spain’s  National 
Journalism  Award  in  1982. 


News  America  Syndicate)  stated  when 
the  suit  was  filed  that  the  use  of  the 
movie  theatre  name  in  the  comic  was 
coincidental. 

Tom  Batiuk  (“Funky  Winker- 
bean”)  writes  and  Tom  Armstrong 
(“Marvin”)  draws  “John  Darling.” 

‘Elwood’  tv  program 

The  Tribune  Company  Syndicate 
has  signed  a  contract  with  Hanna- 
Barbera  Productions  to  develop  the 
“Elwood”  comic  strip  into  a  Satur¬ 
day  morning  animated  tv  series. 

“Elwood,”  created  by  the  “Mot¬ 
ley’s  Crew”  team  of  Ben  Templeton 
and  Tom  Forman,  features  a  15-year- 
old  garage  band  leader  who  fantasizes 
about  rock  stardom  (see  E&P,  June 
25). 

Hanna-Barbera’s  Joseph  Taritero 
said,  “‘Elwood’  reflects  what  is  going 
on  in  today’s  teen  generation  and 
affords  us  the  opportunity  of 
developing  music  as  an  integral  part  of 
the  programing.” 

Foster’s  widow  dies 

Helen  Foster — the  model  for  her 
late  husband  Hal  when  he  created  the 
heroine  Princess  Aleta  for  “Prince 
Valiant” — died  last  month  at  the  age 
of  89.  John  Cullen  Murphy  now  does 
the  King  Features  Syndicate- 
distributed  Sunday  comic. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCC 


FEATURES  AVAILABLE 

ENTERTAINMENT 

MOVIE  REVIEWS 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views.  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOtn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

GENERAL 

REAL  ESTATE 

"GREAT  AMERICAN  CONSUMER  DER¬ 
BY,"  weekly  review.  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508. 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  4  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

HEALTH 

"Senior  Clinic."  Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty,  Authorative.  Samples.  HFM  Enter¬ 
prises  INC.  Box  307,  Edmonton,  Alber¬ 
ta,  Canada,  T5J  2J7;  (403)  973-2361. 

WINE 

"WINE  ON  THE  TABLE,"  vreekly,  425 
words,  William  Clifford,  Box  295,  Morris 
CT  06763;  (203)  567-5336. 

MONEY 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th.  Temple  TX  76501. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

PUBLISHER  of  highly  respected  social 
journal  on  Florida's  Gold  Coast  wishes  to 
expand  operations.  Seeks  top  grade 
working  associate  to  act  as  co- publisher/ 
editor.  Some  capital  as  well  as  outstand¬ 
ing  record  required.  Write  P.L.,  Box 
591,  Palm  Beach  FL  33480. 

ALAN  G  LEWIS.  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

EDWIN  0.  MEYER.  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 

THE  INDUSTRY'S 
MEETING  PLACE... 


ANNOUNCEMENTS 


NEVIfSPAPER  BROKERS 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES.  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Cleanwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St.  NW 
Washington  ()C  20(X}5 
(202)  NAtional  8-1133 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 


J  EPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consu  Itants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  752-7053 


To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 
Call  Day  or  Night;  (614)  889-9747 
PO  Box  20533,  Columbus  OH  43220 


NEWSPAPERS  FOR  SALE 

I 

BOSTON — young  growing  established 
tabloid  shopper  serving  affluent 
bedrooms  of  the  Big  Bean— Ready  for 
absorption.  Excellent  tax  carry  over- 
$150,000  firm.  Owner  financing.  Box 
I  73,  Hardwick  MA  01037. 


!  EXCLUSIVE  South  Texas  county  seat 
I  weekly,  near  coast.  $300K.  Associated 
!  Texas  Newspapers.  Inc.,  Bill  or  Ed 
Berger,  1801  uposition  Blvd.,  Austin 
TX  78703;  (512)  476-3950. 


i  GR0WINGWEEKLY(2200paid)inlove- 
I  ly  growing  Massachusetts  area, 
j  $65,000  gross.  Box  7155,  Editor  & 
I  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PACIFIC  NORTHWEST  weeklies,  beauti¬ 
ful  coastal  area.  Exclusive,  full  web 
plant,  profitable,  high  grovirth,  gross 
$750,()00.  $1  million.  Terms. 

IOWA  WEEKLIES,  with  shopper,  1983 
gross  $814,900,  project  $^876.5^ 
$130,000  in  net,  owner's  salary, 
$1.2  million,  terms. 

KANSAS  COUNTY  SEAT  weekly, 
exclusive,  well  run,  gross  $153, 524,  net 
$53,000. 40%  down,  terms,  top  equip¬ 
ment,  3800  circulation. 

MISSISSIPPI  WEEKLY,  exclusive  in  its 
county,  4000  circulation,  gross 
$225,000.  $265,000,  $75,000  down, 
10  years,  12%  interest. 

WEEKLY  &  SHOPPER,  exclusive  in  col- 
I  lege  town,  midwest,  not  far  from  metro 
area,  gross  $2O0,3OO.  Terms  on 
$210.(^. 

'  For  information,  write: 

i  ROBERT  N.  BOLITHO 

I  PO  Box  7133,  Shawnee  Mission,  Kansas 
66207. 


I  TEN  MIDWF.ST 

;  PAPERS  FOR  SALE! 

;  Located  in  statesof  Indiana  (3),  Wiscon- 
I  sin  (2),  Missouri  (1),  Iowa  (2),  Kansas 
(1),  and  Illinois  (1). 

All  realistically-priced  so  that  current  net 
!  will  service  debt  and  provide  living. 

I  Grossing  from  $75,0(JO  to  $355,000. 

I  Downpayments  from  $15,0OO  to 
$80,000. 

I  Include  9  weeklies,  and  one  small  daily. 

{  If  you  are  a  serious  buyer,  contact  us 
now. 

Roy  Holding  &  Associates 
PO  Box  212,  Galva  IL  61434;  (309) 
932-2270. 

Roy  Holding  Dave  Kramer 

(309)  897-2412  (217)  ''84-4736 


MONTANA  mountains,  county  seat, 
excellent  capital  gain  situation, 
$25,(X)0  investment  on  $75,000.  Jep- 
son  &  Associates,  John  T.  Cribb,  PC  Box 
1220,  Townsend  MT  59644;  (406) 
266-4223. 


OHIO  BUSINESS  PUBLICATIONS 
Four  monthlies,  gross  $420,000,  over 
I  20,000  paid,  terms  available. 
CENTRAL  Ohio  weekly  newspaper, 
$90,000  gross,  very  profitable. 

RCA  Associates.  Inc. 

I  2700  Dublin-Granville  Road 
I  Columbus.  Ohio  43229 

I  (614)  890-0000 


SUCCESSFUL  TV  Magazine  Zone  3. 
Unlimited  growth  potential.  $50,0(X). 
Reason  for  selling;  We  own  another  TV 
Magazine  (same  name)  in  neighboring 
city.  Only  serious  inquiries  from  those 
wtiio  love  publishing.  (919)  471-0378. 


UPSTATE  New  York  weekly  grossing 
I  $90,000.  Owner  will  finance.  (914) 
I  439-4601. 


I  NEWSPAPER  BROKERS 
KNOW  THAT 

I  E&P  CLASSIFIEDS 
I  GET  THEM 
THE  BUSINESS! 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification- 


Assign  a  box  number  and  mail  responses  daily. 


-Till  Forbidden 


Please  Indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS  !  INDUSTRY  SERVICES 


NEWSPAPERS  WANTED  I  CIRCULATION  SERVICES 


SOLID  GROUP  seeks  Southeast  news-  LEVIS  SALES  SELLS!  The  finest  quality 
paper  doing  $600,000  to  $2  million  in  new  home  delivery  customers  via  tele¬ 
revenues.  Well  qualified  financially.  Re-  phone  sales  and  boy  crews,  national  re¬ 
ply  with  details.  Box  7200,  Editor  &  ferences,  for  action  call;  (201)  966- 
Publisher.  5250. 

WILL  consider  buying  small  daily  In 

western  Sunbelt.  Brokers  okay.  Box  MARKETING  A 

7078,  Editor  &  Publisher. 

READERSHIP  RESEARCH 


WE  HAVE  buyers  with  money  looking  for 

5ood  weeklies  and  any  size  shoppers, 
epson  &  Associates,  John  T.  Cribb,  PO 
Box  1220,  Townsend  MT  59644;  (406) 
266-4223. 

PUBUCATIONS  AVAILABLE 

■HOW  TO  MAKE  $100,000  A  Year 
Publishing  Newsletters."  Free  details. 
Box  34312,  Bethesda  MD  20817. 

NOW  IS  THE  BEST  TIME  in  years  to  buy  i 
a  newspaper.  To  help  you,  we  will  sell  j 
100  copies  of  "How  to  Purchase  a  News-  ; 
paper  and  Succeed”  by  Jay  Brodell  for  i 
$12.50.  That's  $10  off  regular  price,  j 
This  offer  good  until  April  30.  Mountain 
West  Publishing  Co.,  Box  1841,  Grand 
Junction  CO  81502.  Hurry. 

PUBUSHERS  CONSULTANTS 

NEED  THIRD  PARTY  ADVICE  ! 

If  you  have  concerns  about  I 

Data  Processing,  Finance,  Planning  j 

or  other  management  concerns  j 

Contact  j 

TPG  MANAGEMENT  SERVICES 

PO  Box  7461  I 

Mission  Hill  CA  91346  j 

(818)  366-9653  i 


SHOPPING  GUIDES 

ESTIL  CRADICK 
950  Parkwood  Drive 
Dunedin  FL  33528;  (813)  733-1678 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  Its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis- 
I  ing  base. 

I  We  aim  to  become  part  of  your  manage- 
i  ment  team.  From  our  presentations  to 
I  top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
{  Director  of  Newspaper  Research,  Jack 
■  Brodbeck  collect,  at  (305)  746-3335. 

!  OMNI-RESEARCH 


To  onswar  box  number  odi  in 

EDITOR  &  PUBLISHER 
Addrau  your  reply  to  the  box  number 
given  in  the  od,  c/o  Editor  &  Publiihar, 
S7S  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Inclu^ 
only  material  which  con  be  forwarded  in 
a  large  monilla  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1984 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.70  per  line.  1  week  — $3.15  per  line. 

2  weeks— $4.20  per  line,  per  Issue  2  weeks— $2.60  per  line,  per  issue. 

3  weeks— $3.50  per  line,  per  issue.  3  weeks— $2.30  per  line,  per  issue. 

4  weeks— $2.90  per  line,  per  Issue.  4  weeks— $2.10  per  line,  per  issue. 

Add  $4.75  per  Insertion  lor  box  service.  Add  $3.25  per  insertion  lor  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Poblishor 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT 
&  SUPPLIES 


CAMERA  t  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  Is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package  I 
available.  Write  or  call  for  brochure  and  I 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436:  (707) 
887-7141.  ! 


CIRCULATION-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box  68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  ^ckages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck-  ' 
uk.  Publisher  Control  Systems,  223  W  i 
5th,  Shawano  Wl  54166;  (715)  526-  ! 
6547.  ' 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports.  | 
Pacific  Sun  Computer  Systems.  Box  ' 
5553,  Mill  Valley  CA  94942;  (415)  | 
383-4500. 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


CIRCULATION— ACCOUNTING- 
ADVERTISING— AR  ! 

Software.  Hardware  or  Both  j 
No  newspaper  should  be  without  OUR  I 
systems!  Why?  Because  WESTERN  | 
COMPUTER  has  developed  newspaper  | 
software  with  quick  access  inquiry  for  all  | 
sized  properties,  weeklies  and  dailies.  I 
Circulation,  Accounting,  Advertising,  A/ 
R.  These  are  total  systems  to  handle  all 
your  needs.  They  are  tailored  to  your 
operation.  You  will  be  amazed  at  the 
comprehensiveness  of  each  of  these. 
They  are  user-friendly  and  cost  efficient. 
Write  for  more  information. 

WESTERN  COMPUTER 
PO  Box  1304 
North  Platte  NB  69103 
Or  Call 

Dan  Sikorski— (308)  532-6000  > 
Max  Miller— (308)  532-6700  I 


To  take  your  used  press,  hard-  | 
ware  (or  software)  that's  been  sit-  i 
ting  idly  by,  and  put  it  back  into  I 
production!  { 

Perhaps  you  can't  use  that  par¬ 
ticular  equipment  ...  but  we'll  | 
bet  you  could  sure  use  the  space  ! 
it  occupies. 

Consider  the  dozens,  perhaps  | 
hundreds  of  square  feet  being  | 
lost  in  storage  of  unused  equip-  | 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is  | 
money— hundreds  of  dollars  j 
worth  of  your  space  can  be  I 
opened  up  for  as  little  as  $2.80  a  j 
line  of  our  space!  We'll  put  that  I 
equipment  back  into  production  | 
for  you  in  someone  else's  plant—  I 
and  produce  a  profit  for  you  to  ; 
boot!  I 

E&P  CLASSIFIEDS  I 
(212)  752-7050  ; 


COMPUTER  TERMINALS 


FOR  SALE 

10  used  Mycro-Tek  MC  4003  VDT  and 
keyboard.  $2000  each.  Contact  Guy  I 
Larson.  800-548-0003. 


FOR  SALE 

12  Used  Mycro-Tek  MC4003 
VDT  and  Keyboard; 
$2000  each  or  best  offer 
Contact:  Guy  Larson 
(800)  548-0003 


EQUIPMENT  ft  SUPPUES 


MAILROOM 


MUST  SACRIFICE 

(3)  PHILLIPSBURG  (Bell  &  Howell)  4- 
Station  Royale  Inserters  with  New  Style 
Flip-Over,  Tables,  Conveyor  &  Meter 
Base.  PHILLIPSBURG  (Bell  &  Howell) 
4-Station  Inserter— Model  7200 
Expediter  with  Several  Deluxe  Features. 
PHILLIPSBURG  (Bell  &  Howell)  3- 
Station  &  2-Station  Inserters. 

CHESHIRE  Model  525/E  Automatic 
Labeling  Machine  with  Multiple  Compu¬ 
ter  Head  &  12' Conveyor.  MAGNACRAFT 
(Bell  &  Howell)  Model  1530  M-870 
Automatic  Labeling  Machine  with  Multi¬ 
ple  Computer  Head  &  Long  Conveyor 
(Brand  New). 

FASSON  Automatic  Labeling  Machine 
Model  HJ-4M. 

I 

(2)  BUNN  Tying  Machines.  j 

A.B.  DICK,  MULTILITH  &  ITEK  Offset 
Presses,  etc.  Cold  Composition,  ITEK 
175  Electrostatic  Platemaker,  etc.  | 

This  IsAOne-Time  Offering  And  Will  Not 
Be  Repeated.  For  UNBEATABLE  Low 
Prices  And  Full  Details  Phone:  TOLL 
FREE  800-521-7301  or  LOCAL  (313) 
547-6200.  ALL  DATA  MEDIA-1421 
Hilton  Road— Femdale  Ml  48220. 


•  24P-48P  and  72P  SHERIDAN/ 
HARRIS  stuffers  guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX.  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


SHERIDAN  72-P  inserter,  factory  re¬ 
built,  guaranteed,  available 
immediately.  Reply  to  Box  6776,  Editor 
&  Publisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  (jOOO  running  con¬ 
dition.  $15,()00  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14,00G  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


I 

I 

JOIN  OUR  CONTRACT  CREW!  I 


.  .  .Those  individuals,  companies,  syndicates  that  know  the  | 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and  | 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy  i 
within  our  regular  deadline  times,  monthiy  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry.  I 

E&P  CLASSIFIEDS 

Rates  on  Request  i 

(212)752-7050 


FOR  SALE:  Hopper  Loaders  for  24-48- 
72-P  Harris  Late  Model  Stuffers.  Like 
new.  Priced  right.  Box  7174,  Editor  & 
Publisher. 


GOOD  RECONDITIONED  Cheshire  and  I 
Magnacraft  labeling  machines  with  sing-  I 
le  and  multiwide  label  heads  and  quarter  | 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MULLER  227S  Inserter  with  7  stations 
in  good  condition.  Reply  to  Mr.  Zito,  Post 
Publishing  Company,  410  State  Street, 
Bridgeport  CT  06604;  (203)  333-  ! 
0161,  Ext.  311. 


MULLER  227,  Muller  EMIO  and  Kansa  | 
Inserters  with  5  stations  in  excellent  : 
condition,  available  immediately  « ith  I 
full  warranty.  Installation  and  trainirig  , 
also  provided.  Reply  to  Grwhic  Manage-  i 
ment  Associates,  Inc;  (61/)  481-8562.  ; 


EQUIPMENT  &  SUPPUES 


MA/LROOM 


SHERIDAN  72Pand  48P  Inserters,  fac¬ 
tory  rebuilt,  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 

hoppers  factory  guaranteed 

NEW  Folded  Edge  First  Delivery  System 

for  Sheridan  Inserters 

Sheridan  72*’  and  48P  hopper  loaders. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  kMboard. 
fdab  Shrink  VVrap. 

Ferag  H-5C0  and  HS-80  Counter  Stack- 
ers-^tory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
dod  P9C0rs 

Signode  ML2EE  and  MLN2A  Tying 

McCain  Model  660-20  Inserter  with  8 
insert  stations,  brand  new  condition,  two 
years  old. 

All  ^uipment  in  excellent  coik! ition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA01772;  (617)  481-8562 


E&P  CLASSIFIEDS 
We  move  mechinery! 
(212)  7S2-70S0 


MISCELLANEOUS 


ITEMS  FOR  SALE:  5  BPRE  punches  for 
Harris  2200  plus  2  BPREs  tor  P0P8;  2 
Tl  Silent  700  (733s)  ASR  twin  magazine 
tape  cassettes;  6  Fairchild  perforators, 
430/Electroset— not  all  complete;  1 
Extel  printer,  AF  ribbon  rnodei  6  level 
TTS  coding,  8V^"  paper  with  stand;  7 
tape  winders,  electrical;  3  tape  wind^, 
manual;  1  PDP81  with  4  tape  drives;  1 
model  4302  Mohawk  printer;  1  ASR 
Teletype,  model  35;  2  Compuscan 
Alpha  scanners  (1  for  parts  not 
operating).  Available  now.  Call  Bud  Fix; 
(215)  ^0-6163  or  Bob  Reinhard; 
(215)  820-6140. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


Newsprint— Specialties,  colors,  con¬ 
verting.  David  F.  Hoy-Paper  Sales,  Cor- 
taro  P2  85230  602/297-9976;  NY  2 1 2/ 
557-3232 


NEWSPRINT— SAVE  $.  Why  pay  full  list 
price  for  newsprint?  Even  if  there  is  a 
price  increase  as  scheduled,  I  will  save 
you  $30- $40  per  ton  on  prime  Canadian 
newsprint.  Up  to  500  ton  per  month 
available.  Any  size.  For  Northeast  or 
Midwest  delivery  only.  Box  7171,  Editor 
&  Publisher. 


PHOTOTYPESETTING 


AM.  CG  TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


COMPSET  510/  504,  5  years.  PMA, 
$5000:  COMPSET  3500  WIDE  /  504, 
Program  24,  Rev  Dead,  $7800;  COM- 
PSEr4510  /  504,  Program  23,  $7000 
Guaranteed.  Bob  Weber;  (216)  831- 
0480. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUWRITER  TG  I.  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


CG  TYPESETTERS.  Execuwriter  II, 
$950:  7200  Blue,  $1950;  Edit  1750, 
$2500;  CG  Preview,  $4000;  CG  ICI, 
$2500;  Permakwik  with  dryer  (NEW), 
$1950;  RCP  101,  $950.  WSI;  (216) 
729-2858. 


USED  COMPUGRAPHIC  FONTS:  Comp 
IV,  Editwriter,  Trendsetter,  Unisetter, 
(choose  from  Library  of  over  400  strips) 
$125  add  $20  per  ITC  Track.  (1000 
Series  K/B  Layout  $100  plus  $15  per 
ITC  Track).  Bob  Weber;  (216)  831- 
0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


QUADRITEK  1200,  12  Fonts,  RP- 
Processor,  3  years,  $6400;  QUAD¬ 
RITEK  1200  LR,  17  Fonts,  PMA, 
$5000;  QUADRITEK  1201,  Dual  Disk, 
13  Fonts,  2  years,  $6500.  Bob  Weber; 
(216)  831-0480. 


TYPESETTERS.  Unisetter  LR,  $5250; 
Preview  505,  $3000;  Unified  Com¬ 
poser,  $2500;  MDR,  $1250;  FDR, 
$1250;  Uniscan,  $1250,  Uniterm, 
$950;  Unisetter  Spare  Parts  Kit,  $500. 
WSI;  (216)  729-2858. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


ALL  IN  EXCELLENT  CONDITION! 

1  Compugraphic  Unisetter— LR 
1  Direct  Entry  Keyboard 
1  Mini  Disk  Reader 
1  Font  Cabinet 

4  Mini  Disk  Terminals  with  format  option 
(and  printer) 

3  Mini  Disk  Terminals  without  format 
option 

Equipment  can  be  sold  as  units  or  sepa¬ 
rately.  Call  Graph-X;  (215)  439-1942. 


EDIT  7500  HR,  RevD,  7  Strips,  4 years. 
Low  Use,  $8500;  EDIT  7500  LR,  RevC, 
$6900;  EDIT  7700  LR,  Rev  D,  4  years, 
PMA,  $8250.  Guaranteed.  Bob  Weber; 
(216)  831-0480. 


CASH  FOR 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


AKI  keyboards  (5).  PPS  4  /  8  auto¬ 
counts.  Includes  2  spare  parts  kits.  A 
real  bargain.  (713)  521-1089. 


USED  AM  VARITYPER  DISC;  Choose 
from  Library  of  over  500  discs.  $95 
each;  add  $15  per  ITC  Track.  Guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 


WANTED — Compugraphic  Videosetter 
Universal  with  external  Dataport  and 
spare  parts  kit.  Call  The  Bradford  Era  at 
(814)  368-3173  and  ask  for  Joe  Errera 
or  John  Satterwhite. 


CG  MDT-350,  $3300.  With  com¬ 
munication  interface.  $3550.  Ter¬ 
minals  are  reconditioned  with  warranty. 
Graphic  Systems  Exchange.  Inc;  (716) 
385-3027. 
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j  EQUIPMENT  &  SUPPLIES 
I  PRESSES _ 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary  | 
Pasters  ' 

Goss  Urbanite  4  units  i 

Goss  Urbanite  3  color  units  | 

Goss  Urbanite  10  units  new  1980  ! 

Goss  Urbanite  1000  series  V*  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Communi^  5  units  1976  i 

!  Goss  Community  6  units,  SC  folder, 

I  1974 

Goss  Community  folders,  drives  & 

I  accessories 

I  Goss  Suburban  1500&  1600  series,  10  { 
unit  2  folders  ; 

Goss  Suburban  add-on  units  (1000 
j  series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
I  HARRIS 

i  Harris  1650  add-on  unit 
;  Harris  1650  6  unit  press 
!  Harris  845  4  units,  folder 
I  Harris  845  8  units,  2  folders  I 

Harris  V-25  5  units  1973  with  folders  ; 
:  Harris  V-25  8  units  1982  I 

I  Harris  V-15A  add-on  unit  1976  I 

Harris  V-22  4  units,  folder  I 

I  Harris  folders,  roll  stands,  upper  balloon  | 
I  formers  &  drives 

I  Harris  VISA,  8  units,  1974  i 

I  Harris  V25  upper  balloon  former  1 
j  KING  I 

3  Colorking  units  1969  I 

2  Newsking  units  1979  | 

I  2  KJ-6  folders  1979  I 


2  Martin  Flying  Pasters  rated  at  1400  I 
FPM  1979  j 

2  Cary  Silicon  Applicators  I 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

i  Count-O-Veyors  104,  105,  106,  108  i 
I  Complete  presses  or  components  sold  | 
I  separately  | 

I  WANTED:  Newspaper  presses  and  | 
1  accessories  I 

I  PEC  INCORPORATED 
97  Marquardt  Drive  I 

Wheeling  (Chicago)  IL  60090  j 
(312)  459-9700  Telex  206766 


I  GOSS  COMMUNITY  UNITS 
I  2-units  1977 
3-units  1974 
I  3-units  1972 
i  6-units  1970 

I  GOSS  FOLDERS  ! 

2-SC  1972  40  and  50  HP  j 

2-Community  1974  6-web  capacity,  20  I 
and  25  HP 

Will  sell  individual  components.  Call  for  | 
installed  prices.  Offered  exclusively  by  i 
OFFSET  WEB  SALES,  INC  i 
73  N  SUNSET  DRIVE  i 

CAMANO  ISL  AND  WA  98292  I 
(206)  387-0097  i 


'  REBUILT  URBANITE  UNITS  ! 
!  ; 
I  1.  Individual  components  or  complete  ! 
'  presses.  i 

I  2.  Units  are  stripped  down  to  the  side  ; 
I  frames  and  restored  to  like  new  condi¬ 
tion. 

,  3.  Cost  is  approximately  half  of  replace-  > 
I  ment  price. 

'  4.  Exchange  program  available  to 
!  minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 

'  IPEC,  INC.  97  Marquardt  Drive,  Wheel-  ‘ 
ing  IL  60090;  (312)  459-9700,  Telex  ; 
I  20-6766. _ ! 

I  W*  mov*  machinery! 

EftP  CLASSIFIEDS 
I  (212)752-7053  | 


6  units  Newsking,  1974 


‘wsking,  ia/4 
MISCELLANEOUS 


-  I 

EQUIPMENT  &  SUPPLIES  1 

_ PRESSES _  I 

GOSS  METRO,  4  units,  half  deck,  1973  j 
Urbanite,  6  units,  3/color  units  ' 
Urbanite,  add  on  units,  3/color  units  | 
Suburban,  4  units  and  5  units 
SSC  Community,  21 '/i",  8  units  ■ 
SSC  Community.  4  units,  VOP 
SSC  Community,  4  units,  1977-82 
SC  Community,  7  units,  1969-76  1 

SC  Community,  4  units,  1976-77 
Community,  2  units.  1970  I 

SC,  SU,  Urbanite  folders  in  stock 
immunity.  Urbanite  units  in  stock 
HARRIS  1650,  6  units,  excellent  I 
845,  several  presses  I 

V25:  6  units,  1972-74 
V15D,  2  units,  1979  | 

V15A,  8  units  and  6  units  i 

Add-on  Harris  units  and  folders 
Solna  Color  King,  4  units,  1981  | 

News  King  add-on  units  i 

ONE  Corp/Atlanta  I 

(404)458-9351  Telex  700563  j 

Harris  1650  ! 

6  units,  2: 1  double  folder  u  1975.  Press  ’ 

in  excellent  state  of  mechanical  repair,  i 
Located  at  40,000  circulation  daily;  ' 
producing  superb  quality  work.  Will  con-  { 
sider  selling  individual  components  of  I 
this  press.  Available  August/September.  I 
Offered  exclusively  by:  { 

ONE  CORP 
ATI  ANTA  RA 

(404)458-9351  Telex  700563  , 


SC  FOLDER  with  upper  former  and  2  i 
Community  units — 1972  i 

4  unit  grease  Community  press  j 

Grease  lubricated  Community  add-ons  | 
2  unit  1000  series  Suburban 
4  unit  1100  series  Suburban 
6  unit  Urbanite  press  complete  with  tri-  j 
color  unit  and  upper  former 
Urbanite  tri-color  unit — 1967  I 

Urbanite  add-on  units — 1962  ! 

Urbanite  Va  folder  I 

Urbanite  folder— 1964  i 

4  unit  Harris  V15A  with  JF12— 1972  | 

VI 5A  add-on  units  1975/76  ! 

2  unit  News  King  with  KJ4  i 

News  King  and  Daily  King  add-on  units  ! 
KJ4  folder  | 

KJ6  folders— your  choice  of  3  I 

KJ8  with  upper  former— 1976 
4  unit  Color  King— 1963 
Gregg  Imprinter  for  V15A 
Acumeter  Paster 

Offerred  exclusively  by; 

INLAND  NEWSPAPER  I 

MACHINERY  CORP.  i 

PO  Box  15999  I 

Lenexa,  Kansas  66215  I 

(913)  492-9050  Telex  4-2362  | 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22^4  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22y4  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift.  4000  pounds 
Datsun4000  pounds,  paperclamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC 
(213)  256-4791 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22%"  cutoff, 
running  at  66"  web  width.  72  inch  web 
width,  5  printing  units.  2  folders,  5 
RTP’s.  Optional  oven  and  chills  for  co¬ 
ated  paper.  Ideal  for  daily  newspaper 
with  high  pagination.  Priced  reasonably. 
$500,000  or  best  offer.  Ipec 
Incorporated:  (312)  459-9700. 


7  unit  Goss  Community.  2  folders,  1968 
5  unit  RZ  Polygraph,  17x24Vi” 

4  unit  Goss  Urbanite,  1970 
4  unit  Harris  V-15D,  1980 
4  unit  News  King,  rebuilt 
4  unit  Harris  V-15A,  1971 
4  unit  Color  King.  1966 
3  unit  Harris  V-22 
2  unit  Color  King  heatset,  1980 
2  unit  Goss  Urbanite  units  only 
Harris  2  color,  25x38”  sheetfed  press, 
$36,000 

Newman  &  Associates,  208  Nichols  Rd., 
Suite  229,  Kansas  City  MO  64112. 
(816)  756-3350  Telex  80-4294 


5  UNIT  GOSS  C38  239/16,  2  Butlers, 
ovens.  Combi  folder,  2  Martin  web 
guides;  (818)  885-5995. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you’re  a  publisher  with  surplus  equipment 
on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are  looking  for 
to  fill  that  open  position  at  your  paper.  And,  Positions  Wanted  advertis¬ 
ers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


URBANITE,  8  units.  22%".  1965  | 

Urbanite,  10  units,  239/16",  2  3/C 
units.  1976 

Suburban,  14  units,  1000-1 100  series, 

4  folders,  all  or  part 
Harris,  845,  8  units,  1976 
Goss,  Mark  I,  add  on  22^4" 

Goss,  Mark  I,  21W,  4  units 

BELL-CAMP  INC  | 

465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407  ! 

(201)  796-8442  Telex  130326 


10  UNITS  Goss  H.V..  21"  cut-off  x  36", 
two  folders  with  ‘/i  fold.  5  Butler  #80  SE 
splicers.  Contact  H.  Rosenberg  A.C.; 
(716)  876-6410. 


WANTED  TO  BUY  \ 

CHESHIRE  and  Phillipsburg  any  condi-  ! 
tion.  Call  collect  Herb  (201)  289-7900.  ■ 
AMS,  1290  Central  Av.  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter  ' 
folder.  Must  have  immediately.  (206) 
387-0097. 


•IDAB  440  Counter  Stacker, 

•Muller  227  Inserter, 

•Signode  MLN2  or  MLN2A  Tying  I 
Machines.  Reply  to  Graphic  Manage-  I 
ment  Associates;  (617)  481-8562.  i 


SHERIDAN  48-P  or  72-P  inserter,  in 
operational  condition.  Reply  to  Box 
6777,  Editor  &  Publisher. 


HELP 

WANTED 


_ ACADEMIC _ i 

COORDINATOR.  PUBLIC j 
INFORMATION.  Responsible  for  prepar-  | 
ing  news  and  photo  releases  and  produc¬ 
ing  official  publications;  also,  for 
supen/ising  student  publications  and/or 
teaching  other  college-level  courses. 
Bachelor's  degree  in  an  appropriate  field 
required;  master’s  degree  or  experience 
in  media  and  education  preferred.  Salary 
competitive  based  on  experience  and 
education.  Annual  contract  beginning 
on  or  before  June  1.  Apply  by  May  7  to  ! 
Vice  President  Earl  Cochran,  Gulf  Coast  j 
Community  College,  5230  W.  Highway  | 
98,  Panama  City  FL  32401.  GCCC  is  an  | 
affirmative  action  institution. _ 


DRAKE  UNIVERSITY  has  a  tenure-track 
opening  for  a  person  to  teach  reporting 
and  mass  communication  law  courses. 
PhD,  JD  or  ABD  required.  Applicants 
should  have  professional  reporting/ 1 
editing  experience.  For  more 
information,  send  resume  or  inquiry  to  I 
Dean  Herbert  Strentz,  School  of  Journal-  i 
ism  and  Mass  Communications,  Drake  I 
University,  Des  Moines.  Iowa  50311. 
Deadline  application:  May  7  or  until 
position  is  filled.  I 

JOB  ANNOUNCEMENT  j 

The  School  of  Communications,  Univer¬ 
sity  of  Washington,  is  seeking  a  pro¬ 
fessional  journalist  to  help  establish  a  I 
News  Bureau  to  cover  the  King  County  \ 
(Seattle),  Washington  metropolitan  I 
area.  The  individual  will  direct  liaison  | 
with  daily  and  weekly  newspapers  and  i 
broadcasting  station  clients  in  the  \ 
region,  and  will  supen/ise  a  staff  of  adv¬ 
anced  undergraduate  print  and  broad-  j 
cast  journalism  students  in  gathering  i 
and  iveparing  news  reports.  ! 

PERSONAL  QUALIFICATIONS  ' 

MA  degree  or  equivalent  desired.  i 
Ten  years  or  more  experience  in  a  ma¬ 
jor  market  news  operation  with  emphasis  I 
on  local  reporting.  I 

A  willingness  to  work  closely  with  both  i 
journalism  students  and  faculty.  I 
The  ability  to  bring  an  innovative  or 
fresh  approach  to  news  coverage  of  a  | 
major  urban  area.  i 

This  position  brings  with  it  an  appoint- 1 
ment  asa  non-tenured  lecturer  on  the  ! 
School  of  Communications  faculty.  ! 
Starting  salary  is  between  $27,000  and 
$33,000,  depending  on  qualifications. 
Applications  received  BEFORE  MAY  1,  i 
1984  will  be  given  prefe'!;nce.  ! 

Send  applications  to:  I 

Professor  Don  R.  Pember  | 

School  of  Communications,  DS-40  | 

University  of  Washington  , 

Seattle,  Washington  98195  ; 

ASSISTANT  PROFESSOR  to  fill  in  for  2  ' 
years  for  faculty  member  on  leave.  Teach 
reporting,  editing,  related  courses. 
Applicant  should  have  at  least  5  years  in  I 
professional  journalism  and  MA  or  PhD.  j 
Position  begins  September  15,  1984,  I 
Send  resume  and  reference  list  by  May  { 
15  to  Lyle  Harris.  Communication] 
Department,  Western  Washington  Uni¬ 
versity,  Bellingham  WA  98225;  (206) 
676-3246.  AWEOE.  ! 

SCIENCE  REPORTER/EDITOR.  Cover  j 
science-related  news  at  large  research  I 
university.  Salary  $18-22,000.  Must  i 
have  bachelor's  degree/five  years  I 
experience  as  a  science  reporter/writer. 
Send  letter,  resume,  3-5  writing  sam¬ 
ples  by  May  15  to  Pat  Murphy,  University 
News  Service,  19  Bascom  Hall,  Univer- ! 
sity  of  Wisconsin-Madison,  Madison  Wl  ! 
53706.  The  University  of  Wisconsin- ; 
Madison  is  an  equal  opportunity/ 1 
affirmative  action  employer. _ j 


WHAT  HELPS  US 
.  .  .HELPS  US 
HELP  YOU 


To  expedite  your  questions,  claims  and  payments  regard-  | 
ing  classified  invoices,  please  RETURN  THE  YELLOW  i 
COPY  OF  THE  INVOICE  WITH  YOUR  PAYMENT,  and  refer  ' 
to  the  invoice  number  in  all  correspondence  regarding  ' 
your  bill.  This  will  assure  proper  credit  to  your  account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


The  Department  of  Journalism  and  Mass  | 
Communications  at  the  University  of 
Northern  Colorado  announces  a  search 
foranASSISTANTPROFESSORtoteach  I 
courses  in  techniques  of  advertising,  I 
publications  production,  media  plann-  | 
ing,  advertising  regulations,  public  rela-  I 
tions,  and  introduction  to  journalism  and  | 
mass  communications.  MA  required.  ! 
PhD  preferred.  College-level  teaching  | 
and  professional  experience  required.  ] 
Executive  experience  with  a  national  I 
advertising  agency  desired.  | 

This  is  a  one-year,  non-renewable  i 
appointment.  Salary  is  commensurate  | 
with  qualifications  andgxperience.  Ap-  ! 
plications  must  include  a  curriculum  I 
vita,  transcripts,  three  references,  and  a  I 
cover  letter  by  the  applicant  indicating  I 
his/her  qualifications  for  the  position.  , 
Applications  will  be  accepted  only  if 
postmarked  no  later  than  April  20, 
1984.  Send  to:  Dennis  Motimoto,  I 
Screening  Committee  Chair,  ; 
Department  of  Journalism  and  Mass  , 
Communications,  University  of  Northern  . 
Colorado,  Greeley  CO  80639.  UNC  is  an  | 
Affirmative  Action/Equal  Opportunity  ; 
employer.  I 


THE  UNIVERSITY  OF  MISSOURI  j 
SCHOOL  OF  JOURNALISM  is  searching  | 
for  an  assistant  professor  of  journalism  I 
to  teach  copy  editing  courses.  The  per-  1 
son  selected  will  do  both  classroom  ! 
teaching  and  work  with  students  to  pro-  | 
duce  the  school’s  general-circulation  I 
daily  newspaper.  An  advanced  degree  is  ! 
desired,  and  substantial  media  j 
experience  is  necessary.  Salary  negoti-  ; 
able.  Send  resume,  including  refer¬ 
ences,  to  Brian  Brooks,  Search  Com¬ 
mittee  Chairman.  PO  Box  838,  Colum¬ 
bia  MO  65205.  The  University  of  Mis¬ 
souri  is  an  Affirmative  Action/Equal 
Employment  institution. 


JOURNALISM  associate  or  assistant 
professorship,  depending  on  quali¬ 
fications  of  applicant,  to  begin  August 
27  in  pleasant  Northern  Idaho  sur¬ 
roundings.  Tenure  track,  10  month  per 
year  appointment  with  competitive  sal¬ 
ary.  Teaching  assignment  will  include 
advanced  print  journalism  courses  and 
Intro  to  Mass  Communication.  Masters 
required,  doctorate  and  teaching  and 
professional  experience  desired.  Send 
letter,  vita,  copies  of  samples  of  work, 
names  and  phone  numbers  of  three  re¬ 
ferences,  and  transcripts  to  Journalism 
Search  Committee,  School  of  Com¬ 
munication,  University  of  Idaho,  Mos¬ 
cow  ID  83843.  Deadline:  When  suf¬ 
ficient  qualified  applications  are 
received,  but  not  before  June  1.  AA/ 

EEO. _ 

MASS  MEDIA  GENERALIST  to  teach 
survey,  general  interest  and  skills 
courses  in  professionally-oriented  grow¬ 
ing  mass  communications  department. 
Experience  in  printer  broadcast  lournal- 
ism  and/or  advertising/public  relations 
desired.  New  tenure  track  position  effec¬ 
tive  August  1,  1984.  PhD  in  mass  com¬ 
munications  preferred,  ABD  considered . 
Assistant  professor  rank.  Send  applica- 
tion,  resume,  three  letters  of 
recommendation  by  May  21,  1984,  to 
Dr.  Alex  Nagy,  Chairman,  Department  of 
MassCommunications,  POBox51,  Mid¬ 
dle  Tennessee  State  University,  Mur¬ 
freesboro  TN  37132.  MTSU  Is  An  Equal 
Opportunity  Employer. 

ASSISTANT  PROFESSOR/ 
INSTRUCTOR,  for  Fall  1984.  Public  Re¬ 
lations:  teach  principles  and  practices, 
methods,  some  journalism  courses.  PhD 
(preferred)  or  MA/MS  in  Journalism  or 
Public  Relations,  minimum  2  years  pro¬ 
fessional  PR  experience  required  and 
teaching  experience  desirable.  Salary 
competitive.  Deadline:  May  1,  1984. 
Application  letter,  resume  and  3  refer¬ 
ences  to  Office  of  Faculty/Staff  Rela¬ 
tions,  SUNY  College  at  Brockport, 
Brockport  NY  14420. 


ADVERTISING  ADVISER 
Collegian  Inc.,  publisher  of  The  Daily 
Collegian,  Penn  State's  morning  news¬ 
paper,  circulation  19,(X)0.  Collegian 
Inc.  also  publishes  The  Weekly  Collegian 
and  Collegian  Magazine.  Our  organiza¬ 
tion  includes  a  Professional  Stan  of  23 
people,  including  advisers  and  produc¬ 
tion  employees,  and  a  student  staft  of 
approximately  250. 

C^ll^ian  Inc.  is  a  self-supporting  non¬ 
profit  organization  with  a  current  annual 
budget  of  $1.1  million. 

This  is  a  full-time  career  position  for  a 
person  with  qualifications  and  potential 
in  management,  teaching  and  all  areas 
of  newspaper  advertising. 

Required:  Writing  ability,  good  general 
communications  skills,  good  people 
skills  and  potential  to  grow  into  this  job. 
Preferred:  At  least  two  years  of  related 
experience.  (Effective  student 
experience  on  a  major  college  newspaper 
would  be  considered.)  (Jegree  desired. 
Typing  ability  and  any  knowledge  of  mic¬ 
rocomputers  would  be  a  major  plus. 
Additional  experience  in  any  phase  of 
advertising  or  newspaper  operations  also 
helpful. 

The  advertising  adviser  reports  to  the 
general  manager  and,  after  one  year,  is 
eligible  for  membership  on  the  Manage¬ 
ment  Team.  The  Management  Team 
includes  students  and  professionals. 

Job  includes: 

1.  Improving  and  conducting  our 
existing  Business  Training  Program  for 
all  students  entering  our  Business 
Division. 

2.  Conducting  our  existing  Sales  Train¬ 
ing  Program  for  all  students  entering  our 

I  S^es  (department 

(  3.  Producing  a  monthly  newsletter  to 
I  advertisers. 

I  4.  Providing  day-to-day  guidance  for  stu¬ 
dent  staff  members 

5.  Working  with  members  of  the  Man¬ 
agement  Team  and  assisting  the  general 
manager. 

6.  Rdated  duties  as  assigned  by  the 
general  manager. 

When  classes  for  the  training  programs 
are  conducted,  they  are  scheduled  dur- 
I  ing  the  evening  hours  on  weekdays. 

I  Otherwise,  this  is  largely  a  daylight 
;  weekday  job. 

'  During  the  first  few  weeks  on  the  job  the 
I  advertising  adviser  will  work  in  many 
departments  on  all  three  shifts.  The  pur- 
!  pose  of  this  orientation  training  is  to  give 
.  the  new  advertising  adviser  first-hand 
I  knowledge  of  personnel  and  day-to-day 
I  operations. 

i  The  orientation  training  will  provide  the 
.  organization-wide  perspective  that  is  re- 

?uired  of  a  member  of  the  Management 
earn. 

Starting  annual  salary  from  $12,600 
minimum  to  $16,512  depending  on 
qualifications.  Company-paid  medical 
j  and  hospitalization.  Company-paid  pen- 
i  Sion,  (jood  vacation  plan.  Other 
benefits.  Considerable  on-the-job  free- 
I  dom  working  in  a  people-oriented  com- 
I  pany. 

;  Application  deadline:  May  7.  Apply  to: 

!  Mr.  Gerry  Lynn  Hamilton 
General  Manager 
:  Collegian  Inc. 

:  126  Carnegie  Building 
i  University  Park  PA  16802 
:  Include  cover  letter,  resume,  references. 

I  Also  include  a  two-page  memo  to  the 
'  general  manager  summarizine  your  most 
significant  qualifications  and  how  they 
particularly  suit  you  for  this  job.  Include 
I  anyothermaterialsthatwill behelpful in 
‘  evaluating  your  application. 

I  Applications  will  be  acknowledged.  We 
I  hope  to  have  the  new  advertising  adviser 
:  on  duty  no  later  than  July  1. 

E&P  CLASSIFIEDS 
j  (212)  752-7050  _ 
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HELP  WANTED 


ADMINISTRATIVE 


MANAGER 

STUDENT  PUBLICATIONS 
ARIZONA  STATE  UNIVERSITY 
Arizona  State  University  seeks  an 
individual  with  demonstrated  com¬ 
petency  and  experience  to  manage  stu¬ 
dent  affairs  publications,  with  primary 
responsibility  for  the  campus  student 
newspaper. 

Qualifications  include:  Master’s  degree 
required  in  journalism  or  related  field; 
professional  media  experience,  manage¬ 
ment  experience,  comprehensive  knowl¬ 
edge  of  the  unique  aspects  of  the  role  of  a 
campus  news  service,  expertise  in  stu¬ 
dent  publications,  knowl^ge  of  ethical 
considerations  and  legal  ramifications 
necessary.  Demonstrated  budgetary 
expertise,  ability  to  work  with  students  in 
a  learning  environment  particularly  asan 
advisor  to  a  student  newspaper,  effective 
communication  skillsand  proven  leader¬ 
ship  capabilities  highly  desired. 
Nominations  and  applications  must  be 
postmarked  by  May4, 1984.  Submit  full 
resume,  statement  of  applicable  educa¬ 
tion  and  experience  and  three  letters  of 
reference  to  Personnel  Office,  Arizona 
State  University,  Tempe  AZ  85287.  Sal- 1 
ary  competitive.  Position  available  July  j 
1,  1984.  AA/EO  Employer. 


HUMAN  RESOURCES  DIRECTOR 
for  privately-held  diversified  Zone  9 
media  company.  Newspaper  personnel 
background  a  must.  Responsibilities 
include  direction  of  employment,  com¬ 
pensation,  labor  relations,  benefits, 
training,  succession  planning  and 
internal  communications  in  a  union 
environment.  Excellent  benefits.  No 
travel.  Send  resume,  salan  histo^  and 
requirements  to  Box  7182,  Editor  & 
Publisher. 


CREDIT  MANAGER 

The  Seattle  Times  is  looking  for  a  credit 
manager  with  a  minimum  of  five  years 
credit  management  experience. 

The  individual  must  be  fami I iar  with  data 
processing  concepts,  and  have  proven 
leadership  and  supervisory  skills. 
Accounting,  finance  or  business  degree 
preferred. 

Salary  based  on  experience.  Excellent 
benefits.  Females  and  minorities  en¬ 
couraged  to  apply.  Send  resume  and  sal- 
aryhistoryto:  M.R.  Madison,  The  Seattle 
Times,  PO  Box  70.  Seattle  WA  98111. 
No  phone  calls  please.  All  inquiries  will 
receive  a  response.  M/F/H  An  Equal 
Opportunity  Employer. 


HELP  WANTED 
ADMINISTRATIVE 

CHIEF  FINANCIAL  OFFICER  | 
Recognizing  the  need  to  advance  our  | 
system  of  financial  control,  we  have  ere-  i 
ated  the  position  of  chief  financial  offi¬ 
cer.  We’ve  also  ordered  an  HP  3000  | 
computer  with  Collier- Jackson  software.  i 
We're  looking  for  someone  who  can  su-  ! 
pervise  the  efforts  of  20  people  to 
administer  general  accounting 
(including  P&L);  circulation  accounting; 
data  processing/business  systems;  | 
budgeting  and  planning  credit  and  col¬ 
lections;  and  payroll.  This  key  person 
will  report  directly  to  the  publisher. 

The  qualified  applicant  will  have  a  solid 
accounting/technical  background  with 
newspaper  experience  as  a  controller  or 
chief  financial  officer.  Knowledge  of  i 
automated  business  systems,  including 
conversion  will  be  necessary.  Our  com-  : 
petitive  AM  newspaper  is  in  a  fast  grow-  I 
ing  Zone  9  market.  Qualified  applicants 
should  send  resume  to:  ! 

Personnel  Manager  | 

Anchorage  Daily  News 
Pouch  6616 

Anchorage  AK  99502  I 

(907)  786-4275 


DRAW  YOUR  OWN 
CONCLUSIONS 
About  the  most  effective 
medium 

in  the  newspaper  fieid! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 


ADVERTISING 


ADVERTISING 

SALESPERSONS 

New  York  metropolitan  area,  I 
for  an  Italian  daily  publication. 
Salary  plus  commission  and  I 
benefits.  Send  resume  to  PO  i 
Box  854,  Radio  City  Station,  I 
New  York  NY  10101. 


TOP  ADVERTISING  TALENT 
Need  million-dollar  producers?  We 
specialize  in  recruiting  sales,  advertis¬ 
ing,  marketing  executives.  Retained 
search  only.  Jerry  Bellune  &  Associates; 
(609)  429-4123. 


THE  WASHINGTON  TIMES 
WASHINGTON  DC 

IS  LOOKING  FOR  A  FEW 

GOOD  SALES  PEOPLE 

We  promise  you  an  interesting,  exciting  challenge  to  learn, 
grow,  sell  and  develop  into  an  outstanding,  polished  salesper¬ 
son.  Here's  an  opportunity  to  further  develop  your  sales  skills  in 
a  highly  competitive  market  among  professionals.  We  are  look¬ 
ing  for  retail  and  national  sales  people,  preferably  with 
experience,  who  are  willing  to  invest  in  hard  work,  study  and 
continous  improvement  today  to  have  it  pay  off  in  a  manage¬ 
ment  position  in  the  future.  You'll  have  fun,  make  some  money, 
and  be  ready  for  a  brilliant  future  in  newspaper  advertising.  We 
are  an  equal  opportunity  employer. 

Write,  please  don't  call. 

O.T.  Watkins,  Director  of  Advertising 

The  Washington  Times 

3600  New  York  Av,  NE 

Washington  DC  20002 

HELP  WANTED 


HELP  WANTED 


ADVERTISING 


ADVERTISING 


Manager 

Zone  8.  Daily  seeks  individual  to  train 
and  provide  leadership  for  sales  per¬ 
sonnel.  Base  salary  $28M  plus;  | 
bonuses.  Submit  work  samples  and  i 
resume  complete  with  references  and  I 
salaryhistorytoBox7178, Editor&Pub-  j 
lisher.  I 


ADVERTISING 

MANAGER 

Strong  300,000  Zone  2  daily  I 
seeks  advertising  manager 
with  proven  sales  management 
background.  Must  have  ability 
to  motivate,  train  and  lead  a 
professional  sales  force.  Com¬ 
munication  and  people  skills  | 
important.  Solid  market.  Good  i 
salary  and  benefit  package.  An  j 
equal  opportunity  employer,  j 
Send  resume  in  confidence  to:  i 
Box  7414,  Editor  &  Publisher.  | 


ADVERTISING  MANAGER  i 
You  must  be  our  best  salesperson.  ' 
Experience  in  ad  sales  is  required.  If  you  ! 
have  potential  to  manage,  we  can  give  , 
you  the  tools  to  learn.  Small  6-day  daily  | 
IS  part  of  a  professionally  managed  group  i 
of  newspapers  and  shoppers.  Send  I 
resume  to  Mark  Van  Patten,  Publisher,  | 
Review  Atlas  Printing  Co.,  400  S.  Main,  1 
Monmouth  IL  61462. 


ADVERTISING  SALES  MANAGER  j 

Metro  daily  needs  candidates  with  j 
experience  in  Newspaper  Advertising  ; 
and  in  supervision.  Excellent  grovrth 
potential.  Minimum  requirements: 

(1)  Five  or  more  years  in  daily  newspaper 
advertising  sales.  Retail  Advertising 
experience  preferred. 

(2)  Two  or  more  years  of  sales 
supervisory/management  experience. 

(3)  Some  college — degrees  preferred,  I 

but  maybe  offset  by  experience.  I 

(4)  Capable  of  short  and  long  range 

planning  and  staff  development.  | 

$30,000-$35,000  to  start,  depending  | 
on  experience.  Good  benefits  with 
established  firm.  Zone  9.  Send  resume 
and  salary  history  to  Box  7416,  Editor  &  ! 
Publisher  by  May  18.  1984.  M/F/H  An 
Equal  Opportunity  Employer. 


ADVERTISING  SALES  REPRESENTA-  1 
TIVE  needed  for  start-up  Zone  1  coastal 
weekly.  No  experience  necessary,  but  a  ' 
commitment  to  excellence  and  a  high  ! 
energy  level  essential.  BA  desired,  with  j 
strong  communication  skills.  Base  plus  i 
commission.  Box  7434,  Editor  &  Pub-  ' 
lisher.  i 


We  are  seeking  a  ' 

CLASSIFIED  ! 

ADVERTISING  1 

MANAGER  I 

With  a  proven  success  record.  We  are  a  I 
43,000  seven  day  a  week  AM  publica-  i 
tion  with  over  101  years  of  continuous 
family  ownership.  Competitive  salary  | 
with  incentive  program.  Excellent 
employee  benefits  including  medical,  | 
life  insurance  and  retirement.  Send  j 
resume  to:  i 

Nelder  Dawson,  Personnel  Manager 

Alexandria  Daily  Town  Talk  i 
PO  Box  7558  I 

Alexandria  LA  71306  | 

An  Equal  Opportunity  Employer  I 


CUSSIFIED  PHONEROOM 
SUPERVISOR 

Southwestern  newspaper  with  62,000 
daily  circulation  seeks  an  experienced 
phoneroom  supervisor  with  proven 
leadership  ability.  Strong  background  in 
telephone  sales  training  and  motivation 
required.  Must  train  personnel  on  VDT 
terminals.  Send  resume  and  full  details 
to  Box  7413,  Editor  &  Publisher. 


CLASSIFIED  MANAGER— Zone  1, 
50,000  circulation  7-day.  Solid  prod¬ 
uct,  good  staff  in  place.  Desire 
experienced  manager  with  innovative 
approach  who  can  pull  our  classified 
team  together  with  strong  people  man¬ 
agement  and  sales  management  skills. 
V/e  offer  a  competitive  salary  and  a  com¬ 
plete  benefit  package.  Long  term  career 
opportunities  exist  within  our  medium 
size  group.  Letter  and  resume  to  lx)x 
720^  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
The  Anchorage  Daily  News  seeks  an 
experienced  retail  advertising  manager 
with  solid  customer  and  employee  rela¬ 
tions  skills  to  lead  our  dynamic  sales 
team.  We’re  a  competitive  fast-growing 
AM  daily,  offering  a  challenge  with  good 
compensation  and  benefits.  Please  send 
resume  to 

Personnel  Manager 
Anchorage  Daily  News 
Pouch  6616 
Anchorage  AK  99502 
(907)  786-4275 


RETAIL  ADVERTISING  MANAGER 
Immediate  opening  for  a  retail 
advertising/marketing  professional  with 
drive,  creativity  and  managerial  skills. 
Must  be  profit  minded,  comfortable  with 
computers  and  capable  of  directing 
sales  staff  of  ten.  A  highly  competitive 
market.  Create  your  own  future,  all 
inquiries  strictly  confidential.  Box 
7415,  Editor  &  Publisher. 


"SHOPPER" CAREERS 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


SALES  MANAGER 

Expanding  midwest  and  eastern  news¬ 
paper  group  searching  for  an  aggressive 
ad  sales  rep  eager  to  move  up  to  sales 
manager,  and  in  the  near  future,  general 
manager.  6-day  daily.  South  Illinois. 
Take  (marge,  shirt  sleeve  marketer.  Send 
resume  and  salary  requirements  to 
American  Daily  Publishing Corp,  PO  Box 
10,  West  Frankfurt  IL  62896. 


SEE  "ADVERTISING  ADVISER" 
under  the 

"ADMINISTRATVE”  classification. 


SENIOR  ADVERTISING  SALES  REPRE¬ 
SENTATIVE  wanted  for  start-up  Zone  1 
coastal  weekly  in  competitive  market. 
Must  have  1  year  of  prior  sales 
experience  with  daily  or  weekly.  High 
energy  level  and  a  willingness  to  take 
risks  imperative.  Position  could  lead  to 
top  advertising  job.  BA  desired,  with 
excellent  communication  skills.  Base 
plus  commission.  Box  7433,  Editor  & 
Publisher. 


ART/GRAPHICS 


SOUTHERN  CALIFORNIA 
Graphic  designer/illustrator  needed  for 
editorial  department  of  7-day  morning 
paper,  120,000  and  growing.  Demon¬ 
strated  ability  a  requisite;  newspaper 
experience  preferred.  Send  full  resume, 
samples  of  artwork  and  design  to  Nor¬ 
man  A.  Cherniss,  Executive  Editor,  Pre¬ 
ss-Enterprise,  Box  792,  Riverside  CA 
92502. 


EDITOR  &  PUBLISHER  for  April  21,  1984 
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HELP  WANTED 
ARTIGRAPHICS 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


STAFF  ARTIST 

The  Philadelphia  Daily  News  has  an 
opening  for  an  accomplished  mechanic¬ 
al  artist  who  will  set  a  standard  for  maps, 
charts  and  informational  graphics 
throughout  the  paper.  A  minimum  of  two 
years  of  newspaper  or  publications 
experience  is  preferred.  Women  and 
minorities  are  encouraged  to  apply. 
Send  resume  and  samples  to;  Deborah 
Lock,  Graphics  Editor,  Philadelphia  Dai¬ 
ly  News,  400  N  Broad  St,  PO  Box  7788, 
l^iladelphia  PA  19101. 


NEWSROOM  ARTIST 
We  are  looking  for  an  experienced  news¬ 
paper  artist  to  do  informational  graphics. 
She  or  he  will  need  lots  of  energy,  ideas  j 
and  a  passion  for  the  news.  We  can  offer  i 
excellent  stories,  display  and  reproduc¬ 
tion  (27  Goss  Metro  offset  presses). 
Send  resume,  samples  of  your  work  and 
a  letter  explaining  why  you  are  interested 
in  the  job  to  Bob  Lynn,  Graphics 
Director,  The  Virginian-Pilot  and  The 
Ledger-Star,  150  West  Brambleton  Av, 
Norfolk  VA  23510. 


CIRCULATION 


CIRCULATION  MANAGER 
Aggressive,  experienced  CM  with  proven 
record  and  top  references.  Must  know 
computers  and  ABC. 

Growing  Southwest  suburban  daily,  20- 
25,000  circulation.  Outstanding  com¬ 
munity,  excellent  schools,  great  recrea¬ 
tion  opportunities,  wonderful  staff 
We  are  looking  for  an  ambitious  CM  who 
can  help  us  grow  in  a  tough  market.  Must 
be  a  leader  with  creative  ideas.  Send 
complete  resume  and  references.  Box 
7441,  Editor  &  Publisher. 


CIRCULATION 

CAREER 

OPPORTUNITY 

Circulation  Manager  for  twice  week¬ 
ly  newspaper  with  82,000  circula¬ 
tion.  We  are  seeking  a  highly  moti¬ 
vated  professional  with  ability  to 
help  develop  long-term  strategy 
and  handle  efffectively  day-to-day 
operations.  TMC  and  marketing 
background  preferred.  We  are  part 
of  a  major  Fortune  500  com¬ 
munications  company  that's  on  the 
move.  This  is  an  excellent  career 
opportunity  with  good  growth  poten¬ 
tial.  Please  send  letter  with  resume, 
including  compensation  history  to 
Frank  C.  Scavuzzo,  publisher, 
Ocean  County  Reporter,  PO  Box 
908,  Toms  River,  NJ  08754. 


DISTRICT  MANAGER— One  of  the  na¬ 
tion's  fastest  growing  7  day  newspapers 
is  now  accepting  applications.  Good 
opportunity  for  advancement.  $14-15M 
to  start,  complete  benefits  and  profit 
sharing.  Located  just  above  Atlanta,  GA. 
Send  resume  to  Box  7409,  Editor  &  Pub¬ 
lisher. 


MARKETING  SERVICES  MANAGER 
30,000  daily,  division  of  national  media 
company,  offers  career  opportunity  for 
an  aggressive  circulator  in  Zone  2.  Initial 
responsibility  for  customer  service,  sales 
and  administration  will  give  exposure  to 
all  areas  of  the  operation  and  could  lead 
to  assistant  circulation  director  within 
the  year.  "Take  charge”  ability  and  three 
years  experience  required.  Box  7435, 
Editor  &  Publisher. 


CIRCULATION  MANAGER— 19,000 
PM  daily  in  northwestern  New  Jersey  has 
opportunity  for  experienced  and  proven 
circulation  manager.  Must  work  well 
with  staff.  Send  resume  to  James  W. 
Collins,  General  Manager,  The  New  I 
Jersey  Herald,  PO  Box  10,  Newton,  New  { 
Jersey  07860. 


DATA  PROCESSING 


\  DIRECTOR  OF  COMPUTER  SERVICES 
I  Mid-sized  newspaper  and  television 
i  group  is  seeking  a  Director  of  Computer 
Services.  Individual  will  be  located  at 
■  company’s  home  office— a  southeastern 
metro  daily  in  Zone  4.  Qualified  candi¬ 
dates  should  have  a  degree  in  computer 
science  or  equivalent  and  an  extensive 
background  in  newspaper  production 
and  business  systems.  The  position  re¬ 
quires  an  individual  with  excellent  com¬ 
municative  and  proven  leadership  abili-  i 
ties.  Send  current  resume  and  salary  his-  j 
tory  alone  with  expected  salary  range  to  I 
Box  7186,  Editor  &  Publisher.  { 

21,000 PACIFIC NWdailyseekscompu-  i 
ter  technician  with  interest  and  ability  in  | 
general  mechanical  maintenance  of 
small  production  facility.  Experience 
and  knowledge  of  newspaper  industry 
desirable.  Position  requires  an 
individual  with  excellent  communica¬ 
tion  skills,  leadership,  and  a  desire  to 
live  in  a  small  community.  Send  resume  I 
and  salary  requirements  to  Mary  Burck, 
Albany  Democrat-Herald,  PO  Box  130, 
Albany  OR  97321. 


SYSTEMS  MANAGER 
The  Anchorage  Daily  News  seeks  a  sys-  . 
terns  manager  to  coordinate  installation  ! 
of  an  HP-3000  series  44  computer  and 
implement  Collier-Jackson  business  sys-  ! 
terns.  They  include  circulation,  advertis-  i 
ing,  payroll,  accounts  payable,  and  i 
financial  reporting.  | 

The  systems  manager  will  be  involved  in  I 
physical  site  planning  and  installation  of 
all  hardware;  assist  in  establishing  input  ' 
and  output  control;  and  overseethe  daily  | 
operation  of  the  system.  Our  competitive 
AM  newspaper  is  in  a  fast  growing  mar¬ 
ket  and  we're  working  to  advance  our 
system  of  financial  controls.  This  ! 
position  reports  directly  to  the  chief  i 
financial  onicer. 

The  qualified  applicant  will  have  at  least 
three  years  experience  on  the  HP-3000 
preferably  in  programming  or  projects 
management.  Please  send  resume  to 
Personnel  Manager 
Anchorage  Daily  News 

Pouch  6616  I 

Anchorage  AK  99502 
(907)  786-4275 


EDITORIAL 


SENIOR  EDITOR  j 

Immediate  opening  for  Senior  Edi-  I 

tor,  strong  in  grammar  ano  copy  j 
skills  for  national  magazines  in 
Long  Beach.  Stickler  for  accuracy,  ! 
and  fast  but  thorough  worker. 

'  Familiarity  with  computerized  input 
devices  helpful.  Well  organized  and  i 
able  to  perform  under  pressure  with 
top-notch  editorial  team.  Competi¬ 
tive  salary;  outstanding  benefits.  I 
Send  resume  with  salary  require¬ 
ments  to; 

I 

Personnel  Administrator  ! 

PO  BOX  2240  i 

I  Long  Beach  CA  90801  . 

I  Equal  Opportunity  Employar  | 


BUSINESS  WRITER 
If  you  are  an  experienced  business  repor¬ 
ter  who  cares  about  local  business  news  I 
and  the  way  it  fits  into  the  national  and 
world  scene,  then  you  might  be  the  per-  I 
son  we're  looking  for  to  take  over  busi¬ 
ness  coverage  at  our  100,000-plus  I 
circulation  Zone  2  daily  and  Sunday,  j 
Send  resume  and  no  more  than  six  cli^ 
to  Box  7422,  Editor  &  Publisher. 


COPY  EDITOR,  minimum  one  year  copy¬ 
editing  experience,  preferably  at  a 
designed  magazine.  $14,000- 
$  19,000/year,  4  weeks  vacation. 
AFFIRMATIVE  ACTION  EMPLOYER. 
Carol  Polsgrove/Editor,  MOTHER 
JONES,  1663  Mission  Street,  San  Fran¬ 
cisco  CA  94103. 


COPY  EDITORS 

The  Fort  Lauderdale  News  &  Sun- 
Sentinel  is  looking  for  top  notch  copy 
editors  to  meet  growing  needs  on  our 
metro  desk.  We  want  good  editors  who  { 
challenge  copy  and  creative  layout  peo-  i 
pie  with  at  least  three  years  experience. 
Send  resumes  and  examples  of  your  work 
to  Dan  Norman,  Assistant  Managing  Edi¬ 
tor,  Fort  Lauderdale  News  &  Sun- 
Sentinel,  PO  Box  14430,  Fort  Lauder¬ 
dale  FL  33302. 


COPY  EDITOR  needed  for  growing  AM 
daily  in  sunny  Naples,  Florida,  on  the 
Gulf.  Must  be  talented,  hard-working, 
able  to  handle  heavy  loads.  Minimum  2 
years  experience.  Salary  range  $300- 
$350  weekly,  depending  on  experience. 
Send  resume,  samples  of  work  to  George 
C^il,  Naples  Daily  News,  PO  Box  70(», 
Naples  FL  33940. 


FAST,  EFFICIENT,  accurate  editor  who 
has  proven  leadership  qualities  is 
needed  to  motivate  and  direct  an  eight- 
person  news  staff  by  assuming  news  edi¬ 
tor  position  at  9000-circulation,  Kansas 
daily.  We  publish  Monday  through  Friday 
afternoons  and  Sunday  morning.  Send 
letter,  resume  and  editing  samples  to 
Managing  Editor  Jack  Morris,  The  Daily 
Union,  Box  129,  Junction  City  Ks 
66441. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


IF  YOU  CAN  WRITE  lively  heads  and  be  | 
tough  on  copy  under  deadline  pressure, 
there's  a  spot  for  you  on  our  news  copy 
desk.  We're  a  colorful  60,(XX}  -i-  AM  in  a  I 
booming  New  York  City  bedroom  com¬ 
munity.  Those  without  strong  daily  news¬ 
paper  desk  experience  need  not  apply. 
Contact  Tom  Bagley,  News  Editor,  The 
Daily  Record,  55  Park  Place,  Morristown 
NJ  07960. 


MID-SIZE  daily/Sunday  seeks  well- 
organized,  results-oriented  manager  to 
direct  and  motivate  photo  staff  of  4;  train 
staff  to  improve  our  day-to-day 
appearance;  play  a  major  role  in 
forthcoming  redesign.  Good  opportunity 
to  show  what  you  can  do,  really  put  your 
stampon  an  operation.  Box  7412,  Editor 
&  Publisher. 


CIRCULATE  YOUR  SERVICES  i 
to  the  I 

Newspaper  Industry!  ! 

E  &  P  CUSSIFIEDS  ! 

communicate  with  the 
World’s  Largest  | 

Newspaper  Audience!  ! 

Call  (212)  752-7050  | 


ASSISTANT  FINANCIAL  EDITOR 
Must  be  experienced  copy  editor  with 
strong  interest  in  financial  news  and 
high  energy  level  who  likes  to  help  staff 
compete.  Also  financial  reporter  with 
metro  experience.  Write  to  (jeorge  Dis- 
singer,  PO  Box  191,  San  Diego  CA 
92112. 


BUSINESS  EDITOR 
Business  Worcester,  a  3-year-old  month¬ 
ly  magazine  being  published  by  an  Inc. 
5(X}  company,  is  looking  for  an  ace  edi¬ 
tor.  This  IS  an  opportunity  for  the  editor 
with  a  few  years  business  writing/editing 
experience  under  their  belt  who  wants  to 
be  their  own  boss.  We're  looking  for  a 
creative,  energetic,  organized  individual 
who  believes  in  editorial  quality.  Write 
today  to:  Dan  Kaplan,  Publisher,  Central 
Mass  Media,  B<w  1000,  Worcester  MA 
01614. 


ASSOCIATE 

EDITOR 

National  Boating  Magazine 

Due  to  our  continued  success, 
we  are  expanding  the  editorial 
staff  of  our  leading  national 
consumer  magazine  for  boat¬ 
ing  enthusiasts. 

We  seek  an  experienced  jour¬ 
nalist  to  write,  commission  arxl 
edit  features,  departments, 
advertorial  and  other  editorial 
materials.  Approximately  20% 
travel  required  for  field  assign¬ 
ments  and  attending  industry 
events. 

Minimum  3  years  magazine  or 
newspaper  editing/reporting 
experience  required.  Some 
knowledge  of  power  boats 
helpful.  Good  starting  salary 
and  excellent  benefits  pack¬ 
age.  Please  send  resume  with 
salary  history  and  require¬ 
ments,  in  confidence,  to: 

DEPT  312271 
1501  Broadway,  New  York, 
NY  10036 

An  tqual  oppo'tunMy  wnployar  M/F 


EXPERIENCED  JOURNALIST 
The  St.  Louis  Globe-Democrat  is  starting 
an  evening  newspaper,  The  St.  Louis 
Evening  News,  and  is  seeking 
experienced,  highly  skilled  reporters, 
co^  editors,  news  editors,  sports  writers 
and  desk  persons,  photographers  and  fe¬ 
ature  and  editorial  writers.  Must  be  avail¬ 
able  to  start  within  several  weeks.  Con¬ 
tact  Personnel  Department,  St.  Louis 
Globe-Democrat,  710  N.  Tucker  Blvd., 
St.  Louis  MO  63101. 


NEW  MEXICO’S  largest  newspaper  is 
looking  for  an  experienced  investigative 
reporter  with  the  ability  to  develop  con¬ 
tracts,  research  records,  and  write  the 
story  oTKe  the  digging's  done.  Write  to 
Frankie  McCarty,  Managing  Editor, 
Albuquerque  Journal,  PO  Drawer  J, 
Albuouerque  NM  87103. 


ONE  OF  Illinois'  largest  weekly  newspap¬ 
ers  seeks  self  motivated  reporter  who  can 
cover  sports  and  general  news  assign¬ 
ments.  Good  writing  skills  and  the  abinty 
to  generate  deas  are  necessary. 
Photographic  skills  preferred.  Send 
resume  arid  clips  to  The  Mendota  Repor¬ 
ter,  PO  Box  1(50,  Mendota  IL  61342. 
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HELP  WANTED 


EDITORIAL 


ENTERTAINMENT  EDITOR— The  fea¬ 
tures  department  of  The  Virginian-Pilot 
and  The  Ledger-Star  is  searching  for  an 
arts/entertainment  editor  who  can  bring 
pazzazz  and  polish  to  our  Sunday 
entertainment  section  and  our  daily 
entertainment  coverage.  We're  looking 
for  someone  who  is  people-oriented ,  who 
will  make  the  sections  sing,  who  will  be 
able  to  keep  in  touch  with  local  organiza¬ 
tions  and  national  trends.  It  is  a  job  for 
someone  with  ideas  and  ambition  in  the 
arts/entertainment  field — and  a  willing¬ 
ness  to  work  hard.  Send  resume  and 
clips  to  Carol  Mather,  Features 
Department,  150  W  Brambleton  Av, 
Norfolk  VA  23510. 

FASl,  aggressive  morning  daily  wants 
business  reporter  of  the  same  stuff  to 
help  guide  revamped  section  in  city  full 
of  marketplace  news.  At  least  2  years 
experience  on  dailies.  Write  to  M.E. 
James  Denley,  Birmingham  Post- 
Herald,  PO  Box  2553,  Birmingham  AL 
35202. 

FAST-GROWING,  3  days  a  week.  Zone  4 
community  paper  needs  versatile  repor¬ 
ter  to  cover  cops,  government,  and 
general  assignment,  uperience  neces¬ 
sary.  Will  consider  recent  grad  with 
internship  experience  and  good  clips. 
References  a  must.  Write  Box  7429, 
Editor  &  Publisher. 


HELP  WANTED 


SMALL  MARKET  AM/FM  Cable  TV 
operation  needs  News  Director  for  one 
person  department.  If  you  understand 
small  towns,  can  gather,  read  and  write, 
send  resume  tO:  Frank  Manson  WRXO/ 
WKRX,  PO  Box  1176,  Roxboro  NC 
27573.  AA/EEO. 

SPORTS  EDITOR 

Resumes  and  clips  being  accepted  for 
anticipated  opening  between  now  and 
mid  August.  Need  person  who  hates  to 
see  only  local  game  scores  and  wire  copy 
on  sports  pages.  Ability  to  shoot  good 
photos,  make  layouts  and  headlines 
sing,  a  must.  Daily  experience  preferred. 
5100  5  day  PM.  Write,  do  not  call.  Ray 
Sullivan,  ME,  Glenwood  Post,  PO  Box 
550,  Glenwood  Springs  CO  81602. 

SPORTS  WRITER 

Alaska's  Largest  Newspaper  doesn't 
need  a  prima  donna,  but  we  do  need  a 
sportswriter  aggressive  and  confident 
enough  to  hit  the  hard  sports  news  and 
dig  his  own  stories,  yet  colorful  enough 
to  entertain  a  PM  audience.  Three  years 
experience  required,  including  college 
hockey,  basketball  and/or  baseball,  plus 
preps.  If  you  need  a  pro  beat  to  be  happy, 
don't  look  to  the  Last  Frontier.  Send 
resume  to  Personnel  Department,  The 
Anchorage  Times,  PO  Box  40, 
Anchorage  AK  99510. 


MANAGING  EDITOR 

Rodale  press,  publisher  of  books,  magazines  and  newsletters 
is  looking  for  a  Managing  Editor  with  a  minimum  of  3-5  years  of 
magazine  managerial  and  production  experience. 

Relocate  to  Emmaus,  PA  one  hour  from  Philadelphia,  two 
hours  from  NYC. 

We  offer  a  good  benefit  package  including  life,  health  and 
dental  insurance,  paid  vacations  and  holidays  and  a  well 
equipped  Fitness  Center. 

Send  resume  with  writing  samples  and  salary  requirements  to: 

Personnel  Department  (ME-EP) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  18049 

E.O.E.-M/F 


DREAM  SPORTS  JOB 
If  you're  a  writer  with  a  hot,  lively  style 
and  know  sports,  this  is  the  job  for  you. 
We're  an  upscale  alternative  magazine- 
format  weekly  that  outdraws  the  daily  in 
our  market.  Our  fresh  and  professional 
reporting,  our  sophisticated  style  and 
dynamic  graphics  have  built  us  a  steadily 
growing  and  loyal  audience  which  dotes 
on  our  news,  political,  lifestyle,  and  j 
entertainment  reporting.  Now,  we're 
adding  sports.  Our  first  sports  editor  will 
launch  a  new  sports  section  that  will 
deliver  to  our  Zone  6  readers  a  fresh, 
feature-oriented,  in-depth  coverage  of 
sports  that  will  be  as  unique  ana  dis¬ 
tinguished  in  our  market  as  the  rest  of 
our  reporting  is.  There'll  be  the  satisfac¬ 
tion  of  wooing  with  a  top-flight  art 
director  who  wants  your  section  to  sing, 
and  an  editor  who  looks  forward  to 
developing  your  ideas.  Our  sports  sec¬ 
tion  will  present  scores  and  stats  in  an 
exciting  way,  but  your  writing  skills  will 
be  what  really  gives  it  zip.  Our  prep  scene 
is  strong,  there  are  several  local  colleges 
with  strong  programs,  and  in  our  sun¬ 
shine,  you  can  guess  how  big  outdoor 
sports  are.  Good  salary,  good  benefits,  i 
and  plenty  of  good  food  and  sunshine. 
Send  clips,  salary  requirements,  resume 
to  Box  7035,  Editor  &  Publisher. 

COPY  DESK  EDITOR,  financial  wire 
service.  Newspaper  or  wire  service  back¬ 
ground.  To$34M.  PO  Box  453,  Bay  Sta¬ 
tion,  New  York  NY  11235. 


ENERGY  WRITER 

The  Anchorage  Times,  Alaska's  largest 
newspaper,  is  looking  for  an 
experienced,  versatile  energy  writer  to 
cover  one  of  the  most  challenging  and 
exciting  energy  beats  in  the  nation.  We 
need  somebody  who  loves  to  write  about 
energy,  the  issues  effecting  its 
development  and  the  people  who  work  in 
the  industry.  The  successful  applicant 
needs  to  be  an  accomplished,  self¬ 
starting  journalist.  If  you're  a  pro¬ 
fessional  in  the  field  of  energy  writing 
and  want  to  work  in  a  competitive  news¬ 
paper  town,  we'd  like  to  hear  from  you. 
Send  resume  and  clips  to  John  Knowl- 
ton.  Business  Editor,  PO  Box  40, 
Anchorage  AK  99510. 

EXPERIENCED  reporter  for  sports, 
news,  features,  lamut.  Beautiful  Wyom¬ 
ing  resort  area.  (307)  733-2430. 

MOVIE,  THEATER  ARTS  REVIEWER  by 
Florida  Metro.  Experienced  only.  Must 
have  a  compelling,  active  interest  in  all 
facets  of  entertainment  and  have 
established  an  excellent  writing  style  or 
have  proven  a  potential  for  same.  Send 
clips,  references,  letter  expressing 
interest  to  Box  7436,  Editor  &  Pub¬ 
lisher. 

MANAGING  EDITOR,  NYC  business  wire 
senrice.  Newspaper  or  wire  service  back¬ 
ground.  $45M.  PO  Box  453,  Bay  Sta¬ 
tion,  New  York  NY  11235. 


HELP  WANTED 


EDITORIAL 


j  POLITICAL  REPORTER 

Our  outstanding  60,CX)0-circulation  dai- 
I  ly  is  looking  for  an  experienced,  talented 
I  reporter  to  cover  statewide  politics.  We 
want  someone  who  knows  and  enjoys 
politicsand  has  the  reporting  and  writing 
I  skills  to  tell  the  stories  of  people  and 
public  policy  with  insight  and  depth.  We 
want  aggressive  reporting,  not  stenogra¬ 
phy.  Our  readers  deserve  to  know  who 
they're  electing,  and  you  will  make  sure 
they  find  out.  You'll  have  the  opportunity 
to  do  it  right.  Minimum  of  6  years  daily 
experience  required.  Send  your  best  doz¬ 
en  clips,  a  resume,  a  salary  history,  a 
letter  explaining  why  you're  the  person, 
and  a  half-dozen  professional  refer¬ 
ences.  If  the  application  isn't  complete, 
it  goes  in  the  trash.  Position  open 
immediately.  A  great  job.  Check  it  out. 
Send  replies  to  Box  7443,  Editor  &  Pub¬ 
lisher. 

PUBLICATIONS  EDITOR 
We  seek  an  experienced  editor- 
programmer  skilled  in  micro-computers, 
programming  and  layout  to  direct  a  staff 
in  the  creation  of  clear,  effective  pro¬ 
grams  and  publications.  This  is  a  high 
visibility  position. 

Please  call  or  write: 

Roy  Nesler;  (313)  225-6028 
I  Professional  Personnel — Dept.  0109N 
BLUE  CROSS 
I  BLUE  SHIELD 

OF  MICHIGAN 
600  Lafayette  Blvd.  East 
Detroit  Ml  48226 

An  EEO/Affirmative  Action  Employer 

PROFESSIONAL  EDITOR— An  opportu- 
nity  to  edit  an  alumni  magazine  at  a 
public  university  in  a  beautiful  North¬ 
eastern  setting.  Magazine/publication 
editing  experience  and  knowledge  of 
graphic  arts— from  design  through  pro¬ 
duction— is  essential.  For  immediate 
consideration,  send  resume,  published 
samples  to:  Lester  J.  Nadeau,  Executive 
Director,  General  Alumni  Assoc.,  Cross¬ 
land  Alumni  Center,  University  of  Maine 
at  Orono,  Orono,  Maine  04469.  An 
Equal  Opportunity,  Affirmative  Action 
Employer. 

SOUTHEASTERN  coastal  daily  looking 
for  arts  &  entertainment  writer. 
Experience  covering  the  arts— films, 
theater,  music,  paintings,  etc,  as  well  as 
reviewing  experience.  Must  be  energetic 
&  prolific  and  deal  well  with  people. 
Excellent  benefits.  Charming,  historic 
city.  Send  resume  and  copies  of  clips  to 
Box  7411,  Editor  &  Publisher. 

i  SMALL  afternoon  daily  needs 
I  experienced  sports  writer  seeking  the 
i  opportunity  to  become  sports  editor. 
J  This  12,500  NC  daily  has  the  opportu¬ 
nity  and  the  openings.  Send  resume,  re- 
I  ferences  and  clips  to  Nancy  E.  Stephen, 
;  Executive  Editor,  The  Enquirer-Journal, 
I  Monroe  NC  28110.  No  phone  calls. 


HELP  WANTED 


WE  ARE  a  major  metropolitan  daily  in 
Zone  5,  looking  for  a  talented,  literate 
and  experienced  writer  to  serve  as 
second  in  command  of  our  editorial 
page.  A  person  with  news  management 
experience  is  preferred.  Send  resume 
and  samples  of  your  work  to  Box  7203, 
Editor  &  Publisher. 


I  SPORTS  DEPARTMENT  of  Zone  6 
vigorous  80,000  PM  daily  in  Sunbelt 
!  seeks  number  2  layout  person.  Some 
experience  necessary.  Box  7430,  Editor 
&  Publisher. 

STRINGERS  WANTED 
Weekly  high  technology  nevrsletters  in 
computers  and  telecommunications 
seek  stringers  in  major  cities  (US  and 
abroad),  expecially  CA,  for  news  and 
conference  coverage.  Must  have 
experience  in  technical  reporting.  Good 
rates  per  published  page.  Contact:  Dept. 
LD,  Capitol  Pubs.,  1300  N.  17th  St., 

I  Arlington  VA  22209. 

I  FREELANCE 

\ - 

j  BOOK  REVIEWERS,  free-lance.  Medic- 
I  al,  clinical,  financial,  patient-care  sub- 
I  jects  for  magazine  going  to  administra¬ 
tors  of  nursing  homes.  Resume  and  clips 
to  William  D.  Magnes,  Editor-in-Chief. 
Centaur  &  Company,  5  Willowbrook 
!  ^urt,  Potomac  MD  20854. 

i  _ 

j  BUSINESS  and  financial  newsletters 
need  stringers,  free-lance  writers  for 
I  coverage  of  precious  metals,  coins,  com- 
I  puters,  stocks,  taxes,  business  travel 
and  other  topics.  Send  resume  and  clips 
1  to  Mark  Ford,  Executive  Editor,  Newslet- 
I  ter  Management  Corp.,  10076  Boca  En- 
1  trada  Blvd.,  Boca  Raton  FL  33433. 

I  FREE  ADVERTISING!  Forafree  listing  in 
I  the  Working  Press  of  the  Nation®  Fea- 
‘  ture  Writer/Photographer  Directory  send 
name,  address,  business  and  residence 
phone,  principal  subjects  and  publica¬ 
tions  where  your  work  appears  to:  Work¬ 
ing  Press  of  the  Nation®  National 
Research  Bureau,  310  South  Michigan, 
Dept.  B,  Chicago  IL  60604. 


! _ JOB  LEADS _ 

I  GOVERNMENT  JOBS.  $16,559- 
I  $50,553/year.  Now  Hiring.  Your  Area. 

I  Call  (805)  687-6000  Ext  R-4261. 

! _ 

j  PHOTOGRAPHER 

IMMEDIATE  opening,  full  time  photo¬ 
grapher,  NY  office,  Crain  Com- 
!  munications  Inc.,  80%  B&W,  chiefly 
i  informal  portraiture,  some  studio  work, 
i  spot  news;  no  darkroom.  Experience, 
i  ability  to  meet  tight  deadlines  neces- 
I  sary.  Send  resume  and  portfolio  (10 
photo  max)  to:  Bob  Zeni,  Advertising 
I  Age,  740  N  Rush,  Chicago  IL  60611. 


ITS  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it's  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  easel 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll  discard  your  reply. 
IMPORTANT:  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don't  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don't  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 
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HELP  WANTED 


PHOTOGRAPHER 


PHOTOGRAPHER  with  writing,  graphics 
ability.  Beautiful  Wyoming  resort  area. 
(307)  733-2430. 


PRESSROOM 


PRESSMAN  WANTED 
IN  ALASKA'S  CAPITAL  CITY 
Fast  growing  Juneau  newspaper  needs 
an  experienced  Community  pressman  to 
operate,  maintain  and  supervise  a  4  unit 
press  with  community  folder.  Expansion 
plans  include  adding  SC  folder,  2  more 
units  and  a  OOP  color  unit.  Contact 
immediately.  Phone  (907)  586-3740, 
or  write,  Juneau  Empire,  235  Second  St, 
Juneau  AK  99801. 


PRODUCTION 


PRODUCTION  MANAGER:  Strong, 
aggressive,  quality-minded  8-paper 
weekly/bi-weekly  group  in  growth  market 
seeks  hands-on  production  head.  Must 
have  working  knowledge  of  computer 
front-end  systems,  pressroom  and  com¬ 
posing  room.  Must  work  well  with  and 
motivate  people.  Excellent  salary, 
benefits,  working  conditions  and  area. 
EOE  M/F.  Send  resume,  salary  history 
and  salary  requirements  to:  James  Kil¬ 
gore,  Princeton  Packet,  Box  350,  Prin¬ 
ceton  NJ  08542. 


SALES 


SALES  REPRESENTATIVE— Start-up 
Syndicate  seeks  ambitious  sales  repre¬ 
sentative  to  work  on  a  strict  commission 
basis.  Ideal  opportunity  for  independent 
Sales  or  Ad  Reps  to  supplement  Income. 
Box  7437,  Editor  &  Publisher. 


TELEMARKETING  MANAGER 
Classified  specialist  needed  to  manage 
our  expanded  telemarketing 
department.  Northwest  suburban  Chica¬ 
go  newspaper  group  (65,000)  in 
excellent  market  and  position  for 
extraordinary  grovrth.  Looking  for  a  clas¬ 
sified  sales  pro  who  really  knows  how  to 
manage.  Send  resume  and  salary  history 
to  Box  7119,  Editor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


EXECUTIVE,  33,  seeks  general  manage¬ 
ment  position.  Successful  record 
includes  marketing,  sales,  business  and 
administrative  management. 
Experienced  with  metro,  small  daily  and 
weekly  papers.  Impressive  credentials 
will  be  an  asset  to  your  company.  Will 
relocate.  Box  7195,  Editor  &  Publisher. 


EXECUTIVE,  mid  30's,  seeking  position 
in  aggressive  medium  to  large  news¬ 
paper  operation.  Fourteen  years  overall 
newspaper  experience,  MBA,  proven 
record  of  achievement.  Operations  Man¬ 
agement  strength,  leadership  ability  in 
community  and  industry.  References. 
Box  7445,  Editor  &  Publisher. 


GENERAL  MANAGER-Publisher;  Profit 
oriented.  Innovative  and  aggressive. 
Experienced  in  competitive  market  at 
pulling  together  a  loyal  motivated  team 
that  can  take  advantage  of  opportunities 
in  your  market.  Absolutely  can  take 
charge  of  all  departments.  Great  track 
record  and  references  from  industry 
leaders.  Box  7159,  Editor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER— Marketing 
Director.  Mature,  experienced  pro¬ 
fessional.  Knowledgeable  all  areas  of 
newspaper  management.  Cost  con¬ 
scious.  Community  minded.  Involved. 
Outstanding  sales  background.  Your 
inquiry  kept  confidential.  Reply  Box 
7432,  Editor  &  Publisher. 


GENERAL-Production  manawr. 
Extensive  management  experience.  Pro¬ 
ven  accomplishments  in  all  phases  of 
newspaper,  commercial  printing 
operations.  Heavy  in  production/ 
technical  aspects.  Strong  people  skills. 
Excellent  career  history  and  references. 
Free  to  travel.  Resume  upon  request. 
Box  7442,  Editor  &  Publisher. 


PRINT  BUYER  for  promotional  printing 
materials  and  FORMS  ANALYST  seeks 
image  conscious  company  looking  for 
efficiency  and  money  saving  techniques 
for  documents  in  daily  use  and  inventory 
maintenance.  Box  7407,  Editor  &  Pub¬ 
lisher. 


20  Years  Publisher.  Result  oriented. 

Canadian  wishes  to  return  to  USA. 

Skilled  in  Marketing,  Sales  Promotion, 

PR  and  product  development.  Seeks 

West  Coast  position  in  Management, 

Marketing  or  Promotion.  Phone:  (604) 

521-4901.  R.D.  Taylor,  909  Jackson 

Crescent,  New  Westminster,  B.C.  V3L 

4S1,  Canada. 


E  4  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


CIRCULATION 


AGGRESSIVE,  shirt-sleeve  Manager 
over  25  years  experience  in  circulation 
management  on  small  and  medium  size 
papers.  Solid  in  basics.  Sales,  Service, 
Collections  and  TMC.  Jim  Ramsdell, 
1100  Pierce  Av,  Marinette  Wl  54143  or 
call  (715)  732-4075  after  5:00  pm 
CST. 


CIRCULATION  MANAGER  seeks 
position  on  small  to  medium  daily. 
Strong  on  service  and  promotion.  Con¬ 
tact  Roger  Palmer,  90  Maryville  Ln  342, 
Piqua  OH  45356;  (513)  773-7187. 


EXPERIENCED  CIRCULATOR,  15  years 
management  and  field  experience  with 
adult  dealers  and  district  managers. 
TMC,  daily  and  weekly  sales.  Seeks  to 
relocate  Box  7435,  Editor  &  Publisher. 


DATA  PROCESSING 


CREDIT  Manager,  experienced  in  Data 
Processing,  Accounting,  and  Col¬ 
lections.  Contact  Box  7410,  Editor  & 
Publisher. 


EDITORIAL 


AWARD  WINNING  writer  with  national 
potential  and  heavy  local  experience 
wants  editorial  writing  position.  18  years 
reporting  and  opinion  writing 
experience.  Superior  knowledge  of  his¬ 
tory,  politics  and  education.  Moderate  to 
liberal  views,  depending  upon  issue. 
Great  talent.  Hard  worker.  Clean  record. 
Seeks  outfit  that  apprec  iates  above  qual¬ 
ities.  Please  reply  Box  7439,  Editor  & 
Publisher. 


BLACK  SPORTS  copy  editor  with  jour¬ 
nalism/biology  double  major  seeks 
spoHs  writing,  sports  desk  or  medical 
writing  job  with  200,000-plus  daily  on 
East  Coast.  Now  working  at  125,000 
daily.  Box  7438,  Editor  &  Publisher. 


COPY  EDITOR  with  extensive  reporting 
background  seeks  editing,  reporting 
position  on  large-to-medium  size  daily. 
Have  4  years  daily  experience.  Box 
7202,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


EDITOR  of  New  England  monthly  busi¬ 
ness  magazine  and  weekly,  free-lance 
contributor  to  business  section  of  top  10 
daily  in  US  seeks  full-time  opportunity 
with  large,  metro  daily  as  business  fea¬ 
ture  writer.  Box  7428,  Editor  &  Pub¬ 
lisher. 


FEATURES  management  position 
sought  on  daily  newspaper  by  editor  with 
9  years  experience  as  reporter,  copy  edi¬ 
tor  and  department  head.  Art/journalism 
background,  strong  layout  skills.  South¬ 
east  preferred.  Box  7419,  Editor  &  Pub¬ 
lisher. 


MATURE  sports  editor  to  fill  your 
opening  soonest,  best.  References  will 
confirm  strong  all  aspects  news  produc¬ 
tion  except  camera.  Energetic  award¬ 
winning  writer,  desk,  leader,  motivator, 
organizer.  Adaptable,  community¬ 
conscious.  Call  (701)  282-5169. 


MANAGING  EDITOR  of  award-winning 
weekly  seeks  similar  job  on  medium  or 
large  weekly  in  Intermountain  West.  Box 
7418,  Editor  &  Publisher. 


NEED  reporting  job,  11  years 
experience,  contact  Jim  Fienup,  316 
Dewey,  Poteau,  Oklahoma,  call  647- 
8348. 


NEWS  EDITOR,  20  years  experience 
editing  and  directing  staffs,  needs  job. 
Professional,  fast,  accurate  editing; 
clean  makeup  and  headlines.  Know  pro¬ 
duction.  Ken  Francis,  964  NE  10th  St, 
Grants  Pass  OR  97526.  (503)  479- 
0071. 


REPORTER.  25.  Five  years  daily 
experience.  Strong  in  general  assign¬ 
ment,  education.  Seeking  new  chal¬ 
lenges.  BA  in  journalism,  political  sci¬ 
ence.  Also  have  lawut,  editing  and  VDT 
experience.  Box  7153,  Editor  &  Pub¬ 
lisher. 


REPORTER.  25.  Five  years  daily 
experience.  Strong  in  general  assign¬ 
ment,  education.  Seeking  new  chal¬ 
lenges.  BA  in  journalism,  political  sci¬ 
ence.  Also  have  laraut,  editing  and  VDT 
experience.  Box  M24.  Editor  &  Pub¬ 
lisher. 


ASSISTANT  city  editor  at  mid-size  PM 
seeking  beat,  general  assignment  or  fea¬ 
ture  writing  job  at  larger  daily.  I'm  fair, 
accurate,  dependable,  fast,  concise  and 
highly  readable.  You  can't  go  wrong.  Box 
744(5,  Editor  &  Publisher. 


SPORTS  WRITER  seeking  a  position  on  a 
daily  newspaper.  J-srad  with  one  year 
experience  on  daily  PM.  Any  Zone.  Box 
7198,  Editor  &  Publisher. 


POSmONS  WANTED 


EDITORIAL 


SPORTS  PROFESSIONAL,  34,  strong 
SEC  &  SWC  background.  Editor,  col¬ 
umn,  desk,  features — multi-faceted. 
Out  of  field  since  4-76 — need  someone 
to  give  me  chance.  Hire  a  lO-year  win¬ 
ner — you'll  never  regret  it!  Any  region  in 
country.  Box  7184,  Editor  &  Publisher. 


SPORTS  EDITOR  of  Ma^land  weekly 
seeks  reporters  |0b  on  a  daily.  Two  years 
covering  high  school,  college,  and  pro 
sports  plus  extensive  layout  and  VDT 
experience.  Quality  clips,  hard  working, 
and  reliable.  Box  7431,  Editor  &  Pub¬ 
lisher. 


SOUTHERN  WRITER  with  talent, 
energy,  class  and  experience  seeks 
position  with  group  of  similarly-minded 
professionals,  not  necessarily  in  the 
^uth.  Can  talk  about  photography  and 
some  editing,  too.  Box  7444,  Editor  & 
Publisher. 


TECH  WRITER,  BA  in  Journalism,  3 
y^rs  with  major  metro  daily,  2  yurs 
with  weekly  and  recent  mechanical 
engineering  grad  with  field  experience 
seeks  position  writing  technical  materi¬ 
al,  will  relocate.  RICK  WILSON.  47  E. 
40th  St..  Reading  PA  19606;  (215) 
779-2632. 


VERSATILE  REPORTER  with  wire  seni- 
ice  and  daily  experience  seeks  position 
on  daily  Zones  1 ,2,3,9.  Strength  sports. 
Former  editor  college  paper.  Skilled  in 
all  phases  including  rewrite,  copy  edit¬ 
ing,  headlining,  layout.  Plenty  of  clips  to 
show.  Box  7193,  Editor  &  Publisher. 


WASHINGTON  COVERAGE— Your  Own 
Bureau  at  Minimum  Cost.  Ad  Hoc 
Assignments.  Call  Benson;  (703)  893- 
8483. 


WANTED.  Position  as  sports  editor  of 
newspaper  that  covers  sports  at  all 
levels.  Why?  Because  I  have  the  back¬ 
ground,  experience  and  ability  to  build 
and  direct  best  staff  in  America.  And  the 
ideas  and  energy  and  contacts  to  do  it 
quickly  if  you  wiTi  give  me  the  resources. 
If  you  are  tied  of  interviewing  the  usual 
suspects,  drop  me  a  line.  Box  7185, 
Editor  &  Publisher. 


YANKEE  SWAP,  your  Zone  1  locale  for 
my  skills  and  drive.  Sunday  magazine 
eciitor,  32,  excellent  writer,  5  years 
experience,  Newhouse  MA  graduate. 
Box  7420,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


DEDICATED  PRO,  16  years,  seeks 
career  photo  spot  in  quality  of  life  area 
Zone  3  or  5.  Versatile,  photo/writing 
awards.  Peter  Morris;  (704)  728-5379. 
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A  banner  financial  year  for  newspapers 

In  the  newspaper  industry  business  is  booming  and  3  more  big  selling 
opportunities  await  in  Editor  &  Publisher’s  ANPA  Operations  Management 
Conference  Issues. 

The  annual  American  Newspaper  Publishers  Association  Exposition  in 
Atlanta,  Georgia  (June  9-13)  is  national,  industry-wide  buying  and 
selling  time. 

The  focus  of  the  Operations  Management  Conference  is  production  — 
plans  and  developments.  The  entire  newspaper  industry  is  shopping  .  .  . 
evaluating  new  procedures  using  new  equipment  and  new  technologies  to 
speed  the  flow  of  information  more  economically.  Much  buying  and 
selling  in  one  giant  marketplace  with  newspaper  management  prospects. 


Newspapers  invested  more  than  $640  million  in  new  plant  construction, 
improvements  and  new  equipment  during  1982  and  an  estimated  $705 
million  in  ’83.  These  are  Your  Buyers,  the  people  you  want  to  contact.  No 
better  way  than  E&P’s  3  consecutive  ANPA  Operations  Management  Issues. 

May  12  —  Planning  Issue 

Must  reading  for  everyone  who  will  attend.  Will  contain  a  list  of  exhibitors,  company-by- 
cotnpany  analysis  of  product  offerings  and  a  floor  plan  of  displays.  Space  closing:  April  26  — 
Copy  closing:  April  30 


June  9  —  Convention  Issue 

Will  be  distributed  from  E&P’s  booth  at  the  Conference  with  updated  data  on  equipment, 
machinery,  systems  and  supplies,  new  product  features  and  a  listing  of  the  program  speakers. 
Space  closing:  May  29  —  Copy  closing:  May  31 


June  16  —  Post  Convention 

Will  spotlight  the  speeches,  reports,  new  innovations  and  everything  of  industry-interest  that 
happened  during  this  meeting.  Space  closing:  June  5  —  Copy  closing:  June  7 

Messages  surrounding  your  ad  combined  with  this  ideal  ANPA  editorial 
lineup  will  make  a  forceful  impact.  EDITOR  &  PUBLISHER  is  the  news 
vehicle  these  active  newspapermen  use,  week  after  week  to  keep  informed. 

Be  where  the  action  will  be  —  where  the  sales  are  made  —  at  ANPA  and 
by  advertising  in  E&P,  May  12,  June  9  and  June  16. 


Editor  &  Publisher  •  575  Lexington  Ave.  •  New  York,  NY  10022  •  (212)  752-7050 


Excellence  on  Deadline 


At  Scripps-Howard  News 
Service,  it’s  not  enough 
that  you  get  your  copy  on 
time.  That  copy  has  to  be 
tight,  well  edited,  compact. 
It  has  to  be,  in  short, 
excellent. 

Filing  daily  from  around 
the  world,  Scripps-Howard 
News  Service  offers  a  com¬ 
plete  package  of  features, 
analysis,  news,  series  and 
backgrounders.  It  includes 
the  best  of  London  Express 
Service,  The  Detroit  News, 


Providence  Journal,  Horizon, 
Science  News,  Inc., 

High  Technology  and .... 

With  all  this,  we  always 
keep  in  mind  that  good 
reporting  is  more  than  set¬ 
ting  down  the  facts.  It’s 
telling  the  story  right. 

The  Scripps-Howard  News 
Service  now  serves  more 
than  75  newspapers, 
including : 

•  New  York  Daily  News 

•  Los  Angeles  Times 


•  Chicago  Tribune 

•  The  Dallas  Morning  News 

•  Philadelphia  Daily  News 

•  Newsday 

•  Houston  Chronicle 

•  The  Indianapolis  Star 

•  St.  Louis  Globe-Democrat 

•  The  Seattle  Times. 

Scripps-Howard 
News  Service 
Represented  by  United 
Feature  Syndicate 
200  Park  Avenue 
New  York,  NY  10166 
A  Scripps-Howard  company 


For  more  information,  call  Irwin  Breslauer  at 

1-800-221-4816 

(In  New  York,  212-557-2333) 


